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Abstract 

 

The construction of large shopping malls in existing urban neighbourhood has profoundly 

transformed the lives of local communities, socially, economically and environmentally. The 

displacement of their central public spaces and urban amenities to the quasi-public space of 

these malls has created relevant challenges to their sustainable development. In Surabaya, the 

second largest Indonesian city, this phenomenon has affected the livelihood of communities of 

traditional central city neighbourhoods – the urban kampungs. 

The hypothesis of this thesis is that, under peculiar socio-spatial circumstances, this urban 

phenomenon has produced a novel urban element: the ‘malled kampung’. This element is an 

assemblage of two antagonist components, the mall and the kampung, which converts conflicts 

into productive alliances by establishing incremental collaborative processes. It enhances 

community resilience, countering the disruptions typically caused by these consumption 

enclosures. 

Aiming to shed light on the spatial system that underpins the productive capacity emerged from 

this combination, this study uses the instruments of the urban assemblage theory to understand 

and disentangle the complex urban processes behind the formation of the new urban element. 

Three fundamental principles of the assemblage theory, heterogeneity, relationality and 

wholeness, are used to set a case study research that examines representative kampungs in 

Surabaya. The empirical part of this study adopts the ‘crucial case study’ method to identify and 

investigate representative cases that closely fit the assemblage concept, and focuses on the areas 

that best represent their spatial production – the transition zones between the mall and its 

neighbourhood. For the analysis of data, this study employs an inductive approach that searches 

for socio-spatial patterns among observations of phenomena and elaborates data on ‘citizens’ 

everyday practices from semi-structured interviews with different groups of users. A multiscale 

approach is applied to assess assemblages of different size and complexity, ranging from macro 

level – the jalur perdagangan / street trade cluster, to micro level – the gerobak / portable 

vending stall.  

This study confirmed the research hypothesis of the formation of a particular mall/kampung 

combination — the spatial proximity of shopping mall and its adjacent urban kampung — as 

relevant urban assemblage of ‘malled kampung’. Findings provide evidence of how this 

assemblage institutes multiple and intertwined collaborative processes between the actors of the 

two main elements, the mall and the kampung, integrating both local and translocal communities 
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(including formal and informal workers and residents as well as regular and casual visitors) 

whose networks are hinged in this locale. Findings also unveil how this sort of spatial production 

results from open, incremental, multi-stakeholder and informal, yet stable and well-organised 

social practices. This thesis posits this assemblage type as an important model for the sustainable 

development of cities. It shows the resilience of local communities that after the disruption 

caused by the development of substantive perturbing, exogenous and disjoint commercial 

elements within their territories not only bounced back but, to some extents, bounced forward. 

Their responding practices exemplify a model that can contributes to stabilise, improve 

cohesion, empower and develop capacity of disadvantaged communities in rapidly developing 

cities. Therefore, the thesis proposes that the concept of ‘Malled Kampung’ informs the 

formulation of a new approach to urban regeneration of traditional settlements that considers 

major commercial developments as an opportunity to improve the wellbeing of local 

communities, build their capacity, improve their relational networks and support coalitions of 

their member to advocate for their Right to the city. 
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Chapter 1. Introduction 

 

This chapter introduces the issues and agenda of the research, which addresses the 

transformation of public space in the central nodes of urban Surabaya, the second most populous 

Indonesian city. It concerns the changing relationships between public and semi-public spaces 

in contemporary cities, providing essential background information and an overview on their 

critical issues. It also introduces the phenomenon of shopping malls and traditional urban 

neighbourhoods’ association, shedding light on the transformation of public life and public 

space that produces distinctive socio–spatial combinations. 

Introducing the thesis, this chapter will be delivered in four parts. The first provides a 

background to the broad research topic: the transformation of public life in public space and the 

processes of combining public and quasi-public realms. This part also discusses issues related 

to the socio–spatial relationship between the shopping mall and its adjacent urban 

neighbourhood. The second part provides a discussion on the research gap to be filled and the 

novelty of this study. The third part describes the research hypothesis, questions and objectives. 

The fourth part presents the overall organisation of the thesis. 

1.1. Background of the research 

As part of the widely explored phenomenon of the displacement of many public activities caused 

by the privatisation of public space (Featherstone, 1998; Loukaitou-Sideris & Banerjee, 1993; 

Minton, 2006; Punter, 1990; Sorkin, 1992; Zukin, 1998), an emerging area of study concerns 

the effects that the construction of shopping malls in urban areas have on the space of the 

affected environment. This not only regards the transformations of urban form but also the 

relational spatialities of public life (Korff, 1996; Mutebi, 2007). The malls emerge as the centre 

of citizens’ daily activities as they provide a wide range of integrated facilities and amenities for 

the daily practices of the public. Entertainment and socialisation, as well as elements of living 

and working are now integrated parts of the shopping experience (Abaza, 2001; Crawford, 1992; 

Erkip, 2005; Manfredini, 2017). The expansion of mall-based social life is also consequent to 

the favourable environmental characteristics of these places, which are comfortable and safe due 

to outstanding control systems of hydrothermal parameters and customer behaviour (Chiodelli 

& Moroni, 2015; Li, 2002; Sachari & Kusumowidagdo, 2014). Moreover, the grandness, 

memorability and eventfulness of the spatialities of these malls have introduced them amongst 
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the most exciting places to visit in the city, positioning them as prime tourism destinations 

(Jackson, 1991; Wakefield & Baker, 1998). 

Delivering an overview of the research background, this section is articulated into five parts. 

The first part starts with a discussion of the changing nature of public space, critically evaluating 

the understandings of diverse scholars writing on its spatial and social characteristics. Included 

in this part is an overview of the debate on the formulation of key criteria and conditions in 

defining the publicness of a space. The second part provides brief discussion on the literature 

that critically concerns the deterioration of public space in contemporary cities. The third part 

discusses the transformation of public space. The fourth part delivers the issues and phenomena 

that occur when intense socio-spatial relationships between shopping malls and adjacent urban 

neighbourhoods are established. The fifth part discusses the relevance of Surabaya’s urban 

condition with the research context. It introduces the shifting public life in public space in 

Indonesia, focusing on specific urban issues wherein shopping malls were built in traditional 

urban neighbourhoods — urban kampungs.  

1.1.1 Public space and the publicness of the public realm. 

In recent decades, the interpretation of the function and meaning of public space has drawn the 

attention of many prominent scholars. One of the key study areas concerned the functions and 

meanings of public space. It has explored and described the issues occurring in urban space with 

the blurring of boundaries between private and public realms (Brill, 1989; Kohn, 2004; 

Manfredini, 2017). Public spaces have been investigated to identify and assess the parameters 

that produce different degrees of publicness. Scholars have scrutinised the role of the various 

actors involved in public space’s development and delivery processes, contextualising the action 

of these actors into different governance models (Varna, 2014).  

 

The formulation of key criteria and conditions that define the publicness of these spaces has 

included complementary approaches that range from the legal to the performative. The former 

considers public space as determined by ownership rights, hence implying it being owned and 

directly governed and managed by the state (Madanipour, 2003; Neal, 2010; Qian, 2014). This 

includes oversight and development and implementation of policies and plans as well as daily 

operations such as maintenance and control of usage (Francis, 1989; Németh, 2012; Paddison 

& Sharp, 2007).   
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The complementary approach maintains that accessibility is the key indicator of the publicness 

of a space. What matters is that public space can be used for public activities, regardless it being 

owned and managed by individual bodies, such as private organisations (Gray & Francis Gray, 

1999; Loukaitou-Sideris & Banerjee, 1993). Public space should be freely accessible to 

everyone without restrictions to encourage interaction between users and promote social 

activities (Lynch, 1984). Such a public space is considered to be able to sustain the multiple 

social and physical dimensions of relationality (Madanipour, 1996), fostering social 

communication and interaction (Douglass et al., 2009; Kohn, 2004), and favouring socialisation 

through what Gehl identifies as optional activities (Gehl, 1987). 

Substantial literature – including the United Nations’ New Urban Agenda – argues that public 

space should be socially inclusive to create ‘multifunctional areas for social interaction’ (United 

Nation, 2017, p. 13). Public space is seen as essential civic institution to enable individuals to 

appear, represent themselves and gather as a public (Arendt, 1958; Light & Smith, 1998), and 

establish common ground for gathering and form groups, identify communities and form the 

structure of the social body (Carr et al., 1992). By becoming the foremost arena of public 

activities (Cybriwsky, 1999; Miller, 2007), it constitutes the prime medium wherein social 

events are created and human life shaped (Soja, 2008). 

Such a public space epitomises the idea of Lefebvre (1991) that space is not solely produced 

through the implementation of spatial conceptions of planners and architects, but it is a 

multidimensional product of practices and actions within a society, where every social relation 

co-creates spatial systems: physically, socially and psychologically. In this respect, besides 

being a social product (the result of such interactions), public space can also be seen as an 

important factor in the contested process of spatial production that includes the practice of 

everyday routines and actions (Lefebvre, 1991, p. 73). It can be said, given the centrality of 

public space in both private and collective lives, that the specific forms of its production, 

expression and recognition embody the essential characteristics of a society in each peculiar 

cultural, spatial and chronological dimension (Lefebvre, 1991; Lieberg, 1995).  

 

1.1.2 Issues on the deterioration of public spaces in the contemporary city. 

Over recent decades, renowned scholars in different fields have denounced the progressive 

decline of public space in the contemporary city. An essential reference in this discussion is the 

theoretical work on the public sphere by philosopher and political theorist Hannah Arendt 

(1958), which is focused on the agency on public space as a realm for public action and 
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democratic citizenship. For her, a fundamental character of modernity is that political power and 

economic development. This capacities have led to atrophy and eclipse of political life: the state 

and the private sphere have occluded the public, transforming public space into “pseudo-space 

of interaction in which individuals no longer ‘act’ but ‘merely behave’ as economic producers, 

consumers and urban city dwellers” (Benhabib, 1997, p. 4). The decadence of the realm where 

‘men act together in concert’ and share their everyday world with others is seen as the basis of 

the crisis of democratic systems (Arendt, 1958, pp. 126, 227). The issue of the decline of public 

life was further re-elaborated by Fischer, who argued that the balance in society is actively 

shifting focus toward the security and pleasures of private life, resulting in the estrangement of 

public life (Fischer, 1981). This informed Richard Sennett’s concern in The Fall of Public Man 

(1992), that the loss of public spaces and the decline of public life are fundamental phenomena 

of the new capitalist, secular, and urban society – ours – dominated by the private realm (Sennet, 

1992, p. 67). 

With regards to the public sphere, political philosopher Jürgen Habermas developed a 

foundational approach to the problems emerging in the modern age. Addressing its progressive 

degeneration since the bourgeois liberal model of the 17th and 18th centuries, he describes its 

continuing deterioration as a space of discursive relations, debating and deliberating. This 

occurred throughout the modern era through a process of refeudalization where the political 

functions of the public sphere have been progressively taken over by either private or societal 

powers with the exclusion of the public (Habermas, 1991, pp. 231–232). Citizens’ political 

interests are engrossed into administrative routines and only given satisfaction through the idea 

that in their consumption decisions they act in their capacity as citizens (Benhabib, 1992; Fraser, 

1990; Habermas, 1991). 

More recently, geographer Don Mitchell’s (1995, 2003) and architect Michael Sorkin’s (1992) 

criticisms of the destruction of any genuinely democratic urban space have become starting 

points for discussion of contemporary public space. According to Mitchell, the issues that 

occurred in contemporary public spaces are the on-going struggles over the nature of public 

space. There are opposing ideologies over how members of society conceptualise public space 

concerning its appropriate uses, the definitions of legitimate publics, and the nature of 

democratic discourse and political action (Mitchell, 1995, p. 125). Sorkin sees the ‘end of public 

space’ in contemporary urbanism in conjunction with the extraordinary impact of theme parks 

on urban designs. He argues the new urbanism is made of many types of space and their 

interconnections, producing greater inequality and separateness, which emerge the new pattern 
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of segregation (Sorkin, 1992). Both Mitchell and Sorkin believe political movements have shut 

out public space; people lose the spaces where they may be represented (or may represent 

themselves) as legitimate parts of ‘the public’ (Mitchell, 1995, p. 127). Similarly, the issue of 

the loss of public space in the contemporary city was also discussed by Banerjee (2001) who 

summarises that: 

In recent years the concern for public space has extended beyond the question of 

adequacy and distributive equity of parks and open spaces. They are now subsumed 

under a broader narrative of loss that emphasizes an overall decline of the public realm 

and public space. (Banerjee, 2001, p. 12) 

 

At the regional level, Madanipour (1999) maintains that the decentralisation of cities and de-

spatialisation of the public sphere have contributed to the declining role of public space. He 

identifies the modern spatial dispersion of activity patterns as a process that undermines the 

“socio-spatial concentration [that] gave an overarching significance to the central public space” 

(Madanipour, 1999, p. 883). This dispersion has been brought about by both the distribution and 

specialisation of public activities consequent to urban sprawl, and the mobilisation and 

mediatisation of citizens’ relationships buttressed by new transport and communication 

technologies. It has ultimately disintegrated the multidimensional role and function of the 

traditional public space and created ‘multiple non-converging networks working against the 

cohesive nodal role of the urban public space’ (Madanipour, 1999, p. 884), that have given 

conferred major importance to modern semi-public places, such as shopping malls. 

 

1.1.3 The transformation of public space in the contemporary city. 

While mainstream discourse on the modern transformation of public spaces has mainly 

described a process of decadence, often pronouncing the end of public space, there are scholars 

who have different interpretations. They believe there is room for further re-theorising public 

spaces as a transformed entity with a wide range of emerging types. As suggested by Amin 

(2008), “there is no archetypal public space, only variegated space-times of aggregation” (p.9). 

Every public space is different in its rhythms of uses (including temporal and territories 

dimensions) and regulation (including local and general agreement/negotiation) (Amin, 2008; 

Brighenti, 2010). As they believe, there exists a host of more fluid spaces, what they term ‘loose 

space’— the space that allows “the chance to encounter the spontaneous event, the enjoyment 

of diversity and the discovery of the unexpected” (Franck & Stevens, 2007, p. 4). This is the 

space where an unpredictability of spatial organisation and use strengthens social relationality, 
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intermingling multimodal spatial connections, and complex cultural relations (Manfredini et al., 

2016).  

Considering the looseness of public space, some researchers argue that the contemporary public 

space has been transformed into new forms. The forms may reflect on the changes of people’s 

needs, activities, actions, visual involvement, and attachment to values (Francis, 1989, p. 148; 

van Melik et al., 2007, p. 31). The researchers believe that, as the society’s values have changed 

over time, new generations will experience places in different ways than the previous 

generation, and the experience of place will continually change (C. C. Marcus & Francis, 1997; 

Townshend & Madanipour, 2008). As Warpole and Knox (2007) describe: 

There is a widening range of public or quasi-public spaces where people create 

opportunities for social and economic exchange. These new social hubs include places 

not traditionally regarded as public space, such as street markets, car boot sales and 

community centres, all of which need consideration in local public space strategies. (p. 

13) 

It can be said that the quality of urban space is governed by the relationships between space and 

people who live in it, offering possibilities for people to create their own space (Iaione, 2015). 

 

The new understanding of public space has brought about discussion of shopping malls as one 

of the new forms of contemporary public space. According to Tyndal (2013), shopping malls 

are a new form of “public space that is influenced by relations of capital and consumer culture 

but also the agency of individuals and publics whose behaviours often take place under, instead 

of, alongside and through consumption” (p.132 ). These public activities, regardless of its 

privately managed consumption, have shown a concern among users in sharing the space like it 

is having on culture and community in their city (Amin, 2008; Susilo & de Meulder, 2018; 

Tyndall, 2010).  

 

1.1.4 The transformation of public life in public space affected by the combination of 

the shopping mall and its surrounding urban neighbourhood. 

The contemporary transformation of public space displays a profound redrawing of the contours 

in the public–private relationship. This combination of urban domains may occur in particular 

urban areas where crucial public realms have lost their public-private boundaries. This 

phenomenon could be found in the urban neighbourhoods where shopping malls were located. 

As Stillerman and Salcedo (2012) assert, the permeable boundaries between malls and the 
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surrounding district encourage consumers to transpose their daily activities, relationships and 

interaction rules from streets, parks, homes and offices to the mall. This phenomenon has created 

a situation where as Dovey (1999, p. 128) suggests, “the mall is ‘city inverted’, urban public life 

has been ‘recreated’ in private space”. This ‘urban inversion’, according to Dovey, is a realm of 

collective mass culture where the mall at once captures and inverts the urban into “relative 

shelter, safety, order and predictability which is semantically and structurally severed from the 

city” (Dovey, 1999, p. 9). This public-private combination may not only result in the 

transformation of public life, but also effects on urban spatialities, particularly those located in 

the urban neighbourhood. The issues then arise when the complexity of public-private elements 

has occurred in an urban community. 

For some cases, the transformation of public life in the public space has also occurred in the 

mall’s surrounding neighbourhood. The spillover activities from a privately managed shopping 

mall may change its surrounding urban neighbourhood in responding to the mall’s daily 

practices. The activities and spaces in the neighbourhood next to the mall have been modified 

in responding to the mall activities, planned or unplanned. Particularly in its surrounding built 

environment, the presence of the shopping mall may be the trigger in emerging different types 

of local commercial activities to synchronise the urban landscape (Kärrholm, 2009). For some 

new urban developments, these emerging public activities benefited the local community to 

build relational networks between community members and translocal groups. As Talen (1999) 

asserts, “putting people closer together, getting them out on the streets and mingling in shopping 

areas close to their place of residence seem intuitively obvious methods for gaining resident 

cohesion” (p. 1364).  

1.1.5 Surabaya and the research context. 

Surabaya is a pertinent area for urban study in relation to exploring the transformation of public 

life in public spaces affected by the combination of shopping malls and their surrounding 

traditional districts. The following are the significant socio-spatial conditions of Surabaya, 

considered as the reasons for its relevance: 

 

1.1.5.1 The growth of shopping malls and their role as the centre of public activities in 

Surabaya’s urban area. 

The research has been conducted in Surabaya, the capital of East Java Province. It is Indonesia's 

second most populous city with a total population of 2,874,699 in 2017 (BPS-Statistic of 

Surabaya Municipality, 2018). This city has been developed as the economic hub in the eastern 
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part of the country. Its main airport, Juanda International, and port, Tanjung Perak, are the main 

access points for people to travel in and out of East Indonesia. As shown in Figure 1.1, while 

Jakarta serves the western part, Surabaya serves flights to the eastern part of Indonesia.   

 

 

Figure 1.1. The flight routes show the role of Surabaya (red square) in serving flights to the eastern part 

of Indonesia (Source: The new life in old town Surabaya (Hadi, 2011)) 

 

As the central business hub of East Java, the city of Surabaya has become a significant target 

for domestic and foreign investors. The investors put their funding in various sectors. The 

wholesale and retail trade reportedly show the highest amount of investment with 28 percent. It 

is followed by manufacturing industry with 19 percent, accommodation and food service with 

15 percent, construction with 10 percent, and information and communication with 6 percent, 

finance and insurance and transportation and logistics each account for 5 percent (Figure 1.2).  
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Figure 1. 2. Contribution of different industries to Surabaya's GDP.1 

 

As rated by the Global Intelligence Alliance, Surabaya is among the top five crucial emerging 

markets for consumer and retail companies for 2012–2017 (Brian, 2012). From 2007 to 2012, 

the city’s retail space supply expanded by 60%, attracting leading global retail organisations 

such as Lotte, Sogo, and Marks and Spencer (“Upscaling Indonesian Retail,” 2014). This trend 

has led to a substantial agglomeration of businesses with the development of more new shopping 

malls, whose revenues – mainly produced by retail, hospitality and parking businesses 

(“Seminggu SSF Mampu Dongkrak Pajak,” 2008) – have made them the single most significant 

contributor to Surabaya’s tax income (BPS-Statistic of Surabaya Municipality, 2018). As 

reported by Colliers International Indonesia in its Surabaya Property Market Report 2018 

(Figure 1.3), “At least five shopping centres are to be completed between 2019 and 2021, four 

of these are currently under construction and will likely open in 2019 or 2020” (Colliers 

International Indonesia, 2018).  

 

 
1 Accessed on May 22, 2019, from https://www.asiagreen.com/en/news-insights/indonesia-s-second-

tier-cities-on-the-move  

 

https://www.asiagreen.com/en/news-insights/indonesia-s-second-tier-cities-on-the-move
https://www.asiagreen.com/en/news-insights/indonesia-s-second-tier-cities-on-the-move
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Figure 1. 3. Annual Retail Supply in Surabaya (Source: Surabaya property market report 2018 (Colliers 

International Indonesia, 2018)) 

 

This development is strongly supported by both the central and local authorities, focusing 

mainly on their potential for tourism in both the business and leisure sectors (Satrya, 2012). 

Accordingly, malls have become key venues of regional occasions, such as the May celebrations 

of Surabaya’s anniversary, known as Surabaya Shopping Festival (SSF). This occasion is held 

with a series of events, organised by local governments and private parties, and conducted in 

several leading shopping malls in Surabaya (Figure 1.4). The malls also attract substantial 

activities in the relevant tourism sector as they integrate with the MICE (Meetings, Incentives, 

Conventions and Events) (Cooper, 2013). The hotels, halls, convention centres, meeting rooms, 

events and exhibition spaces of the malls have substantially contributed to the recent growth of 

this sector (Satrya, 2012). Supported by MICE and related activities, in 2011 the retail industry 

contributed 80% of all tourist arrivals with an increase of 10% from 2010 (Surabaya Central 

Bureau of Statistics, 2011).  
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Figure 1. 4. Advertising posters of Surabaya Shopping Festival 2017, 2018 and 2019, the annual event 

organised by Asosiasi Pusat Belanja Indonesia (Indonesian Shopping Centre Association) supported by 

the local government of Surabaya as shown on the logo of each sponsor on the bottom left in 2017 and 

on the top middle in the posters of 2018 and 2019.2 

 

The success of shopping mall development in Surabaya is also associated with their role as the 

cores of major public activities (Surabaya Structure Plan 2009-2029, 2009), beyond their main 

purpose for business. The malls’ facilities devoted to recreation, entertainment and leisure 

answer the need for comfortable, safe and clean space for public activities. Reportedly, only 

51% of Surabaya citizens visit the mall for shopping compared to mall visitors that intend to 

come for social and recreational activities such as meeting with friends, eating and playing 

games (Japarianto & Sugiharto, 2011). For them, the mall is an alternative place where they can 

visit recreation centres to spend time playing games with friends and family. This phenomenon 

was indicated by the success of Surabaya’s ‘Time Zone’3, which took receipts of around 

US$40,000 on a single Saturday, not long after opening in late 1995 (McMichael, 1997). 

The shopping mall is also a popular place for eating. An economic study by Colliers 

International Indonesia reported that food and beverage consumption is the preferred activity 

for mall visitors in Surabaya (Colliers International Indonesia, 2018). Reportedly, responding to 

this trend, some existing malls, including Grand City and Ciputra World Surabaya, have 

attempted to revivify their tenant composition by having more food and beverage retailers to 

raise the number of visitors (Colliers International Indonesia, 2018). 

 
2 Accessed on November 29, 2018, from https://www.gotomalls.com/promotions. 

3 ‘Time Zone’ is one of the most famous game centre providers operated in most Surabaya shopping 

malls, usually as the anchor tenant as it is one of favourite mall’s visitor destinations.   

https://www.gotomalls.com/promotions
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To maintain local values, Surabaya’s shopping malls are required to provide not only 

international restaurants but also local eateries that sell street food with a traditional taste. This 

condition is referred to ‘The Guidelines for Structuring and Fostering Traditional Markets, 

Shopping Centres and New Stores’ issued by the Ministry of Trade4, which require modern 

shopping centres to work with micro, small and medium enterprises (MSMEs) (Menteri 

Perdagangan, 2013); a shopping mall has to provide a place or business land for street vendors. 

This regulation has been supported by Surabaya Local Regulation No. 9 Yr. 2014 to give space 

for street vendors in a shopping centre. It is compulsory for shopping mall management to 

provide space inside shopping properties for food and drink street vendors who come from their 

surroundings. The idea is to make informal activities of street vending become formal. As can 

be seen at Figure 1.5, Royal Plaza and Tunjungan Plaza Mall provide spaces for local street 

vending which not only sell the same kind of street food (jajanan / snack) that can be found in 

traditional street vending, but also use similar type of mobile stall (bemo / motorbike) as they 

use on the street.  

  

Figure 1. 5. Some examples of street food and street vending in Surabaya’s shopping malls: (a) Street 

food on Royal Plaza corridor and (b) Street vending with bemo (traditional vehicle) in Tunjungan Plaza 

food court. 

 

1.1.5.2 The sustainability of urban kampungs as the traditional urban neighbourhood in 

Surabaya’s urban area.   

In Surabaya, residential urban settlements can be categorised into two types: new urban 

settlement and urban kampung (Figure 1.6). The first type, new settlement, is the residential 

urban neighbourhood established and developed by an official agency with formal provision. 

These residential neighbourhoods built and developed by public and/or private developers; are 

 
4
 Indonesian National Regulation of Ministry of Trade No. 70/M-DAG/PER/12/2013. 

(a) 

 

(b) 
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either solely residential or integrated with public facilities and amenities. Solely residential 

neighbourhoods can be found in Perumahan Nasional (National Housing), the urban settlements 

established by the government. The main purpose of this project is to provide affordable houses 

for middle-low income earners. Residential neighbourhoods integrated with various facilities 

and amenities can be found in the new settlements that were built and developed by private 

firms. This residential project is dedicated for middle-high income earners. Reportedly, until 

2011, 128 gated residential settlements have been developed in Surabaya with a total area of 

4,983.61 hectares (RPJMD Surabaya 2010-2015). They were planned and developed as a 

complex urban neighbourhood of mixed land uses including residential (e.g. detached houses, 

apartments and hotels), commercial (e.g. retail and shopping mall) and other public facilities 

and amenities (e.g. school, health and recreation centres).  

 

 

Figure 1. 6. Distribution of Surabaya’s new urban settlements, urban kampungs and business districts. 

(Source: Surabaya City Planning 2013 / Rencana Tata Ruang Wilayah Kota Surabaya Tahun 2013). 

 

The second type, urban kampung, is the traditional urban neighbourhood built by local residents. 

In Surabaya, as studied by Santosa, approximately 70% of the total population was living in this 

settlement in 2005 (2006, p. 1). As a self-help residential neighbourhood that grew 
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independently of formal government control through self-governance, incremental and 

community-led processes, urban kampungs have developed as informal settlements. As 

Kamalipour (2016) asserts: “Informal settlements are predominantly self-organized and 

incrementally transformed out of the state control where the traditional approaches to urban 

theory and design practices have often failed to deal with the complex dynamism of such 

resilient forms of urbanism” (p. 1). As Dovey and King (2011) describe them,  

‘Informal settlements’ have become defined as those urban fragments or districts that 

develop and operate largely outside the formal control of the state. They are not entirely 

unplanned or undesigned since they are the result of strategic speculative action by 

residents. (p. 12) 

 

While most informal settlements in metropolitan areas in South and Southeast Asian developing 

countries are associated with ‘slums’ and ‘squatter areas’, according to Dovey and King, urban 

kampungs in Surabaya are different as “they are developed over time into well-serviced 

neighbourhoods with varying levels of tenure and formality” (2011, p. 11). The houses in 

Surabaya’s urban kampung are permanently built and some have legal ownership or tenant 

documents (Damayanti, 2018). The formal and informal elements in urban kampung will be 

further discussed in Chapter 3. 

Kampungs in Surabaya have been established as urban neighbourhoods since the early 1900s 

(Rahmi et al., 2001; Santosa, 2006). Historically, most urban kampungs were informal rural 

settlements built by native people in the fringe area of the walled city. The walled city consisted 

of a core of European buildings adjacent to Chinatown and other Asian traders’ districts (Dick, 

2003), which was surrounded by a high brick wall to create the boundary between those migrants 

and local people (also called pribumi). As the city grew and expanded, the wall was removed, 

and the traditional districts were submerged into the urban area. Since then, the urban kampungs 

were incrementally built and developed in Surabaya’s urban area.  

Surabaya is one of the cities that successfully implemented different types of improvement 

program for kampung, including Kampung Improvement Programs (KIP), Kampung 

Improvement Program – Comprehensive (KIP-C), Green and Clean and Urban Farming, 

through cooperation between local governments, communities and non-government 

organisation (Milone, 1993; Santosa et al., 2010; Silas & Ernawati, 2013). These are 

neighbourhood improvement programs implemented within the low income areas in Indonesian 

cities to create a sustainable living environment in light of the uniqueness of each kampung, 
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which includes physical aspects (house and surroundings) and the non-physical (such as 

economics, management capability of the community, and the quality of human resources) 

(Silas & Ernawati, 2013). These programs have greatly enhanced the quality of kampung life, 

while the cultural fabric of these communities remains undisturbed (Devas, 1981; Silas, 1992). 

As a result, urban kampung conditions have improved in the city, in the form of much cleaner, 

greener, and more public facilities (Silas, 1989).  

While the improvement programs intend to maintain the sustainability of kampung, their 

location in the central area of the city has raised challenges for the local community to keep their 

kampung. This particularly affects those that developed beside the city’s most important 

business districts. Their strategic location is attractive for land speculators and developers who 

can take advantage of their vulnerabilities to initiate redevelopment processes with forced 

eviction and displacement of local communities (Damayanti, 2018; Tunas, 2008).   

1.1.5.3 The rising dominance of the shopping mall alongside the sustaining development of 

urban kampung in Surabaya. 

Surabaya is one of the cities affected by the rising dominance of shopping malls in metropolitan 

cities in Southeast Asia (Spodek, 2005). The construction and major expansion of 28 large mall 

complexes during the last 10 years has greatly changed Surabaya’s urban structure. The urban 

setting of this city is unique because along with the expansion of new integrated retail structures, 

in some particular areas, the presence of traditional districts is still maintained. This uniqueness 

is specific to city centre areas where shopping malls were built adjacent to the urban kampungs’ 

precincts (Figure 1.7). 
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Figure 1. 7. The built environment of Surabaya's city centre shows the development of high-rise 

buildings (offices, hotels, shopping malls) adjacent to traditional residential settlements of urban 

kampung.5 

 

In Surabaya, the rapid growth of shopping malls has had a relevant impact on some local 

districts. This has occurred mainly in malls located in urban areas next or within the boundaries 

of historic urban kampungs, as in the case of the largest malls – Tunjungan Plaza, Royal Plaza, 

City of Tomorrow and BG Junction. Some of these kampungs have experienced quite rapid 

development trends. Studies on this phenomenon (for example: Setijanti, 2006; Tunas, 2008) 

found that it results from the establishment of significant synergies between the kampung and 

the mall. They have documented how this development has been particularly intense in the areas 

surrounding the mall, involving relevant informal changes in land use patterns, urban form, and 

building typology. The land use changes concern the increase in commercial and productive 

activities in both buildings and open spaces (Setijanti, 2006). The new uses of buildings are 

diverse, with home industry, warehouse, shops, catering places, offices, boarding houses, 

schools, playgroups, as well as clinic and medical practices as common ones. Open spaces, both 

private and the public, have been transformed into parking lots and street vending premises, 

usually front yards and sidewalk. The urban form transformation can be seen on the expanding 

 
5 Accessed on November 21, 2018, from: http://www.orangesmile.com/travelguide/surabaya/photo-

gallery.htm  

 

http://www.orangesmile.com/travelguide/surabaya/photo-gallery.htm
http://www.orangesmile.com/travelguide/surabaya/photo-gallery.htm
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urban block of the new massive commercial properties in local residential neighbourhood 

(Setijanti, 2006). This change has resulted in reducing local access, such as alleyway and street, 

between the houses. The typological transformation includes the extension of existing buildings 

and the construction of new ones with different types. This includes the deployment of both 

permanent and temporary structures. Through long-term incremental processes, kampung 

people have autonomously redesigned and adapted their houses to accommodate the new uses 

to meet financial needs. Many houses have modified interior layouts and new extensions to 

accommodate commercial activities. Extension often encroaches on public or neighbours’ land. 

Forms of non-compliant occupation and commodification of sidewalk space are widespread 

(Setiawan, 2010; Sunaryo et al., 2010). A typical example is the extensions of small home-

businesses with customer seating or parking areas, as can be found in urban kampungs outside 

Tunjungan Plaza and Royal Plaza Surabaya (Figure 1.8.) 

 

  

Figure 1. 8. Some examples of the modification of residential buildings into commercial use in urban 

kampung adjacent to Tunjungan Plaza and Royal Plaza mall. 

 

In urban kampungs, commercialisation and informal privatisation of public open spaces have 

ambivalent results, both benefits and problems. They benefit in socio-economic factors, 

especially given the high level of socioeconomic deprivation of local inhabitants. Primary 

benefits include the increase of domestic income, which gives nuclear families economic 

independence, and the provision of new urban amenities, which increases community capacity 

as well as increasing access to the services of both locals and newcomers (Setiawan, 2006). 
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However, they have raised some existing public space problems, such as limiting the availability 

of non-commercial amenities (e.g. children’s play areas have dramatically contracted), 

worsening mobility safety (e.g. pushing pedestrians on to traffic lanes), shrinking movement 

spaces (e.g. creating serious pedestrian and vehicular congestion) and displacing community 

places (e.g. obliterating some of the traditional parochial places located on public streets (Aziz, 

2011; Nasution & Triani, 2012). 

 

1.2. Research gap. 

Notable scholars in urban studies have drawn attention to the role of the shopping mall in the 

modern transition of public life in public space. Some studies have discussed the use of the 

shopping mall as a place for public activities based on particular culture and geography (for 

example, Abaza, 2001; Erkip, 2003; Oppewal & Timmermans, 1999; Voyce, 2006). While some 

research has studied the role of the shopping mall in the development of its surrounding built 

environment (for example, Khan, 2014; Southworth, 2005; J. Stillerman & Salcedo, 2012; 

Tyndall, 2010) and the impact of shopping mall on its surrounding neighbourhoods (for 

example, Carley, Kirk, & Mcintosh, 2001; Heffner & Twardzik, 2015; Ligthelm, 2012; 

Mcgreevy, 2016; Musil, 2011), studies exploring new spaces and public life emerging by the 

combination of shopping mall and traditional district are still rare. 

Considering the social, cultural and economic life of urban neighbourhoods, various academic 

researchers in kampung studies have recognised kampungs as a fundamental asset in the 

development of modern cities. Some advocate for their development calling for more attention 

in the governance processes (for example, Santosa, 2006; Setiawan, 2010; Silas, 1989). Scholars 

and practitioners are increasingly focused on proposing concepts that can sustain urban 

kampungs, concerning service provision, infrastructural improvements and economic 

development, to address the high socioeconomic deprivation of their residents (for example, 

Darjosanjoto & Nugroho, 2015; Ernawati, Santosa, & Setijanti, 2014; Roychansyah, 2010). 

Although extensive research has been carried out on the modern transition of public life and 

public space in traditional Indonesian districts, previous studies were more focused on 

investigating shopping malls or kampungs as single objects. Research on the dynamics of the 

socio–spatial relationship emerging from the combination of a shopping mall and its adjacent 

kampung is still sporadic and few specific analytical methods for the evaluation on how this 

combination has played a significant role in recent urban development have been proposed 

(Setijanti, 2006; Susilo & de Meulder, 2018; Tunas, 2008). 
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This study aims to address these gaps. It develops and applies both theoretical and empirical 

methods to interpret and evaluate the integration of a mixed public–private realm (the kampung) 

with a quasi-public domain (the mall). It focuses on the spatialisation of relationalities emerging 

from this integration in the place of their highest intensity: transitional space of the commercial 

street between mall and kampung. 

1.3. Questions and Objectives 

In Surabaya, some shopping malls were built inside or adjacent to urban kampungs to constitute 

urban areas that in this thesis will be called mall/kampungs. A peculiar phenomenon of the 

mall/kampungs is the development of relevant socio–spatial relationships between these two 

contrasting components. This study submits that the synergies resulting from these relationships 

have created a new urban element, which assembles spaces and practices of the mixed public–

private realm of the kampung and the quasi-public domain of the mall. The 

working hypothesis of this study is that the synergic combination of shopping malls and urban 

kampungs hosting them produces a novel type of assemblage that creates effective relational 

spaces for the improvement of socio-economic wellbeing and empowerment of local 

communities.  

This assemblage, which will be called malled-kampung, is a seamlessly integrated that, while 

embedding the mall into its locale, accommodates the needs of multiple and diverse groups of 

stakeholders: the composite local and translocal communities of formal and informal workers 

and residents as well as regular and casual visitors. Its integration originates new sets of spaces 

and urban amenities that recombine the socially and spatially fragmented realm of the 

contemporary city. 

1.3.1. Research Question 

Considering the problem of the transition of public urban life in the contemporary city as 

identified in the research background, this study focuses on the spatial and social issues 

occurring in Surabaya’s mall/kampungs by addressing the following main questions and sub-

questions:  

Main questions: 

● Is the assemblage of shopping malls and the traditional districts of Surabaya producing a 

new urban element, the malled-kampung, which recombines key parts of the fragmented 

city by merging different kinds of collective realms – public, semi-public and quasi-public 

spaces?  
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● How has the formation of malled-kampung spatialised the integrated relationality that 

combines the everyday practices of multiple stakeholders in such a differentiated realm?  

 

Sub-questions:  

● How has the malled-kampung produced relational networks that integrate socially and 

spatially the highly diverse groups of its stakeholders, which include the composite local 

and translocal communities of residents and workers (both formal and informal) as well 

as regular and casual visitors?  

● How has the malled-kampung produced an integrated network of urban amenities and 

facilities to accommodate necessary, optional and social everyday activities of diverse 

groups of stakeholders, which include the composite local and translocal communities of 

residents and workers (both formal and informal) as well as regular and casual visitors? 

 

1.3.2. Research Objectives 

Considering the formation of the malled-kampung as a new urban element, the specific 

objectives of the research are: 

● To interpret and describe the relational networks produced in malled-kampung that 

integrate socially and spatially the highly diverse groups of its stakeholders, which include 

the composite local and translocal communities of residents and workers (both formal and 

informal) as well as regular and casual visitors. 

● To interpret and describe the distinctive spatial elements of integrated network of urban 

amenities and facilities produced in malled-kampung to accommodate necessary, optional 

and social everyday activities of diverse groups of stakeholders, which include the 

composite local and translocal communities of residents and workers (both formal and 

informal) as well as regular and casual visitors. 

 

1.4. Contribution of the findings 

This research focuses on the formation of malled kampung as an urban assemblage, a major 

phenomenon in contemporary cities in developing countries. Such phenomenon has been 

overlooked by urban planners and policy makers, which is why the current research is 

potentially beneficial for contemporary urban development. Its contribution includes: 

a. Providing documentation on the trends of socio-spatial urban transformation, concentrating 

on spatial attributes of the social infrastructure and spatial practices. The research 
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contributes to the future urban studies, strategic planning and urban policies that focus on 

the development of local communities; 

b. Illuminating new understanding about the formation of a new urban assemblage, the malled 

kampung, that combines different types of urban public realms – public, quasi-public and 

private – and creates distinctive relational practices and spatialities; and  

c. Introducing a new approach in urban design and planning to urban regeneration of traditional 

settlements subject to major commercial developments to promote the sustainable 

development of disadvantaged traditional urban communities 

1.5. Organisation of the thesis 

The transformation of public life in public space through the processes of integration of the 

multifarious private, semi-public and public realms of the shopping malls and their adjacent 

traditional districts is the central issue of this thesis. The discussion focuses on the formation of 

the malled-kampungs as a new type of urban assemblage, exploring relevant instances found in 

Surabaya, Indonesia. It also emphasises how this phenomenon is sustained by the agency of a 

powerful core transitional public space, the street connecting the mall to the kampung. 

 

Elaborating the socio-spatial mix of the public and private realm, Chapters Two and Three 

provide a discussion of literature on the two different conditions of public space found in the 

shopping mall and urban kampung. Chapter Two addresses the issues and phenomena related to 

the public space and publicness of the shopping mall, focusing on the role of the shopping mall 

as the centre of public activities in contemporary cities. The discussion begins with arguments 

about shopping malls as alternative public spaces, followed by brief discussion of the evolution 

of the shopping mall and proliferation of shopping malls in Asia, Indonesia and specifically 

Surabaya. This chapter also discusses literature on the emerging role of the shopping mall in 

Indonesia and particularly in Surabaya. Chapter Three includes a discussion of the public space 

and publicness of urban kampungs. It discusses the forms and roles of public space in urban 

neighbourhoods, focusing on public life in public space in the traditional urban kampung in 

Indonesia, and particularly in Surabaya. 

 

Chapter Four provides an overview of the critical points of the research to establish the 

theoretical framework of the study. It begins with the reviews addressed on the topics of the 

study underlining the impact of the shopping mall on its surrounding urban neighbourhood. The 

evaluation of relevant studies has brought about the understanding of the socio-spatial 
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relationship between shopping mall and its adjacent urban neighbourhood as the urban 

assemblage. Following discussion of the literature concerning the urban assemblage concept as 

a theoretical approach, this chapter also provides justification of the implementation of the key 

elements in the urban assemblage concept to evaluate the socio-spatial relationship in malled-

kampung. 

Presenting the empirical study, Chapters Five, Six and Seven consecutively provide the research 

methodology, identification of the case studies, and findings and analysis. Chapter Five 

describes the research methodology, including data collection and data analysis.  Chapter Six 

discusses the process of the identification of the relevant mall/kampung combination as case 

study areas. Chapter Seven presents the empirical data for the mall/kampung in two 

representative urban areas in central Surabaya (Kedungdoro and kelurahans Wonokromo and 

Ketintang). This chapter also provides an analysis of the elements that contribute to the 

formation of the malled-kampung as an urban assemblage, focusing on its core relational realm, 

the transitional space between the mall and the kampung. 

Discussing the case study, Chapter Eight systematically presents and evaluates the results of the 

mixed qualitative and quantitative analytical research methods elaborated for this study. The 

evaluation displays a profound redrawing of the contours in the public–private relationship and 

proposes an interpretation of the ongoing trends in the spatialisation process of public life found 

in the case studies. 

Finally, Chapter Nine provides the conclusion of the study and summarises the findings. This 

chapter also suggests recommendations for further research.  
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Figure 1. 9. Research Structure: The organisation of the thesis. 
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Chapter 2. Public Space and Publicness: Understanding the Role of the 

Shopping Mall as a Centre of Public Activities 

 

 

This chapter discusses the publicness of the quasi-public space of the shopping mall as a centre 

of public activities. It describes how shopping malls have played an essential role as significant 

elements in contemporary social life. The discussion is organised into four parts. The first 

addresses issues related to the evolution of the public function of the shopping mall’s space. The 

second outlines the elements that attract public activities to shopping malls. The third describes 

the growth of shopping malls as providers of public space for citizens’ daily activities in 

Indonesia, and particularly in Surabaya. The fourth part summarises the discussion of the 

chapter and reflects on the transformations of the social role and public relevance of shopping 

malls.   

 

2.1 Public space and shopping mall. 

The increasing dynamism of urban life and fragmentation of urban space has brought about a 

progressive dislocation of central public space, which often have been reinstated into private 

places (Crawford, 1992; Zukin, 1998). Shopping malls have been very active in working to 

monetise, relocate and subsume many public activities that had been specific to traditional 

public spaces. The consumerist culture has dramatically shaped the public life of the modern 

city creating ever-growing quasi-public spaces antagonistic to genuine civic public realms 

(Miles, 2010; Zukin, 1998). These are the spaces for consumption where citizens live and act as 

an urban community without a proper territory. Zukin (1998) describes the shopping mall as a 

consumption space that disguises its capital reproduction goal by simulating the real public 

space and producing illusory traditional experiences. The way in which spatialities have been 

produced to commercialise and privatise public space and confer a primary civic urban role to 

the shopping mall is core to this discussion of the transformation of citizens’ public life.  

 

To discuss the issues of public activities in the shopping mall, the following sub-chapter is 

organised into two subsections: first, it addresses the arguments related to the understanding of 

a shopping mall as a new form of public space. Second, it discusses the role of the shopping 

mall as the centre of public activities and provides an overview of studies of the urban context 

of the shopping mall providing spaces for citizens’ daily practices.   
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2.1.1 The shopping mall: a new form of public space? 

Debates on the role of the shopping mall as a public space have brought about questions as to 

how these retail spaces have changed urban public life. Several relevant studies that focus on 

the role of the shopping mall in the contemporary transition of public life have been produced 

in the last decade. Discussions have addressed the changes in social behaviour consequent to 

the relocation of central places of citizens’ lifestyle into the ‘foreign’ public space of shopping 

malls (Abaza, 2001), as well as the changes in customer perception of amenities (Babin et al., 

1994; Oppewal & Timmermans, 1999). Generally, these studies provide evidence of how the 

shopping mall has created a ‘public space’ which, by offering a wide range of public amenities 

and facilities that reproduce the traditional ones (e.g. small open spaces, market streets, religious 

buildings and community halls), has relocated some important public activities. 

 

Notable scholars have critically addressed how the growth of shopping malls and capitalist 

power have contributed to the decline of urban life. Howard Dick (2003, p. 43) argues the 

publicness of the shopping mall causes social stratification, social exclusion and gentrification. 

He describes how shopping malls have been built as artificial environments for a specific social 

class – the middle-class – that has enough disposable income to pay for expensive goods and 

services delivered in exclusive environments. Other scholars have addressed the alienating 

aspects of the illusionary space of the shopping mall. According to Banerjee (2001, p. 13), places 

of consumption, such as the themed settings of the shopping mall, have created an artificial 

public space, which immerses the user into an imaginary life of luxury and success. Similarly, 

Goss (1993) states that the shopping mall is a ‘pseudoplace’ built for a fantasised dissociation 

from the act of shopping; the malls “consciously design a symbolic landscape that provokes 

associative moods and dispositions in the shopper” (p.19). Thus, techniques of 

camouflage result in enhancing confusion about local traditions, identities and practices (Ercan, 

2007, p. 131). In short, these studies have suggested that the publicness of the shopping mall is 

not designed to serve the whole of public life but, as Ercan (2007, p. 126) asserts, have geared 

the post-industrial city with pseudo-public spaces merely built for business. As she observes, 

the shopping mall is profit-oriented private property that, to maintain and expand its market 

value, requires the exercises of authority to manage and control visitors and activities. That is 

why the publicness of the shopping mall is highly questionable (Ercan, 2007, p. 131). 

 

However, others take different views of the possibilities of integrating the shopping mall into a 

more successful form of urban life. Some academics believe the mall is becoming more and 
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more important in providing spaces for urban public life. The development of the mall to be 

more family friendly, and integrated with public amenities, indicates a trend in retail property 

to (re)position malls as the new town square (Tyndall, 2010). The mall can perform as 

community space to provide gathering places for fragmented and distributed communities 

(Voyce, 2006, p. 278). In summary, although the publicness of the shopping mall has been 

strongly criticised for its provision of commodified surrogate elements of public space, some 

studies have shown that the shopping mall can embody a new form of public space that answers 

to the needs of a changing urban life, offering effective places for social interaction and public 

activities. The evolution of the shopping mall into an integrated centre that, with a mix of 

commercial and residential uses, and multifarious facilities and amenities, has gained relevance 

as the centre of public activities is discussed in the following section.  

 

2.1.2 Understanding the shopping mall as the centre of public activities.  

The link of physical design to social reform of shopping malls is the way planners have 

attempted to create compatibility of the mall with the needs of the surrounding city (Gillette Jr., 

1985). Initiated by Victor Gruen and James Rouse (Gillette Jr., 1985), the mall was designed to 

enhance social and civic life through the incorporation of environmental design and commercial 

function, integrating public functions into the shopping mall (Southworth, 2005). Shopping 

malls have been developed as the place not only to sell goods but also as the venue to improve 

public life. As Gruen and Smith (1960) assert: 

By affording opportunities for social life and recreation in a protected pedestrian 

environment, by incorporating public and educational facilities, shopping centres can fill 

an existing void. They can provide the needed place and opportunity for participation in 

modern community life that the ancient Greek agora, the medieval marketplace and our 

town squares supplied in the past. (p. 24)   

 

Multi-functional facilities and amenities provided by the shopping mall have transformed mere 

commercial centres into centres of public activities. Opportunities emerged in developing 

practices of shopping, since malls were integrated with amenities and facilities dedicated to 

various functions of citizens’ daily lives, ranging from entertainment to work and social 

activities. These amenities and facilities become the essential elements in attracting consumers 

to visit and spend more time in the mall, contributing to satisfy people’s need in undersupplied 

urban areas (Chiodelli & Moroni, 2015; Tyndall, 2010). Contemporary shopping mall 

operations are extensively expanded with non-retail activities where urban amenities are 
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comprehensively incorporated, and elements of civic identity expansively added (Manfredini, 

2017).  

 

The multi-functionality makes the shopping mall a comprehensive activity centre. This term 

was defined in the Melbourne 2030 (DoI, 2002) document, a design concept of Melbourne city 

development: 

Activity centres provide the focus for services, employment and social interaction in 

cities and towns. They are where people shop, work, meet, relax and live. Usually well-

served by public transport, they range in size and intensity of use from local 

neighbourhood strip centres to traditional universities and major regional malls. They 

are not just shopping centres; they are multifunctional. (DoI, 2002, p. 3)  

 

This definition implies that the modern shopping mall is managed and arranged to provide a 

comprehensive range of facilities and amenities for citizens’ daily activities including working, 

living and socialising. To shed light on how the shopping mall is relevant as a centre for public 

activities, the following subsections will discuss literature on its role in everyday urban life in 

providing public facilities and amenities, leisure and recreation centres, which make it a place 

for social activities and communities.  

 

2.1.2.1 The shopping mall as provider of public facilities and amenities  

Previous studies show evidence on the role of shopping malls as providers of public facilities 

and amenities, which offer comfortable environments in well-maintained common areas as 

meeting places not only for shoppers (Feinberg et al., 1989). Most of these places are for-profit, 

such as coffee shops and food courts that meet the needs of those who are hungry and thirsty. 

However, malls also contain a wide range of essential services, such as banks and post offices, 

which include free basic consumer conveniences, such as washrooms, proprietary bus services 

(Jerry Jacobs, 1984), and ample parking area facilities (Feinberg et al., 1989). In recent years, 

the provision of gratuitous facilities has importantly increased to include a range of additional 

services for contemporary communities’ daily activities; libraries, children playgrounds, 

municipal services, day-care centres and other non-profit activities (Musil, 2011). It can be said 

that by accommodating a comprehensive range of facilities and amenities for the public, the 

contemporary shopping mall has subsumed the role of the town centre (Roulac, 1996). 
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2.1.2.2 The shopping mall as a leisure and recreation centre 

There is a sizable body of studies of the role of the shopping mall as a leisure and recreation 

centre for decades. Gillete Jr.’s (1985) research on the evolution of shopping centres in the US 

has revealed that the development of large malls has gradually encompassed urban elements that 

established them as modern agora: lively places for social and recreational activity. As he 

asserts, recreational activities have been increasingly used by retailers as strategic marketing 

tools to uplift their businesses. The importance of the relationship between shopping and leisure 

activities was also discussed by Jackson (1991) in his study on shopping behaviour. This study 

highlights how this relationship grows in relevance when malls increase in scale and complexity. 

However, submitting that leisure is not a prerogative of mega-malls, but concerns all mall sizes, 

he uses evidence from a major Canadian survey indicating that malls have become significant 

places for people to spend their free time for recreation. That survey indicated that “almost one-

third (31 per cent) of respondents viewed shopping at a shopping centre as ‘a recreational 

pastime’ [while] a further 10 per cent described it as partly a necessity but also as partly leisure” 

(Jackson, 1991, p. 280). The study concluded that while shopping has become an important 

component of citizens’ leisure time,  the shopping mall is more than just a place to go and buy 

things but is the place where shopping and recreation appear in multiple combinations: 

‘shopping for leisure’, ‘shopping and leisure’, and ‘shopping as leisure’ (Jackson, 1991, p. 280). 

More recently, Shim, Santos, and Choi’s  (2013, pp. 367–392) study of ‘malling’ as a leisure 

activity in South Korea found that shopping malls are often perceived as common public leisure 

spaces, similar to traditional community recreation centres or neighbourhood parks, where 

people can freely access without spending money. This perception is not limited to the Korean 

environment but is diffused in most Southeast Asian countries.  

 

2.1.2.3 The shopping mall as a place for social activities 

Studies provide abundant evidence of the social interaction of mall’s visitors that makes these 

places favourite venues to meet and mingle with friends and family regardless of ages, gender 

and social background (Southworth, 2005). Results present malls as an intergenerational centre 

for socialisation activities that is particularly relevant for two main groups: the elderly and the 

youth (Ritzer, 2011). Studies concerning the role of shopping malls for social activities show 

how the comfortable and well-managed spaces in shopping malls provide for special needs of 

the elderly (Lumpkin & Hite, 1988). Mason and Bearden (1978) found that the elderly consumer 

often shops for a variety of reasons other than buying, these reasons often reflect a 

social/recreational dimension. Because its potential to mitigate mobility problems, the mall 
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attracts the elderly for physical exercise (e.g. short walk) and social activities (e.g. meeting with 

friends and families) (Lumpkin & Hite, 1988; Smith, 1988). Many studies focus on adolescents, 

showing consistently that this age group uses the mall as a place for socialising with friends. 

Research conducted in the UK (Matthews et al., 2000), USA (Baker & Haytko, 2000; Massicotte 

et al., 2011), Turkey (Tabak et al., 2006) and Jakarta-Indonesia (Atmodiwirjo, 2008; Wagner, 

2009) also reveal this is a global phenomenon. Focusing on preferences, Vanderbeck and 

Johnson’s (2012) study of the activities in a shopping mall in North America found that hanging 

out with friends at the mall seems to be particularly prevalent for teenagers. These findings are 

confirmed by studies on students in Asian cities which provide evidence that the shopping mall 

is the place they visit for hanging out and socialising with friends (Ahmed et al., 2007; Sari et 

al., 2015).  

Several studies also address adult social practices in shopping malls. Stillerman’s (2006) study 

of a Santiago shopping mall found that mall customers engage in socialisation in similar ways 

as in other public urban settings, such as streets, parks, and offices. They translocate daily 

activities into the mall: picnics, collaborative work tasks, boisterous drinking, and courtship 

rituals. Similar phenomena have also been found in Indonesia through studies of shopping malls 

in Jakarta (Fuller et al., 2012) and Manado (Susilo & de Meulder, 2018). There, the consumers 

use the shopping mall for social activities that once pertained to traditional public spaces: 

cultural performances, religious worship, street strolling while looking for friends, observing 

others, and lingering.  

2.1.2.4 The shopping mall as a space for the community. 

Recent studies have shown cases of malls subject to substantial re-appropriations of their quasi-

public space by local communities. These are countering phenomena where malls have gained 

an expanded communal role of simply being “geographically bound expressions of a negotiation 

between mall developers as representatives of a global logic of capitalist accumulation, on the 

one hand, and local characteristics, on the other” (Salcedo, 2003, p. 1084). Instead of responding 

to selected community needs, doing such things as hosting weekly farmers markets, opening 

early for groups who wish to stroll or jog in the mall, or provide a place for meetings and public 

gatherings (Brill, 1989), they celebrate the “ordinary and the everyday – a true indigenous 

modernity” (Gosseye & Avermaete, 2018, pp. 6–11).  

These phenomena result from bottom-up adaptations led by local communities that have 

reversed the spatial production originally conceived and implemented by their operators. Susilo 
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and De Meulder’s (2018) study of the redevelopment of a central area in Manado, Indonesia, 

demonstrated that the shopping malls do not necessarily exemplify a locally adapted 

reproduction of global profit-oriented strategies; rather they can support capacity and identity 

building, reciprocity and co-creativity of citizens. Through a process that “intensifies and 

assembles the local, its representations, manifestations and demonstrations” (Susilo & de 

Meulder, 2018, p. 53), Manadonese have been able to expand ordinary daily life practices and 

re-establish the centrality of their locale, socially, culturally and economically. A similar 

condition was discussed by Smit and Máté (2018). Their study of Centro neighbourhood 

shopping centre in Kings Meadows, Tasmania, found that under the influence of commercial or 

private ownership, there are still emerging forms of appropriation in public space in the mall 

that arise under unconscious negotiation, which supposedly limits public freedoms and their 

everyday routines. 

Fuller, Hickey, and Bunnell’s (2012) study on Jakarta malls shows the mall’s capacity to be 

what Schulte Nordholt (2011, p. 435) refers to as ‘cultural citizenship’. These places have spaces 

that respond to the desires and demands of their users, allowing temporary occupation and reuse 

for both collective creative actions, individual expression, engagement with others and multi-

sensory experiences, which reflect trajectories in contemporary urban societies. This adaptation 

and assimilation process take shape in a negotiation, both formal and informal, between 

shopping mall management and locals. The presence of retail-based structures contributes to the 

evolution of public activities, stimulating social interaction between different groups of people 

and encouraging development in the local community. 

2.2 The publicness and publicness element of the shopping mall. 

2.2.1 The publicness of the shopping mall 

The topic of the shopping mall as public space is still debated. Some scholars propose that this 

large-scale retail property is an alternative public space, arguing that the concept of publicness 

should be reviewed. Tyndal’s (2010) study of the suburban shopping mall as being against the 

normative idea of public space argues for a re-conception of publicness, which enables a spatial 

analysis to account for the qualitative change in publicness. For him, publicness is a social and 

dynamic practice, which is applied across a variety of spaces ranging from private, quasi-public 

to public space. Other studies also critically analyse the idea of public space that exists today, 

with particular attention paid to the notion of the publicness of shopping malls in the formation 

(Erkip, 2003; Giampino et al., 2017) and transformation (Schmidt, 2012) of socio-cultural 

spaces. For them, public space should not be considered as a product (defined through 



   

31 

  

 

quantitative and objective parameters), but rather as a construct (defined through its qualitative 

and relational dimension) and a process (determined through performative and constructional 

ways). Public space, therefore, should be related to governance effects, considering the social 

interactions between institutional and non-institutional actors and practices (Madanipour, 2003). 

 

2.2.2 The publicness elements of the shopping mall. 

Concerning the role of the shopping mall as the centre for both commercial and public activities, 

studies were carried out to find out the pull factors of the shopping mall in attracting visitors. 

Some research has focused on the spatial aspects as attractive factors including size of the 

structure or land area, design, location, number of anchors or tenants and theme (Burns & 

Warren, 1995; DeLisle, 2009; Omar & Baker, 2009; Yiu & Xu, 2012). Others have put weight 

on social aspects such as consumer segmentation, behaviour and sense of place (Ahmed et al., 

2007; Brocato et al., 2014; Ng, 2003; Ruiz et al., 2004). 

In general, these studies have found spatial and social elements have contributed to attracting 

more customers to visit and spend more time in the shopping mall. Although the elements 

suggested were supposedly applied in marketing strategies, these factors, including size, mixed 

use and retail mix — can also be indicators of the publicness of the shopping mall as a centre of 

public activities. 

2.2.2.1 Size 

Some studies provide evidence that size is the potential element in asserting the publicness of 

the shopping mall as a centre of public activities. Larger malls offer more space for diverse types 

of stores and a comfortable environment for visitors to linger and stay longer (Ooi & Sim, 

2007). More spaces can provide a pleasant environment for shoppers, facilitate their social 

interaction and mingling, as well as provide a venue where promotional events can be held to 

attract more visitors. Moreover, the size of the mall has a direct impact on its number of visitors 

where the larger retail area is able to generate more sales and attract more services (Huff, 1963). 

For these reasons, size is an important indicator of publicness capacity of shopping malls 

(Delisle, 2007; Omar & Baker, 2009).  

2.2.2.2 Mix of uses and attractors 

Other studies put the mix of uses as the key element for the success of the shopping mall in 

attracting public activities. Mixed use refers to the integration in the mall complex of diverse 

functions of both commercial (e.g. hotels, offices and amusement parks) and non-commercial 
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(e.g. space for culture, religion and community) uses. Crawford (1992) posits the notion of 

‘retail magic’ to refer to the marketing strategy that uses the concept of ‘adjacent attraction’ to 

draw consumers by placing several different unexpected and non-commodified objects close to 

each other. The idea is to offer a variety of amenities that fulfil the widest spectrum of needs 

while providing an intense spectacle that entertains to increase the length of stay of consumers. 

This strategy also prescribes the inclusion of social, recreation and tourism activities in one 

composite setting (Goss, 1993). As Crawford (1992) suggests:  

Proximity has established an inescapable behavioural link between human needs for 

recreation, public life, and social interaction and commercial activities of the mall, 

between pleasure and profit in an enlarged version of ‘adjacent attraction’ (the most 

dissimilar objects lend each other mutual support when they are placed next to each 

other) (pp. 14–15).   

 

The proximity of multiple activities and adjacent attractions dissimulates the commodity-driven 

privacy of the mall space playing an important role in expanding socio-spatial relationality. The 

more mixing of uses of space in the shopping mall, the more this commercial-based structure 

offers a place for public activities (Crawford, 2002).  

 

2.2.2.3 Retail mix 

Some research has discussed retail mix or tenant variety as one of the most influential factors in 

motivating consumers to stay longer and come again. Wakefield and Baker (1998, p. 515) 

observe tenant mix having a strong influence on shoppers’ level of excitement, which is 

positively linked to their levels of spending, desire to stay in a shopping centre and their intention 

to return in the future. As Brown (1992) asserts, retail mix and the combination of retail 

establishments occupying space in the shopping centre may extend the amount of time there. In 

other words, the greater variety of shops in a shopping mall, the more possibility to attract 

visitors, which means the more a shopping mall plays a role as a centre of public activities.  

  

2.3 Public space and shopping malls in Indonesia. 

In Indonesia, the growth of the shopping mall has brought about the phenomenon of the shifting 

of public life from traditional public spaces into quasi-public spaces, transforming the privately 

managed retail space into a centre of public activities. The following subsections discuss the 

latest debate on the growth of shopping malls in Indonesia and the issues of the mall’s role as a 

public space provider. To discuss the current condition of shopping mall development in 
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Indonesia, these subsections integrate a review of the latest literature on the subject with the 

research context. 

The discussion is delivered in three parts. The first discusses relevant issues about the 

development of the shopping malls in Indonesia. The second provides an analysis of the 

problems of the shopping mall as a public space provider in Indonesia, describing related 

conditions such as the role of the shopping mall as a centre of public activities. The third is a 

discussion of the growth of the shopping mall as a public space provider in Surabaya.   

2.3.1 Shopping malls and economic development in Indonesia 

Indonesia, Southeast Asia’s most populous country, has one of the world’s fastest developing 

economies; its average annual gross domestic product growth rate was 5.6% during 2003–2012 

(Vos, 2012). Consolidated political and economic stability and a quite advanced financial 

system (Colliers International Indonesia, 2014) offers attractive investment opportunities for 

global capital in various sectors (Oberman et al., 2012). Since the 1998 Presidential Decision 

(Republic of Indonesia Citizens’ Consultative Assembly Decree Number XVI / MPR / 1998 

concerning Economic Politics and Democracy) to open Indonesia market for foreign investors, 

the retail sector has drawn leading multinational companies (e.g. Lotte, Carrefour, Benetton and 

Zara) into the country that have contributed to a substantial growth of the retail transactional 

value, which from 2011 to 2015 is estimated to have increased by 65% (Kusumowidagdo & 

Sachari, 2015). The most apparent physical effect of this phenomenon is the development of a 

large number of major retail structures, with over 200 shopping malls built in the last ten years 

(Colliers International Indonesia, 2014). 

 

2.3.2. Issues on the transformation of public space into the quasi-public space of 

shopping malls. 

Several academic studies have discussed the issues related to the transformation of public life 

produced by the development of shopping malls in Indonesian cities. They have highlighted two 

main critics on the negative impact of shopping malls on public life and local culture: (1) the 

decreasing genuine public space and (2) growing ambiguity in citizens’ territorial appropriation 

and association of the public space inside malls. The first, the decreasing genuine public space. 

Some scholars argue that even though the malls provide comfort and amenities for the public, 

they offer very limited space for spontaneous individual and collective activities and the genuine 

interaction as can be found in traditional public spaces such as gotong royong (mutual help in 

community) (Aziz, 2011; Siahaan, 2010). Peters (2009) also notes, the expansion of shopping 
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malls as the new social space can destroy the communal habits and practices that are usually 

carried out in alleyways of local neighbourhoods, they moved into shopping malls.  

The second issue entails the growing ambiguity in citizens’ territorial appropriation and 

association of the public space inside malls. Various public events arranged by mall 

managements to attract visitors and the presence of representative’s offices for public services 

(e.g. ID card and driver licence services) have made people perceive the shopping mall as public 

space. As can be found in most Indonesian shopping malls, citizens use spaces in the shopping 

mall for their social activities as they do in traditional public spaces (e.g. arisan or communal 

gatherings, school end-of-year performances, drawing competitions for children, and other 

social events). This transition of public life into the quasi-public space in the shopping mall will 

be discussed in the following subsection. 

 

2.3.3. Shopping mall as the centre of public activities in Indonesia. 

Despite the criticism of the negative impact of shopping mall development on public life and 

public space, some researchers have given a positive evaluation to the growing role of shopping 

malls as core realms for public activities in Indonesia (Atmodiwirjo, 2008; Kusumowidagdo & 

Sachari, 2015). Some scholars in urban studies have explored the attributes and performances 

of shopping malls, considering their contribution in providing a wide range of public amenities 

(e.g. church, mosque, school and health centre) and activities (e.g. art performance, Muslim 

lecture and free aerobics class). They argue that, beyond shopping, practices such as working 

(e.g. business meetings), social networking (e.g. meeting with friends and family) and cultural 

and religious engagements (e.g. karate and traditional dance class) abound in the activated space 

of the mall. Some believe that they compensate for the city’s lack of civic spaces and neglected 

public amenities, catering for the growing diversity and translocalism in an urban population, 

transversally involving all groups: students, professionals, and families from different social, 

ethnic, and religious backgrounds (Atmodiwirjo, 2008; Istanto, 2000; Susilo & de Meulder, 

2018). In short, the wide range of public facilities and amenities, as well as the opportunity to 

carry out some activities of community (e.g. worship and cultural performance), offered by the 

malls has made the malls in Indonesia as an alternative public space, the centre of public 

activities.    

Indonesian malls are highly articulated structures with integrated activities beyond shopping 

that include entertainment, hospitality, culture, education, sport and recreation (Dick, 2003). 

Also, as institutions that operate for profit, shopping malls are in various ways attempting to 
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attract visitors by improving the quality of interior performance (Kusumowidagdo, 2005) and 

concepts (Sachari & Kusumowidagdo, 2014) to accommodate their customer preferences. As a 

centre of public activities, the Indonesian shopping mall plays roles as public facilities and 

amenities provider, a place for socialising, as a leisure and recreation centre, and offering 

community spaces. 

2.3.3.1. Shopping malls as public facilities and amenities providers. 

As a developing country with a tropical climate that experiences hot and humid weather, 

shopping malls in Indonesia are the most exciting places to visit in order to escape from climate 

and traffic issues (Aziz, 2011; Nasution, 2011). The mall offers a comfortable, controlled indoor 

temperature, and freedom from traffic noise and inclement weather. To avoid the traffic issues 

of most urban areas, Indonesian shopping malls are integrated with various urban facilities and 

amenities to facilitate access between main urban activities including living (e.g. hotels and 

apartments), work (offices), and visits (e.g. shopping and recreation). In contemporary 

Indonesian malls, they are also integrated with other facilities known as MICE (Meeting, 

Incentives, Conferences and Events) to accommodate urban activities in the industrial and 

tourism sectors. 

The rapid growth of malls has created a highly competitive retail environment, challenging 

owners to upgrade, expand and integrate new functions to attract enough visitors, and to keep 

tenants paying rent. To do so, mall providers complement their shopping malls with various 

facilities and amenities to accommodate daily public activities, ranging from shopping, 

socialising, and entertaining to various public services. The shopping mall becomes an 

alternative place to visit select government and non-profit institutions for services such as tax 

payment, drivers’ licence and identity card processing, blood donation, and religious activities 

(church and mosque) (Figure 2.1.). Some malls also collaborate with the traditional market as 

can be found at Darmo Trade Centre and Kapas Krampung Plaza in Surabaya. 
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Figure 2. 1. Some examples of public facilities in Indonesian shopping malls: (a) Blood donor service 

at Cambridge Mall Medan, (b) Drivers licence service at Tunjungan Plaza Surabaya, (c) Tax payment 

services at Paragon mall, Solo and (d) The health centre at DTC Mall, Surabaya. 

 

2.3.3.2. Shopping mall as a place for socialising. 

The shopping mall is a place for socialising and gathering with family and friends. This is the 

place where an Indonesian family living in the urban area spends family time, doing various 

activities in the entire mall and ending up in the food court or restaurant (Ishananto, 2010). It is 

the place where the Indonesian middle class hold one of their routine gatherings: the so-called 

arisan. It is another form of social life in the neighbourhood. It is a kind of a periodic cash 

disbursement of a rotating credit association (Guinness, 2009, p. 102). The women in the 

neighbourhood usually participate in this social activity. In principle, the arisan is a social 

mechanism of saving and a gathering. This traditional social gathering initially was one of the 

local social events in sustaining social interaction in the local community. Previously, the 

meeting was rotating, held in a member’s house. However, for reasons of convenience, 

nowadays people prefer a restaurant in a shopping mall as the venue. Responding to this trend, 

some tenants (mostly food and beverage providers) offer venue and meal discounts for arisan 

to attract customers (Figure 2.2). 
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Figure 2. 2, Advertising that offers a discount for arisan in shopping malls.6 

 

2.3.3.3. Shopping mall as a leisure and recreation centre. 

For Indonesians, the comfortable and pleasant environments of shopping malls have become the 

most desired destination to provide enjoyable experiences for their leisure time. This inclination 

has been confirmed by the findings of a survey by AC Nielsen (Kusumowidagdo et al., 2012), 

revealing that 93% of Indonesians prefer to use shopping malls for their recreation. This is 

shown by how Indonesian shopping malls have organised various tenants who provide game 

centres and playground facilities for different age groups. We can see this, for example, with a 

playground with soft play facilities, which are specifically for toddlers, and a game zone with 

computers allocated for teenagers and young adults (Figure 2.3.). 

 

 

Figure 2. 3. Different types of recreation centres in Indonesian shopping malls based on age groups:  

(a) Kid zone for toddlers and (b) Game zone for teenagers and young adults. 

 

 
6 Accessed on January 12, 2018, from:  

https://twitter.com/MikoMallKopoBDG/status/972083535162019842 and http://macchiatocoffee.com,  
 

https://twitter.com/MikoMallKopoBDG/status/972083535162019842
http://macchiatocoffee.com/
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2.3.3.4. The shopping mall is a community space. 

In Indonesia, most shopping malls provide an open plaza or atrium built in as a town square for 

the community, although, in fact, it is not as free, a traditional one. It is a space for various 

community and cultural events once held in everyday public spaces such as pengajian (religious 

lecture), free weekly aerobic practice, school performances, and other communal practices 

(Figure 2.4.). Event organisers (from schools or other organisations) can collaborate with a 

shopping mall provider or independently arrange the event. A shopping mall provider will 

provide the space for lease; the price can usually be negotiated for community events (Susilo & 

de Meulder, 2018).  

 

 

Figure 2. 4. Some community events in the shopping mall: (a) Free aerobics class on Sunday morning 

in Royal Plaza Surabaya and (b) Muslim lecture on celebrating Ramadhan in Grand City Mall 

Surabaya.  

 

2.4. Chapter Summary 

This chapter critically reviewed the understanding of how public space in contemporary cities 

has been transformed into and linked with the quasi-public space of the shopping mall. 

Highlighting the shopping mall’s role as the centre of public activities, the discussion focused 

on three main subjects: (1) public space and shopping mall, (2) the roles of the shopping mall 

as the centre of public activities, and (3) how those roles are performed in Indonesian cities.  

First, discussing the link between public space and the shopping mall shows a new 

understanding of public space contemporarily. The academic debate on the perception of the 

shopping mall as a public space led to the modern conception of public space. Public space 

should be perceived as the process of socio-spatial transformation and interaction. Therefore, 

the general approach of this study allowed it to follow the idea that public space has been 

continuously transforming into the new form; one possibility is the shifting into a quasi-public 

space in the shopping mall. 
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Second, reviewing shopping malls as a centre of public activities brought about the 

interpretation of the importance of these commercial structures beyond their primary purpose 

for profit. Their wide range of public amenities and facilities is the main factor that makes them 

the space for citizens’ daily activities. Additionally, attractiveness elements of shopping malls, 

including size, mixed use and retail mix, have helped the shopping mall to become the centre of 

public events. 

Third, presenting literature and the researcher’s personal experience of the local conditions of 

shopping malls in Indonesia, particularly in Surabaya, delivered a broad picture of how shopping 

malls in Indonesian cities play a role as the centre of public activities. Accordingly, this 

discussion was able to contribute to provide a local context on the research background. 
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Chapter 3. Urban Kampung: The Traditional Neighbourhood and 

Communal Space in Urban Areas.  

 

 

This chapter discusses the production of public space as a communal system in urban 

neighbourhoods. It describes how the system has created particular forms of public space by 

and for daily activities. The discussion is organised into four main parts. The first provides an 

analytical review of literature regarding the production of social space in urban neighbourhoods. 

The second introduces the urban kampung and its communal system as the traditional urban 

neighbourhood in Indonesian cities. The third explains how different forms of public spaces in 

urban kampungs have developed to accommodate specific daily activities. The fourth sums up 

the discussions and highlights how a thorough understanding of this complex background 

illuminates the study of urban kampungs in changing socio-spatial relations. 

3.1. Public space and communal system in urban neighbourhoods. 

Previous studies focusing on the urban neighbourhood have shown that the social relationship 

and community engagement have the most potential for producing communal spatialities.  

Social interaction can create a range of communal elements that represent a society, materially, 

socially and symbolically. Community engagement can produce relational spaces with social 

and spatial elements. As Lefebvre (1991) asserts, space is both a product and a productive entity 

with multiple and integrated dimensions and agencies. Its production involves three main 

components: social everyday practice; relations of production, knowledge, signs and codes; and 

experiences that make symbolic use of physical space. The Lefebvian approach, with an 

emphasis on the everyday practices, has contributed importantly to the understanding of the 

communal space in urban neighbourhoods, which have developed with the inclusion of 

important incremental and informal processes (Damayanti, 2018; Hutama, 2018). Its triadic 

conception, from the spatial perspective, is expressed in three types of space: perceived, 

conceived, and lived (Lefebvre, 1991, pp. 31–46). Perceived space is produced through daily 

routines that engage individuals and communities in the spatialised interpretation and 

establishment of networks, codes and rituals. Conceived space occurs when individuals in 

communities abstract, conceptualise and plan the space. Lived space emerges when individuals 

and communities inhabit space in daily activities producing “coherent systems of non-verbal 

symbols and signs” (Lefebvre, 1991, pp. 39).  
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The balance in the relationship between perceived, conceived, and lived dimensions of spaces 

is fundamental to the sustainable development of communities in urban neighbourhoods 

(Blowers, 1973; Forrest & Kearns, 2001; Talen, 1999). In the social space, it regards the 

engagement, enablement and dynamism of social networks; in the physical space, the provision 

of infrastructures, facilities and services of the built environment; in the psychological, the care 

of immaterial and relational elements that guarantee affective, emotional, intellectual and 

spiritual wellbeing. This balance depends on the adequacy of the conception, delivery and 

maintenance of essential infrastructure and services in urban neighbourhoods can strongly 

contribute, such as a new construction of the centre of public activity of shopping malls, (Riger 

& Lavrakas, 1981; Talen, 1999). The maintenance of this balance is a determinant for efficiency 

and efficaciousness in promoting and encouraging physical activities, social interactions and 

cultural engagement of local communities. Neighbourhoods that provide good social networks 

and physical facilities, such as green and transportation systems, leisure and activity amenities, 

have positive influence on the performance of a community (Poplin, 1979; Talen, 1999). 

In urban neighbourhoods, the communal system applies the central value of publicness: 

stimulating people from different groups to interact. As Whyte (1980) asserts, social life in 

public spaces fundamentally contributes to the quality of life of individuals and society. Each 

community member has a responsibility to create space in facilitating civic engagement and 

community interaction (Whyte, 1980). Skjaeveland and Garling (1997) identify this space as 

‘interactional spaces’ the “aggregations of spatial-physical attributes enhancing contact in a 

single locality [that] constitute a place suited for social interaction” (p. 181). The responsibility 

to activate a space that plays such an important role in the communal system is distributed and 

includes different agents, which also include public institutions, such as community centres, and 

private businesses, such as cafés, local shops and pubs (Hickman, 2013). 

 

3.2. Introducing the kampung as the traditional urban neighbourhood.  

Introducing the traditional urban neighbourhood in Indonesia, this section is delivered in six 

parts. The first part provides the brief discussion on the understanding of the terms kampung 

and urban kampung. The second conveys the discussion on the different types of urban kampung 

formation, focusing on their location and development process. The third discusses the 

contribution of urban kampung as the provider of low-cost housing and affordable 

accommodation for low income groups. The fourth describes the management system of the 

local administration, and the position of the urban kampung in the city’s organisation. The fifth 
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provides analytical literature on the identification of kampung’s boundary. The sixth introduces 

the communal system in urban kampungs.  

3.2.1. Kampung and urban kampung 

The understanding of the terms ‘kampung’ and ‘urban kampung’ have been argued in previous 

studies. In scholarly writing, kampungs have been identified based on their rural or urban 

location. For some, ‘kampungs’ mean unplanned and dense neighbourhoods located in urban 

areas, while others define them as the traditional urban neighbourhoods in rural areas. Sullivan 

(1986, 1992) has submitted the differentiation between desa and kampung. For him, desa is a 

residential area within a rural setting, while kampung is a residential area within a city. The 

kampung is far more compact, is influenced by city activities and provides for a low-income 

population. Newberry (2008, p. 241), who compares the meaning of kampung in Indonesia and 

Malaysia, explains that while kampung means village in Malaysian rural areas, in Indonesia it 

refers to dense neighbourhoods in cities. However, for some activities, Indonesians also perceive 

kampung as the village in a rural area. For example, the traditional annual urban migration back 

home to one’s village to celebrate the hari raya (public holiday) is called pulang kampung, 

which means ‘back to the village’. Since the understanding of kampung in relation to its urban 

or rural location is still debated, some scholars use the term urban kampung to indicate those 

located in urban areas (see Silas (1992, 2013), Widjaja (2013), Setiawan (2010) and Damayanti 

(2018)). While discussion on this study is focused on the kampungs that are in Surabaya urban 

area, the terms kampung and urban kampung will be alternately used; both refer to the kampung 

as a traditional neighbourhood in an urban area. 

 

3.2.2. The formation of an urban kampung.  

The existence of kampungs in urban areas is a peculiar characteristic of cities in Indonesia. 

Kampungs were built by local people and have been developed as traditional neighbourhoods 

over centuries. To understand how kampungs were formed and developed, it is important to 

acknowledge that there are different types of kampung in the urban setting. Some scholars have 

categorised kampungs based on the forces that created them, some on their location, and others 

on their era. 
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Different characteristics of urban kampungs were suggested by Ford (1993) in his study, A 

model of Indonesian city structure. As he asserts, kampungs are the settlements of indigenous 

people formed by filling out the vacant spaces between a main city street and planned 

neighbourhoods. Ford provides the example of Jakarta’s urban kampungs where indigenous 

people built their settlement on the spaces between the new cores and European settlements 

(Figure 3.1). 

 

 

 

  

 

 

 

 

 

 

 

 

 

Figure 3. 1. A model of Indonesian city structure by Ford (Source: A model of Indonesian city 

structure (Ford, 1993, p. 382)). 

 

Ford found four types of kampung formations in Jakarta: inner-city, mid-city, rural and 

temporary squatter kampungs (Table 3.1). The inner-city kampung derived from the colonial 

kampung and is mostly located between colonial structures and new city centres. Due to its 

central location, it has great access to employment and typically has a high density. The mid-

city kampung is mostly located in between new residential or commercial areas. It has 

substantially lower density than the inner-city kampung. The rural kampung is a former 

settlement in a rural area gradually submerged by urban development. It has a much lower 

density and inadequate infrastructure or service provision. What is particular in this kampung 

type is the predominantly agricultural lifestyle. The temporary squatter kampung is of the worst 

condition: low environmental and hygienic conditions, limited infrastructure and services, and 

mostly without legal tenure. They are scattered throughout the metropolitan area. 
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Table 3. 1. Kampung Typology According to Ford 

 

 

Source: The spatial economy in the urban informal settlement (Tunas, 2008, p. 87). 

 

The categorization of urban kampung formation can also refer to the location where informal 

settlement development takes place. Raharjo (2010) has discussed the link between the 

formation of urban kampungs and the development of informal settlements. Adapting his 

categorisation, adjustment and elaboration have been made to suit the research objectives and 

particular study area. The development of an informal settlement can be categorised into three 

most common geographical settings: urban waterfronts, infrastructure margins, and inner urban 

blocks. The urban waterfront may be prone to flooding and landslides, but the need to get closer 

to water resources and job locations is more important than avoiding natural disasters, or 

hazardous waste dumped in the river. The infrastructure margin is the unused space between 

infrastructure facilities and public or private land. Occupation may occur on sidewalks, in land 

gaps lining the railway and water pipes, spaces underneath the bridge, and so on. Sidewalk 

encroachment is often linked to informal trade activities, where people build fixed structures. 

An inner urban block is often a pocket of vacant land behind a series of formal commercial or 

residential buildings lining the main streets. 

Recently, another study of Surabaya city discussed the categorization of urban kampung types 

in relation to place-based dimensions. Shirleyana, Hawken and Sunindijo (2018) classified 

urban kampungs into six types (Figure 3.2): inner-city, old town, city fringe, coastal, riverbank 
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and railway. The inner city kampung is in the Central Business District (CBD), off the street, 

behind towers, shopping malls, offices, and other shops or commercial facilities. The workers 

of these commercial offices often rent rooms in these kampungs. Informal warungs (small 

home-based enterprises) managed by kampung inhabitants sell daily needs and affordable food 

to the workers. The old town kampung were inhabited by ethnic groups — including Chinese, 

Dutch, Arab and Malay settlers — during the period of Dutch colonisation (1755-1942) 

(Damayanti, 2015; Shirleyana et al., 2018). Many of these kampungs have also been listed as 

heritage kampung, protected by the municipality from large development projects (Ramadhani 

et al., 2015; Shirleyana et al., 2018). City fringe kampungs are linear settlements, located along 

main arterial roads. They take on different qualities according to their locations. Towards the 

mangrove conservation areas on the eastern coastal areas of the city, kampungs are rare and 

dispersed between private real estate ventures; in the southern and the western borders of the 

city, kampungs are located near industrial areas. Coastal kampungs have small alleyways, so 

only limited types of vehicles can enter the areas. Most kampung inhabitants depend on marine 

products for their livelihood. Therefore, most public spaces are occupied for daily livelihood 

activities such as drying fish. Riverbank kampung occupies vacant land on the riverbank. Some 

inhabitants were once squatters, having poor living conditions and high health risks. In 

Surabaya, this type of kampung dweller has been relocated to social housing areas or evicted. 

Railway kampungs are built along the railway lines. Housing is dense, so sunlight can hardly 

enter in the open outdoor spaces. This type of kampung is characterised by narrow alleyways; 

there is no entry for vehicles. They are also affected by the unclear status of land ownership. 

Kampungs have distinctive characteristics based on the formation process that are linked to a 

particular location. Place-based approaches have captured local uniqueness and attributes that 

are addressed on the social dimension of a kampung’s development.  
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Figure 3.2. Distribution of kampungs in the Surabaya urban area according to Shirleyana, Hawken and 

Sunindijo (Source: City of Kampung: Risk and resilience in the urban communities of Surabaya, 

Indonesia (Shirleyana et al., 2018, p. 13)). 

 

Another categorization also has been used to classify urban kampung formation. Damayanti’s 

(2015) study on Surabaya, particularly the city centre, categorises kampungs into three periods: 

the Surabaya Kingdom era, Dutch colonisation, and Indonesian independence. The 

characteristics of kampungs of each period can be identified by their names, which refer to 

specific ethnicities, vocations, urban legends, and natural characteristics (Figure 3. 3). During 

the Surabaya kingdom era, kampungs’ names were based on the Javanese city layout; for 

example, there were settlements for soldiers to protect the walled city, such as kampung Jimerto 

(the city’s watchers), kampung Wiro (the knights) and kampung Pandean (the steel men). 

During Dutch colonisation, to protect the European settlements for political reasons, the names 

of urban kampungs were based on inhabitants’ ethnicity, such as kampung Arab (Arabian 

settlement), kampung Melayu (Malay settlement) and kampung Cina (Chinese settlement). In 

the Independence era, new kampungs were named with various terms.  
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Figure 3.3. Distribution of kampungs in the Surabaya urban area according to Damayanti (Source: 

Extending Kevin Lynch’s theory of imageability (Damayanti, 2015, p. 36)). 

 

3.2.3. Kampung and urban development. 

Kampungs as urban settlements were built and developed independently by local people to fulfil 

their basic need for housing. Although in Indonesia mass housing development policy for low 

income groups has been established since 1974, urban kampungs as self-help housing have made 

a great contribution, accounting for about 85% of housing demand until 1990 (Struyk et al., 

1990). Academics studies show that kampungs still contribute in providing affordable 

settlements for low-income residents containing mixed socio-economic groups living alongside 

each other (Santosa, 2006; Shirleyana et al., 2018; Silas & Ernawati, 2013). The urban 

kampungs are, in all the evidence, the most preferred alternative for low-income urban housing 

in Indonesia. Not only do they give a wide range of alternatives, in terms of type of 

accommodation, tenure, sizes and price, but they also guarantee housing flexibility for different 

low-income socio-economic groups (Silas, 1983). As Setiawan (2010) found in his study of 

seven kampungs in Yogyakarta, urban kampungs perform as the traditional neighbourhood 

where affordable settlement is available for different groups of the lower economic class. This 
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makes urban kampungs a reasonable place for living on low budgets for people from out of town 

who work or study in the city (Silas, 2013; Sullivan, 1986).  

Urban kampungs have positively contributed to the city’s development as they are the home of 

service industry workers who mostly work in the central city area (Damayanti, 2018; Dick, 

2003; Peters, 2013; Silas & Ernawati, 2013). As Dovey and King (2011) assert, “they are so 

economically, spatially and socially integrated with their urban contexts that most developing 

cities are unsustainable without them” (p. 11). Strategically located in urban areas near working 

places, kampungs have easy access to several urban facilities and services such as schools and 

transit (Santosa, 2006; Setiawan, 2010). For these reasons, kampungs also take an important 

role in supporting various aspects of urban activities. Urban kampungs provide affordable 

accommodation for non-skilled workers who work as cleaners, security and office workers at 

offices, hotels and business centres surrounding their kampungs. Kampungs also house 

inhabitants who work in informal sectors such as street vending and taxi driving (Silas, 1989). 

Moreover, they enable inhabitants to increase their income by modifying their homes for small 

commercial activities and to provide accommodation and services for newcomers. 

 

3.2.4. The position of urban kampungs in the management system of local 

administration. 

Administratively, Indonesian areas have been grouped into subdivisions identified, from largest 

to smallest, as: propinsi (province); kota/kabupaten (city); kecamatan (district); kelurahan (sub-

district) (Milone, 1993). Each group is headed by civil servants who have officially been 

nominated by higher authorities and directly responsible to their higher-level head group. 

Propinsi (province) is the highest level of administrative subdivision in Indonesia led by a 

governor. Indonesia comprises 34 provinces. Each province consists of some kota (cities) or 

kabupaten (regency) that is led by a mayor. Kota/kabupaten comprises some kelurahans that are 

led by a lurah. Although in local authority administration the lowest group is kelurahan, in daily 

practices, kelurahan leads two levels of community groups: Rukun Warga (community 

association) and Rukun Tetangga (neighbourhood association). A kelurahan usually comprises 

more than four Rukun Wargas (RW), each of which usually contains more than seven Rukun 

Tetangga (RT), depending on the size of the area and the number of inhabitants or households. 

A RT usually consists of 30 – 40 households.  Each RW and RT is led by a community leader 

who has been elected by community members. Kelurahan is the link between government 
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authority and the local community in the hierarchy of administration subdivision system in 

Indonesia (Figure 3.4). 

 

 

Figure 3.4. Administration subdivision system in Indonesia (Sources: (a) Speculative settlements: Built 

form/tenure ambiguity in kampung development (Raharjo, 2010, p. 57) and (b) Data guidelines and 

standards report (Sweeney et al., 2014, p. 36) 

 

In the city’s management system, urban kampungs are more of a community association. They 

do not have precise administrative and spatial boundaries. In some conditions, a kampung leader 

is the same person as the RW or RT leader, the person who has been chosen by the community 

members. In daily activities, while RT and RW are responsible for administrative issues, the 

kampung leader is more concerned about social and cultural aspects. 

3.2.5. Kampung and spatial boundary. 

Kampungs are informal constitutions of local and community participants with ambiguous 

territorial boundaries (with the exception of hard borders of rivers, railways, walled areas and 
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the like) that are subject to continuous redefinition by mutual agreement. Most previous studies 

failed to provide certain indicators in defining the spatial boundary of urban kampungs. As a 

social territory, a kampung’s area is based on an informal agreement between community 

members, resulting in a blurred boundary between a kampung and its neighbours. Uncertain 

kampung boundaries were found in some studies, wherein the ambiguity occurred in the 

identification of a particular kampung. For example, studies by various researchers on an urban 

area in the city centre of Surabaya, kelurahan Kedungdoro, showed different identifications of 

numbers and boundaries of its kampungs (Figure 3.5). A study by Setijanti (2006) indicated that 

the area hosts only one kampung: kampung Kaliasin. Analysis by Ramadhani et al. (2015) 

examined a part of kelurahan Kedungdoro, which determined that kampung Surabayan is one 

of kampungs in this administrative area.7 However, the study by Ramadhani et al. only focused 

on kampung Surabayan without providing any discussion of other kampungs in this kelurahan.  

 

 
 

Figure 3.5. Different perspectives in defining the kampung’s boundaries in kelurahan Kedungdoro by 

two different studies. 8  

 

Another study that showed the identification of kampung’s boundary was conducted by van 

Dorst (2005) in the Tunjungan area of Surabaya. He argues that one kelurahan can include two 

 
7 Kampung Surabayan, one of the old kampungs in Surabaya, has been registered on the Establishment 

Decree of the Head of Culture and Tourism Surabaya Number 646/1654/436.6.14/2009 Building and/or 

Building Environment and/or Heritage Environment.  
8 Redraw by author from (a) Low-income inner-city settlement process: A Surabaya study (Setijanti, 

2006) and (b) Conservation concept of old kampung through the application of sustainable development 

principles at kampung Surabayan, Kedungdoro district, Surabaya (Ramadhani et al., 2015) 
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or more kampungs (Figure 3.6). However, again, this study report does not provide more 

information on how the boundaries of the three kampungs (Ketandan, Blauran and 

Kebangsaren) of these study areas were established. 

 

 

Figure 3.6. Map of kelurahan Tunjungan with an identification of three kampungs by van Dorst 

(Source: “Privacy zoning. The different layers of public space.” In Space, Spatiality and Technology 

(van Dorst, 2005, p. 103)) 

 

Instead of physical indicators, Sullivan (1980), an anthropologist used human perception as an 

analysis tool. Looking at the everyday life of kampung dwellers, he discovered the ambiguity 

of its definition. Of his endeavour to distinguish ‘non‐kampung and kampung groupings along 

rich/poor, outside/inside, high status/low status axes’ (Sullivan, 1980, p. 12), he writes: 

The main problem for me was that not everyone who said they were wong kampung,9 

lived ‘inside’, were poor, under educated, lacking in general social status, and so on; and 

not everyone who was poor, uneducated, and low on status and influence, identified 

themselves or were identified by others as kampung people – some of these lived 

‘inside’, some lived ‘outside’. Some very well‐off families lived alongside very poor 

families, deep inside these residential pockets and, according to self‐identification and 

identification by neighbours, a few of these comfortable ‘insiders’ were kampung and 

others were not. (Sullivan, 1980, p. 13) 

 

 
9 Wong kampung is a Javanese term meaning ‘kampung people’. 
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Sullivan summarises that ones that can be seen as wong kampung are not just based on their 

‘economic or geographic analysis of their place’, they can be expressed through ‘participation 

in the affairs of the immediate neighbourhood’ (Sullivan, 1980, p. 13). For him, kampung is 

seen as an assemblage of social networks, which do not necessarily relate to the administrative 

boundary of a settlement. Besides seeing kampung as communities, in his later work, Sullivan 

(1986) also sees the kampung as an administrative unit called Rukun Kampung (RK), which has 

a definite territorial boundary. 

 

3.2.6. Kampung and the communal system. 

The urban kampung is an area identified by a local community with distinctive social and spatial 

relationships. Kampungs were built and developed by the community for generations 

(Damayanti, 2018; Setijanti, 2006; Shirleyana et al., 2018). The communal system creates a 

sense of belonging among community members who take care of the kampung’s properties in 

cooperative ways – the gotong royong. This is the mutual help system of an ancient tradition 

that still exists in kampungs and sustains the community’s bond, enacting collective decision-

making processes and establishing collaborative practices (Rahmi et al., 2001; Santosa, 2006). 

The structure of gotong royong is grounded in understanding of the community as a big family. 

In doing so, one feels at home socially. The implementation of gotong royong is demonstrated 

through working together in cleaning and renovating public facilities (i.e. pos ronda or security 

centre, mosque, and communal bath) and infrastructure (i.e. alleyways and sewage). The sense 

of gotong royong is an act of solidarity and empathy for being part of the whole. For example, 

even though there are modern commercial services available for major traditional functions, 

such as weddings and funeral ceremonies, these are organised and delivered with the help of all 

community members.  

The sense of communality in urban kampungs results in the creation of a closed community that 

intentionally restricts links with outsiders and outside communities. As explained by Kusno 

(2010), inhabitants of urban kampungs use a gapura (gate) at the kampung’s entrance (Figure. 

3.7) to create borders of their own territory and claim themselves as insiders, opposed to the 

stranger as outsiders. They have a personal bond and take care of each other like a family; they 

believe neighbours will come and give a hand in any urgent situation. Urban kampung dwellers 

also notice outsiders who are not members of the society as they have what Lofland (1998) 

called a ‘parochial realm’ – a realm in city life ‘characterized by a sense of commonality among 

acquaintances and neighbours who are involved in interpersonal networks located within 
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communities’ (p. 10). The eminently social determinant of a kampung has created difficulties 

in the designation of its spatial boundaries:  it is a social territory, the enclave of communality.  

 

  

‘Kampung Bebas Asap Rokok’ (smoking 

free kampung) in Surabaya. Kampung 

where people are not allowed to smoke when 

starting to pass through the gate. 

‘Kampung Edukasi Sampah’ (waste education 

kampung) in Sidoarjo. Kampung where people can 

learn how to manage household waste. 

 

Figure 3.7. The gapura on the kampung entrance to express the inclusivity and the uniqueness of the 

kampung.10 

 

3.3. Public spaces and urban kampungs. 

Public spaces in urban kampungs play an important role as a medium for communal daily 

practices; they are largely developed by local people to meet their needs and support their 

activities. All local residents actively participate in developing and managing their public places, 

cooperatively building and modifying their local built environment, and making the kampung a 

dynamic neighbourhood and a sustainable place for living (Santosa, 2006). These traditional 

districts have developed in providing the social space of local habitats in sustaining the 

community (Nasution & Triani, 2012). Developing as an informal and organic settlement has 

given the unique factor of the kampung’s variety forms; since kampungs develop organically, 

each kampung has a distinction form that represents a different capacity in adapting to the 

changing of its neighbourhood (Setiawan, 2006). 

 

Notwithstanding the limitation of social infrastructure, social relationships in the urban 

kampung are particularly high; neighbours are accustomed to helping each other in most of their 

 
10 Accessed on August 22, 2019, from https://www.rappler.com/indonesia/ayo-indonesia/163393-

kampung-bulaksari-bebas-rokok-surabaya and https://suryakabar.com/2019/08/12/ikut-festival-gapura-

cinta-negeri-bangun-gapura-berbahan-ramah-lingkungan-dan-daur-ulang-dari-hasil-jimpitan-receh/. 

https://www.rappler.com/indonesia/ayo-indonesia/163393-kampung-bulaksari-bebas-rokok-surabaya
https://www.rappler.com/indonesia/ayo-indonesia/163393-kampung-bulaksari-bebas-rokok-surabaya
https://suryakabar.com/2019/08/12/ikut-festival-gapura-cinta-negeri-bangun-gapura-berbahan-ramah-lingkungan-dan-daur-ulang-dari-hasil-jimpitan-receh/
https://suryakabar.com/2019/08/12/ikut-festival-gapura-cinta-negeri-bangun-gapura-berbahan-ramah-lingkungan-dan-daur-ulang-dari-hasil-jimpitan-receh/
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activities (Ernawati, Santosa, & Setijanti, 2014; Rahmi et al., 2001). This urban neighbourhood 

grew out of people’s responses to the needs for local communities (Setiawan, 2010; Silas, 2013), 

creating successful liveable and vibrant environments, notwithstanding the limited open space 

available for public activities (Santosa, 2006). As Rahmi et al. (2001) suggest, although open 

spaces in urban kampungs are limited, social public spaces are abundant. In urban 

neighbourhoods, social public spaces play a key role in strengthening and confirming the 

existence of community ties (Forrest & Kearns, 2001; Riger & Lavrakas, 1981). 

Despite the informality in relation to the planning process, kampungs are constituted by a mix 

of formal and informal components. A kampung is an integrated mixed-use development with 

relevant productive functions (Hamidah et al., 2017; Newberry, 2008; Tunas, 2008). Their 

residential areas include many home industries (Funo et al., 2002). As noted by McGee (1996), 

urban kampungs represent a ‘dualistic’ combination of the socio-economic structure of cities in 

developing countries, as a place for living and working. This functional mixture of urban 

kampungs triggers activities in the city dynamic. Here, people live, work and spend their free 

time to perform most of their daily activities (Newberry, 2008; Santoso, 2010). The dualistic 

nature of kampung can be seen as both social and spatial territory. As Van Dorst explains: 

At first sight, a kampong seems to be a community; there is strict social control, both 

formal and informal. In the formal social structure of a kampong there is one or more 

Rukun Wargas (RW). (p. 104) 

 

According to Dovey and King (2011), in Indonesia (particularly in Surabaya) most kampungs 

have varying levels of tenure and formality’ (p. 11). The complexity of formal and informal, 

and public and private elements can be seen in the formation of public spaces in the urban 

kampung.  To shed light on how particular spaces have performed as a public space in urban 

kampungs, the following discussion will explain how public life creates social spaces in its  

alleys, local shops (warungs), communal baths and toilets, open space, and other public 

facilities, such as markets, community centres, guard posts, mosques and meeting halls 

(Darmawan, 2007; Rahmi et al., 2001). 

3.3.1. Alleyways/street. 

The street is the most common feature of public space in an urban kampung. Streets perform as 

flexible spaces that can change their form and functions depending on inhabitants’ preferences; 

they are the ‘shared-outdoor’ space in urban kampung (Anita et al., 2012; Rolalisasi et al., 2013). 

The street is a place for a large mix of activities and functions that support various levels of 
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social interaction with events ranging from the personal (such as chatting and conversing) to the 

communal (such as religious celebrations and art performances) (Newberry, 2008). This space 

of movement is often transformed into static space. Kampung people use it as a stage, such as 

for performances to celebrate Independence Day, or transform it into a temporary ‘hall’ for 

personal events, such as wedding parties for local inhabitants (Figure 3.8).  

 

 

Figure 3.8. Transforming the kampung’s street into a temporary hall for a wedding party.  

 

In a dense urban neighbourhood where public spaces are limited, the space on the street between 

buildings creates the possibility for residents to spend time together and to spontaneously 

socialise. In practice, the common public space in urban kampungs is an in-between space 

adjoining houses, performing a subtle transition from private (house) to public (street/alley) (van 

Dorst, 2005).  

3.3.2. Local store or warung  

In Indonesia, a diffused informal commercial activity is the local store, a small family-owned 

business termed warung. It is often a front room in a family’s home. Some also have a spatial 

extension with the addition of permanent structures (additional rooms) and non-permanent 

elements such as tents and carts. It usually results from the conversion of parts of a residential 

building into commercial spaces, such as small restaurants, cafés, and neighbourhood 

convenience shops.  

In urban kampungs, the warung serves as a social hub to meet and chat with friends and 

neighbours. This is the place Oldenburg (1999) described as the ‘third space’, the place for social 

interaction after home (first) and workplace (second). In urban neighbourhoods, this particular 
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space emerges as an important and valued medium for social interaction. It does so specifically 

in deprived neighbourhoods (Hickman, 2013), as can be found in urban kampungs. As in the 

following description, there are different types of warung, based on their formation and goods 

for sale. 

A. Types of warung based on transformation type. 

In terms of their transformation type, warungs can be categorised into four formations: 

a. Entire conversion resulting from the adaptive reuse of an entire residential building for 

commercial uses. This transformation does not imply substantial modifications to the 

original building as its interior layout is usually maintained.  

b. Partial conversion resulting from the change of use of one part of a residential building 

for commercial purposes. The remaining part of the house is the space where the owner 

lives. The front room of the house is usually subject to this transformation, since it is 

more exposed to the public.   

c. Extension resulting from the addition of permanent or temporary structures to the front 

or the sides of a residential building to accommodate a commercial space.   

d. Entire or partial conversion with extension resulting from adaptation and change of use 

of an entire or part of residential building for commercial purposes: particularly 

extension of the front of the building; permanent or temporary.    

 

B. Types of warung based on activity. 

Warungs host different activities and can be classified into five types: 

a. Warung makan (eatery). This typical store is usually a local dine-in and take-away 

restaurant or coffee house. It sells meals (mainly traditional ‘rice and sides’) for 

breakfast, lunch and dinner.  

b. Warung internet. This is a local version of the internet café that provides internet access 

to the public charging a fee for using a computer on a time-based rate.  

c. Warung belanja or local convenience store. It is a small retail business that stocks a 

range of everyday items for local inhabitants. 

d. Warung for services. This type of warung provides services such as beauty treatments, 

motorbike repair and laundry services.   

e. Warung sells particular goods. This is the local shop that sells particular goods such as 

electrical and housewares, phone gear and accessories and building materials.     
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From those types, the eatery shop of warung kopi (coffee house) is the favourite place for people 

to socially interact. Particularly in Surabaya’s urban kampungs, they are becoming the venue 

for social gatherings so called cangkrukan, jagongan or kongkow, the local dialect words to 

describe friendly meetings and discussions with friends and neighbours (Ida, 2015). This role of 

coffee houses is very similar to the one found in international context, where it provides places 

for social intercourse, conversation and political debate (Pendergrast, 1999) where people could 

gather, speak freely, and mingle with others from their communities (Oldenburg, 1999).  

 

3.3.3. Pasar or traditional market 

For generations, Indonesians have bought their food at traditional markets – the pasar. These 

are public facilities provided by the local government and managed by the local community. 

The items sold in a pasar include the products for daily food and necessities – fruit, vegetables, 

meat and fish, spices, dry goods and household items. Going to the pasar is a daily activity for 

Indonesian women or their household assistants. For some middle-lower class inhabitants who 

live in urban kampungs, refrigerators are too expensive, which means they cannot keep their 

food for a long time. As such, they take a trip to the pasar every day to buy ingredients for their 

family’s daily meals. 

 

A pasar is the public facility where a kampung’s inhabitants can socially interact as a 

community. While shopping in supermarkets is popular amongst the middle and upper classes, 

supermarket prices are generally too expensive for urban kampung people. A pasar gives an 

opportunity for bargaining prices and the possibility of having an extra or additional product for 

a regular customer or having a good relationship with the seller (Haryokusumo & Nusantoro, 

2012). Bargaining conversation is a typical social interaction occurring in a pasar. Since 

shopping in a pasar is a daily activity, familiarity between buyer and seller is created. Shopping 

is not the only reason to visit the pasar: people also go there to meet neighbours and friends. It 

offers a chance to get out of the house and catch up on the latest news and gossip. The pasar is 

one of the most vibrant places of a community.  

  

3.3.4. Street vending 

In Indonesia, street vending is also known as Pedagang Kaki Lima: informal trading in a 

temporary stall. Street vendors are officially recognised merchants who run their business 

activities for a certain period of time using facilities or equipment easily moved and dismantled 

and occupying public land for business purposes (Surabaya City Act No. 17 Yr. 2003 on 
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Structuring and Empowerment the Street Vendors). One of the prominent characteristics of 

street vendors is their mobility and flexibility in their everyday operations (Yatmo, 2008). Their 

activity usually concentrates in the immediate surroundings of places with intense public 

visitation, such as offices, school, parks and shopping malls (Nasution, 2015). 

Street vending activates public space in urban kampungs, as it creates places for inhabitants to 

mingle and socially interact. For example, every morning a group of kampung women will 

gather to buy food and vegetables from their routine street vendor (Figure 3.9). This daily 

activity is not just to buy goods for cooking, but to also gather socially for updating news by 

sharing information or just gossiping. 

 

Figure 3.9. Daily ‘shopping’ at mobile street vending as social interaction for urban kampung 

women.11 

 

Street vending has been practiced in many ways. Most vendors provide goods or services, and 

some a mixture of the two. Some vendors are settled in a particular location, using a kiosk or a 

heavy stall, which remains in the same location for months or even years. Others use heavy 

mobile stalls, pushed from a storehouse into the sales position at the beginning of the working 

day, and pushed back at the end (Bromley, 2000).  

C. The types of street vending goods  

According to McGee and Yeung (1977), there are four types of goods and services provided by 

street vendors:    

a. Unprocessed and semi-processed food: raw ingredients or raw food such as meat, fruits, 

and vegetables, including rice/paddy. 

 
11 Accessed on July 12, 2017, from https://surabaya.tribunnews.com/2016/12/23/di-banyuwangi-tukang-

sayur-plus-jadi-pemburu-ibu-hamil  

 

https://surabaya.tribunnews.com/2016/12/23/di-banyuwangi-tukang-sayur-plus-jadi-pemburu-ibu-hamil
https://surabaya.tribunnews.com/2016/12/23/di-banyuwangi-tukang-sayur-plus-jadi-pemburu-ibu-hamil
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b. Prepared/processed food and drink that have been cooked and directly served in the 

vending area or served to the customer in a packaged form to take away; commercially 

prepared food designed for easy consumption.  

c. Non-food: textiles, mobile phone accessories, toys, gasoline, housewares, etc. 

d. Services: mostly repairing goods and typically managed by an individual, such as stamp 

making and repair, shoe and bag repair, key cutting. 

Commonly, the type of goods for sale in a particular area is influenced by the activities around 

it. 

D. The types of street vending structures. 

As they serve different types of commodities and selling style, street vending uses different 

types of properties. Yatmo (2008) identifies three different types of street vending including: (a) 

semi-permanent structures such as a warung kiosk, (b) temporary structures such as tenda or 

canopy kiosk and gelaran or mat, and (c) mobile structures, such as gerobak dorong or push 

cart, pikulan and bakul (Figure 3.10). The characteristics of each type of street vending are 

explained in the following subsections.  

a. Semi-permanent structures. 

A warung kiosk is a type of street vending operating with a semi-permanent stall of about four-

square meters. Using metal and timber for its main structure, the kiosk is easy to move; its main 

structure is usually geared with wheels. With limited space inside the stall, the trader must 

organise room for displaying goods and place the basic tools for their activities; for example, 

some kiosks that sell food and beverages provide seats for customers with small stackable stools. 

After finishing their trading activities, they must store all the tools tidily inside the kiosk, close 

the (cantilever) window and put the kiosk aside, near the wall, to clear away the sidewalk or 

vacant space they have used.   

In terms of the organisational characteristics that relate to ownership and business operations, 

this type of informal trading is usually privately owned and operated by self-employed 

individuals or members of their family. Most kiosk traders are local inhabitants who live in the 

urban kampung. 

Commodities and services offered by a warung kiosk are various. Goods include produce (fruit 

and vegetables), cooked or prepared food and beverages produced by neighbours or a home 

industry, and other goods such as toys, mobile phone equipment (including mobile phone cards) 
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and petrol. Services comprehend a broad range, such as key cutting, stamp and sticker making, 

and shoe repair. 

b. Temporary structures. 

Street vending with a temporary structure is characterised by flexibility and mobility. Stalls are 

made of parts that can be rapidly assembled and disassembled, and installed in different 

locations, such as tents and mats.  

b.1. Tenda or canopy kiosk 

Tendas are non-permanent street vending structures that can be easily mounted and removed. 

The canopy is either in plastic or tarred canvas and is supported by light iron frames. Tendas are 

usually used for small restaurants which provide chairs and tables for dining in and have very 

compact kitchens for the preparation of food and drinks. 

This street vending type is privately owned and operated by the owner; some are franchise 

businesses. These businesses employ several workers, as cooks and waitresses, who usually 

come from rural areas (often the owner’s hometown) and are provided with a shared living place, 

mostly inside the kampung near their vending location. The accommodation is provided by the 

owner of the business not only for living, but also to prepare food. They half-cook meals, such 

as chicken rice, before they bring it to the vending location, where they can easily complete their 

preparation before serving. This street vending usually operates in the same location and 

occupies pedestrian public space, such as sidewalks. The occupation of public spaces is often 

extended onto both sidewalks and streets to provide parking for customers. 

b.2. Gelaran (mat) 

This street vending type uses mats to identify space. A mat not only keeps their property clean 

and tidy, but also claims space; the edge of the mat becomes the border line of their occupancy 

of public space. This informal trading type is privately owned by operators. They are usually 

located on the sidewalks near the traditional markets, community halls or shopping malls. This 

temporal street vending usually sells easy-packed goods such as fruit and vegetables, toys, 

kitchenware and clothes, as they have to be quickly removed when it starts raining.  

c. Mobile structures. 

Mobile street vendors move along and stop where there are customers to be served. They use 

different types of cart and bucket as the container of goods for sale. The most important factor 

is that the container should be easy to move, such as a cart with motorbike, push cart, pikulan 

and bakul gendong.  



   

61 

  

 

c.1. Gerobak motor/sepeda (cart motorbike/bike stall) 

Gerobak motor/sepeda is a street vending type that uses modified carts pulled by a motorcycle 

or bike to reach vending locations. Vendors stop for a limited time (usually one or two hours) 

at a certain location and time where they think there will be prospective customers, such as near 

schools on break time or when school finishes, and near shopping mall entrances at lunch time. 

These carts are also used for itinerant vending, stopping when a customer is found. 

There are three ways that gerobak motor/sepeda are operated. First, the owner operates by 

selling food (e.g. fruit and vegetables, snacks and beverages) and other daily needs sourced from 

a wholesale supplier, home industry or traditional market. Second, the owner is a wholesale 

distributor who owns a number of these modified vehicles and hires operators to deliver goods 

to customers. Third, the owner produces and sells foodstuffs or goods. 

c.2. Gerobak dorong (pushcart stall) 

Street vendors who use a bigger cart usually push it by walking through the kampung’s very 

narrow alleyways where they can reach their customers. They sell traditional food that is easy 

to prepare such as bakso (meatball soup), soto (chicken soup) and a variety of fried snacks. The 

food they sell is usually prepared and made by themselves, but some operators sell food sourced 

from a supplier. 

Even though this type of mobile street vendor is supposed to move around, in fact, they usually 

just stop and occupy a certain location as their space for trading. They also bring stools for 

customers and themselves while waiting, as well as a small stove and pans to prepare the food 

or keep it warm.  

c.3. Pikulan  

Pikulan is one type of traditional itinerant street vendor who carries the goods in one or two 

baskets hung on a shoulder rod. The vendors sell a wide range of goods including food, toys and 

houseware. Pikulan vendors walk around selling their goods and stop when serving customers. 

Occasionally, they station themselves on a busy street side. Vendors come from the village or 

city’s outskirts. Some of them are farmers who work in the city as seasonal vendors: after 

planting they have little to do until harvest time in their village. Some pikulan vendors sell 

products or food sourced by wholesale suppliers, such as houseware products and processed 

food. Others sell goods sourced from their village, such as vegetables and fruits.    
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c.4. Bakul gendong 

Bakul gendong is a traditional form of street vending of local drinks and snacks in Indonesia. 

The operators are women who walk around the neighbourhood. They bring a bucket filled with 

bottles of jamu, a traditional herbal drink, on their back, tied with a scarf and bring a small 

bucket of water to clean the glasses. Each bottle contains different kinds of herbal drink from 

fresh ingredients such as ginger, turmeric, papaya leaves, galangal and other herbal materials. 

Some operators make it themselves; others sell commercial products. The bakul gendong would 

stop and usually have a friendly conversation with the customer while preparing the drink. This 

social interaction is important for making and retaining customers since the operator is not part 

of the community, but usually comes from outside the city. When they have established a 

customer network, the bakul gendong visits each of them at the same time and place regularly. 

This is so customers near the location will gather and have social talk while drinking jamu. As 

the bakul gendong does not bring stools or mats for sitting, they usually stop at pos ronda 

(security post) or at a customer’s terrace to serve their goods. 

 

 

Figure 3.10. Different types of street vending by Yatmo (Source: Street vendors as ‘out of place’ urban 

elements (Yatmo, 2008)). 

 

3.3.5. Communal bath and toilet  

The communal bath and toilet system are the representation of the distinctive socio-spatial 

relations established in urban kampungs. It is a collective response to the limited provision of 
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basic infrastructure and scarcity of dwelling space (Yatmo & Atmodiwirjo, 2018). It provides 

important access to sanitary services for residents of the kampung with equipment for bathing, 

cleaning teeth, excreting, and washing clothes (Figure 3.11). As communal facilities, the bath 

and toilet in urban kampungs represent the sense of tolerance and cautious negotiation of the 

residents. Kampung people have their own rules in maintaining and using these facilities 

(Haryadi & Setiawan, 2010, pp. 135–137). Each family, in rotation, has responsibility for daily 

cleaning of this facility. There are informal agreements regarding the use of these facilities: in 

the morning, children have the priority as they need to go to school early; then, are the men who 

need to go to work; and, after the children and the workers leave, the women can use them at 

any time for washing together while sharing news. 

 

  

Figure 3.11. Communal bath and toilet in urban kampung (Source: Stren Kali, Surabaya: Contoh untuk 

Jakarta (Kusworo, 2009) and Sanitasi lingkungan Sragen (Adhi, 2014)) 

 

3.3.6. Open spaces, parks and vacant spaces 

In urban kampungs, the community takes control of their neighbourhood through the formations 

and uses of their shared outdoor space (Rolalisasi et al., 2013). The high density of buildings 

(more than 85% built up area) and population (about 250 people per hectare, which is much 

higher than the 150 people per hectare of the city average) results in a serious shortage of open 

space – space that has a critical role to accommodate social interactions among inhabitants 

(Rahmi et al., 2001, pp. 122–123).  The pressure of high density and lack of open space has 

encouraged the community to transform any available place of the kampung into an active public 

space. Vacant spaces, such as any space between the houses, are made into open spaces or parks. 

Underutilised spaces are repurposed for collective uses, such as children’s playing areas (Figure 

3.12). 
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Figure 3.12. Public space created over the river for children’s playing area (Source: Alternative 

helicopter (Widodo, 2012))   

 

3.3.7. Social facilities  

In urban kampungs, social facilities are the centre of various communal activities including: 

balai (community hall), mesjid (mosque) and pos ronda (neighbourhood security centre). 

Traditionally, every kelurahan (village) had an advisory board of elders and religious leaders 

who sat in the balai desa (village hall) together with the lurah (kelurahan head). The board was 

traditionally a forum or a kampung council, which discussed any kampung affairs aiming for a 

single decision and opinion on any subject matter concerning the public interest. Striving 

towards a unity of mind called musyawarah is the main task of the kampung council (Guinness, 

2009). All of this comes from the necessity for rukun (harmony) as the fundamental structure of 

community (Rahmi et al., 2001). 

Another relevant social facility is the mesjid (mosque). The mesjid performs as the social space 

for the community. Since it has limited partition walls and furniture, it can provide appropriate 

space not only for religious activities but also other communal meetings. In some urban 

kampungs that cannot afford or have limited space to build a community hall, the mesjid plays 

a role as a place for different communal activities. 
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Pos Ronda or gardu jaga (neighbourhood security centre) is a small building built by the local 

community as the centre for the neighbourhood’s security system (Figure 3.13). People in the 

community voluntarily organise a mechanism to increase safety, prevent crime and intervene in 

critical situations in their neighbourhood known as sistem keamanan lingkungan 

(neighbourhood security system). Patrolling is the main activity: every night four or five men 

walk around the kampung and back again to the pos ronda to make sure that everything is fine. 

 

 

Figure 3.13. Pos ronda as the centre of the neighbourhood security system (night) and the place for a 

community’s occasional meeting (daytime). 

 

This local security centre is not only a station for neighbourhood surveillance but is also a place 

for social activities. This is the place for gathering, mainly for men, during the night watch while 

participating in leisure activities including gambling and gossiping (Ida, 2015).  

 

3.4. Chapter summary  

This chapter contributed to understanding the public spaces in urban neighbourhoods, focusing 

on their roles and forms as the medium for public activities in Indonesian traditional urban 

neighbourhoods, kampung. The literature in relation to the development of urban 

neighbourhoods shows that public space plays an important role as a communal system, 

providing citizens’ need for social spaces. The chapter discussed the peculiar system created in 

kampungs that enhances socio-spatial interaction between people from different groups, and 

between people and their urban environment.  
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Developing as a neighbourhood built by self-help and strong community bonds, the kampung 

constitute a peculiar kind of urban enclave that, according to Shane’s definition (Shane, 2005, 

p. 177), self-organises, self-centres, and self-regulates its systems, but has a rigid hierarchical 

government nor set boundaries. The kampung space emerges as characterised by a sense of 

commonality among neighbours who are actively engaged in articulated intra-community 

networks. The urban kampung provide community-based public spaces created to accommodate 

the needs of a local community. Public space and urban commons have diffused relevant 

institutions that support interaction (e.g. warung and pasar), communitarian identity (e.g. 

mosque, community hall and pos ronda), and the principle of musyawarah – tolerance and 

negotiation (e.g. vacant space and communal bath). 
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Chapter 4. The Formation of Malled-kampung as Urban Assemblage: 

Understanding the Socio-Spatial Relationship Between Shopping Malls 

and Their Adjacent Urban Neighbourhood. 

 

This chapter discusses the literature addressing the relationships between the quasi-public space 

of the shopping mall and the public space of its urban surroundings. It describes how the 

development of malls within urban areas of consolidated communities has caused relevant local 

transformations in both urban form and public life. Considering the characteristics of these 

socio-spatial transformations, it explores their capacity to produce a new form of urban 

assemblage. 

 

The discussion is delivered in five sections: the first discusses relevant literature concerning the 

impact of a shopping mall on its surrounding urban environment. The second outlines a 

theoretical framework for the interpretation of the mall/neighbourhood combination based on 

the urban assemblage concept. The third discusses how the concept of urban assemblage helps 

to disentangle the complexity of socio-spatial relationships between shopping malls and their 

adjacent urban kampungs and detect the formation of a new urban assemblage — the malled-

kampung. Finally, the fourth section summarises the chapter’s discussion. 

 

4.1. The shopping mall and its urban context. 

This section addresses the complex and diverse spatial, social, and cognitive effects of shopping 

mall development on urban neighbourhoods. It discusses how these effects have often provoked 

major transformations of urban infrastructure, activities, and image, and how they are different 

in local communities. The intense economic activity of shopping malls can have important 

spillover effects that enhance and support the development of their neighbourhoods. This effect 

includes economic growth in both formal and informal businesses sectors, particularly in the 

provision of services for hospitality (e.g. food and beverage and accommodation) and 

transportation (e.g. parking services and mobility providers).  

 

The contribution to the local economy and society of shopping malls, in areas such as 

employment, urban infrastructure, labour remuneration, tourism, culture, construction and 

property must be understood as the basis of their development. (Musil, 2011). The following 

subsection will discuss literature concerning those urban issues, particularly focusing on urban 
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form and infrastructure, citizens’ activities, and spatial perception (territorialisation and urban 

image). 

 

4.1.1 The impact of the shopping mall on urban form and infrastructure. 

The evolution of the shopping malls into larger structures with more diverse shops and public 

places is associated with the transformation and development of their surrounding built 

environment (Moretti & Fischler, 2001). Some studies have shown that shopping malls, 

developing as multi-functional places, which incorporate cultural and leisure facilities such as 

multiplex theatres and various food and beverage stores, have emerged as new urban anchors 

(Heffner & Twardzik, 2015; Musil, 2011; J. Stillerman & Salcedo, 2012). As Gosseye and 

Avermaete (2018) note,  

[Since the origin of the modern shopping centre, it has been envisaged] to become a 

‘suburban crystallization point’ or ‘satellite downtown’, which would not only conserve 

the viability of the (traditional) city centres by reducing the pressure inflicted by 

increased motorized traffic, but which would – when combined on a large scale – also 

develop into a network of nodes. (p. 114).  

The spatialisation of this ‘network of nodes’ in the urban area surrounding a mall has had 

important effects on urban form and mobility infrastructure. 

 

4.1.1.1. Shopping malls and urban form. 

Previous studies have investigated the urban transformations that occur with the development 

of the mall/neighbourhood, the spatial proximity of the shopping mall and its adjacent urban 

neighbourhood. They have described the process by which malls become a central point of urban 

structure at the neighbourhood level. The generally sizable developments have a great impact 

on the formation of different types of shopping environments in relation to their integration with 

their surroundings, particularly socio-spatial relationship between the mall and its 

neighbourhood.  

 

A study of shopping malls and their relationships with their neighbourhoods was conducted by 

Ngo-Viet (2002). His research explored how and why shopping malls have been developed and 

integrated with their surroundings. In his study of the suburban town centre of Redmond, 

Washington, he categorised the shopping malls into two types: stand-alone and integrated. The 

stand-alone centres usually were ‘isolated’ from their neighbours, in the middle of a large private 

site. The retail complex of this type is anchored by one or more department stores, usually 
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surrounded by parking areas. The architecture of this retail complex is often presented with 

unattractive blank walls and large signage boards. Shopping malls built after this configuration 

have limited access to and from their surrounding built environment as they are usually bordered 

by motor highways and walls on four sides. With their limited pedestrian access, this type 

encourages shoppers to drive, rather than walk to the shopping centre. The second type, 

integrated shopping mall, is the combination of a shopping mall and its surrounding 

neighbourhood. An integrated mall usually connects its pedestrian and vehicular movements 

with those of the surrounding streets. An integrated shopping mall includes not only department 

stores, but also other mixed-use facilities such as theatres, offices, and residential structures, all 

linked together by pedestrian corridors and at least one main street. The architecture of this 

shopping mall type is more attractive than a stand-alone, with large glass windows and multiple 

entrances from the streets. To encourage pedestrian connections between the mall and other 

major destinations in its surroundings, pedestrian amenities — such as crosswalks, paths, 

benches, and lighting — are usually provided. 

 

The impact of mall development on the urban form of surrounding neighbourhoods was studied 

by Lee et al. (2018). Their study of 33 shopping malls show how those malls have planned and 

developed integrated with their neighbourhoods. Some managed by city governments and 

developers that have strong desires for creating an integrated design that included the 

neighbourhood, show a better physical output. The malls open access with pedestrian pathways 

that connect with surrounding areas. Also, they built appropriate open spaces as a buffer area 

between the mall and the neighbourhood: “such shopping complexes have a great impact on 

neighbouring areas; they require the local urban context to be taken into consideration and 

provide public spaces for adjoining neighbourhoods” (Lee et al., 2018, p. 115). 

 

Their study also provides evidence of the role of the shopping mall as the node of urban 

development. These large-scale shopping malls have been developed as the new urban anchors. 

They play roles as an urban revitalisation strategy and as centres of structured new towns. As 

the generator, “they are therefore often located on new-town-centred commercial zones, post-

industrial sites, unused areas in old-towns, sites for residential improvement and those in close 

proximity of transport facilities such as train stations and bus terminals”. (Lee et al., 2018, p. 

127) 
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4.1.1.2. Shopping malls and urban infrastructure. 

Previous studies have investigated the impact of shopping malls on urban infrastructure. Some 

suggest that the development of a shopping mall denotes important improvements of 

infrastructure in its district. They described how construction of malls has provided resources 

for the improvement of roads, waters and electricity systems (Heffner & Twardzik, 2015; Khan, 

2014). The provision of this infrastructure is not for the exclusive benefit of the mall, but also 

has a positive impact on the surrounding neotheropods, especially relevant where urban 

governance is inadequate, as in informal settlements which have grown without comprehensive 

planning (Khan, 2014). A local community will benefit from mall development due to the 

improvement of transportation infrastructures often associated with it (Musil, 2011).  

According to Lowe (2000), shopping malls play a primary role in the development of mobility 

infrastructure of the city. They constitute multimodal hubs that concentrate and integrate 

primary nodes of mobility systems. They link different means of a city’s transportation systems, 

hosting facilities such as railway stations, bus stations or stops, pedestrian squares and motor 

vehicle parking areas. A study of the integration of shopping malls with urban infrastructure 

was conducted by Carvero and Murakami (2009) on a combined ‘rail and property’ development 

model, also known as R+P. This railway investment project is meant to give easy access to fast, 

efficient and reliable public transport services in a dense, congested city. The study documents 

an exemplary case in which shopping malls become nodal points of the urban linkage system: 

the Hong Kong’s R+P project, which boasts a seamless integration between railway stations and 

shopping centres.  

Although many studies have provided substantive evidence showing the contribution of 

shopping malls to a city’s infrastructure developments, research also has shown that the increase 

in activities in these places has generated issues in urban mobility, such as traffic congestion 

(Carley, Kirk, & Mcintosh, 2001). Shopping malls attract customers from different places who 

mostly use motor vehicles for their mobility. Particularly in city centres, the concentration of 

visitors’ vehicles to malls has worsened traffic issues. In some cases, where the management 

system is inadequate, chaotic traffic conditions in the mall’s surrounding areas occur constantly, 

producing jams in the junctions at their entrance and exit streets.  

 

4.1.2. The impact of shopping malls on citizens’ activities 

Previous academic literature has noted that shopping malls have played a relevant role as centres 

of citizens’ socialisation and economic activities. As discussed in Chapter 2, their capacity to 
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attract people to spend time in the mall beyond shopping has widely expanded. Although 

shopping is still one of the main activities in urban life besides working (A. Jacobs & Appleyard, 

1987), malls have become places for recreation and meetings with friends or family (Goodman 

& Coote, 2007). It can be said that the shopping mall is the concentration of various activities 

of people from different groups and places.  

 

4.1.2.1. Shopping mall and local society. 

The presence of shopping malls has transformed public life in public space by relocating 

significant portions of social practices within their enclosure. Shopping malls have evolved as 

the centre of public activities in contemporary cities. Shield (1989), in his study of West 

Edmonton Mall, Canada, illustrated the changing nature of urban public space that increasingly 

moved into privately owned and controlled spaces of consumption, and the displacement of 

crowds from public streets into indoor space. The transposition of public life into shopping malls 

is further analysed by Dovey (1999), who describes the mall as an inverted city where “urban 

public life has been ‘recreated’ within the private space” (Dovey, 1999, p. 128). As he asserts, 

a shopping mall design has combined two major spatial milieus of the public life of the modern 

city: the spectacularised street as urban refuge offered by the nineteenth-century arcade and the 

luring dreamworld of the department store. In such a design the large ‘anchor’ stores are joined 

with a mall of speciality shops to provide a ‘city-like’ ambiance and manipulate the pedestrian 

experience (Dovey, 2016). The social activities have been transposed from traditional public 

space in neighbourhood into the quasi-public space in shopping malls (J. Stillerman & Salcedo, 

2012). 

 

4.1.2.2. Shopping mall and local economy. 

The discussion on the impact of the shopping mall on the local economy has unveiled the 

emerging problems and offered notable contributions to the understanding of the effect of mall’s 

activities on its surrounding neighbourhood. Some argue that the development of shopping malls 

has had a negative impact on the surrounding small formal and informal township retailers 

(Ligthelm, 2012; Peters, 2009). Ligthelm’s (2012) study on the impact of shopping mall 

development on small township retailers in South Africa found that the easy access to newly 

developed shopping complexes may lead to the cannibalisation of existing small retail stores. 

As he points out, convenient access coupled with price competitiveness and the extended 

capacity to entertain at shopping malls would have a negative impact on the turnover of small 

township retailers (Ligthelm, 2012). The economic sustainability of small stores would be put 
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at risk as they cannot compete with the outperforming business model of shopping malls. While 

these studies argue the presence of shopping malls has diminished the local mall retailers’ 

activities, others show that at a broader level, the existence of a mall in an urban neighbourhood 

can contribute to the growth of its economy. As they submit, the presence of these relevant 

centres of public activities, has sustained property values, lease rates, marketing and leasing 

activities in their surrounding neighbourhoods (Khan, 2014; Musil, 2011; Waddell et al., 1993).  

 

Khan’s (2014) analysis of the contribution of facilities and amenities in the districts where 

shopping malls have been built has found an increased demand for land in its immediate 

surrounding areas. Waddel, Berry, and Hoch (1993) confirmed these findings. Their study of 

housing market structure using a hedonic housing price model in Dallas region provides 

evidence that ‘access to major retail shopping malls created a substantial raw housing price 

gradient, originating a 40 percent premium within one-quarter mile of a mall’ (Waddell et al., 

1993, p. 10).   

 

Besides their support to local tax revenues, shopping malls also play a major role as a generator 

of revenue multiplier effects on their neighbourhoods (Heffner & Twardzik, 2015; Robertson & 

Fennell, 2007). A shopping mall generates a form of ‘indirect’ employment originating from 

local and regional businesses providing goods and services. It creates new opportunities for local 

shops and service providers to tap into the spending of shopping centre employees as well as by 

the wage spending of employees in the supplier firms that serve the centre.  

 

4.1.3. The impact of shopping malls on spatial perception.   

Studies on the impact of a shopping mall on its neighbourhood have explored how the size, 

spectacle and luxury of commercial construction have affected spatial perceptions, particularly 

of local communities. As Dematteis (1994) asserts, the image of a city lies in the interpretation 

of space and its components in their relationship with its residents. In this respect, being the 

urban image — an expression of accumulated individual perceptions that reflects daily routines 

as well as everyday practices of the relations between the mall and its local neighbourhood — 

the presence of a shopping mall is of particular relevance (Gavris, 2010). As Karrholm (2012) 

observes, ‘retailers are trying to organise and synchronise commercial rhythms with important 

urban rhythms and the mobilities of everyday life’ (p.59). How this affects spatial perception of 

both territorialisation processes and urban image will be discussed in the following subsections. 

 



   

73 

  

 

4.1.3.1. Territorialisation 

In an urban area with high concentrations of retail activities, territories are variously occupied 

and controlled, and produce multifarious associations which differ from traditional stability, 

closure, and spatial continuity. Karrholm’s (2009) study of the impact of retail rhythms on urban 

life and urban landscape shows that the commercial rhythms and synchronisations of public 

space are related to territorialisation. The synchronisation of citizens’ activities with the 

operation times of a shopping mall could be the beginning of a process of de-territorialisation 

and simultaneous re-territorialisation of a certain shopping area such as a pedestrian precinct 

(Kärrholm, 2009). These urban territories might be stabilised by material design, laws, 

regulation, social behaviour, and by means of synchronisation, creating a new form of 

territorialisation. As Karrholm (2012) argues, 

If territorialisation indicates an increase of specific spatial control, synchronisation 

seems to imply a de- and re-territorialisation of space, where new commercial activities 

are added and coordinated with the existing rhythms of a place (p. 59) 

 

In this respect, the synchronisation (frequently de-synchronisation) between a shopping mall 

and its surrounding built environment might be acquired by de-territorialisation and re-

territorialised tactics that control movements and flows of people, such as extending opening 

hours or altering consolidated movement patterns (e.g. opening new shortcuts between streets, 

shifting street crossings, or changing the walking speed of a street by introducing multiple 

attractions). 

 

4.1.3.2. Urban Image 

Previous studies have discussed the role of the shopping mall in producing the urban image, the 

main feature of a city’s representation. The mall was perceived as the symbol of a successful 

city, representing local economic health. The enormous and luxurious environment of a well-

managed shopping mall attracts reputable investors. The impressive performance of shopping 

malls became a central component of a strategy for the development and promotion of the city. 

As Lowe (2005) asserts:  

Many local authorities previously opposed to retail expansion and shifts in the retail 

structure of their local areas, began actively to promote such changes alongside strategies 

for economic regeneration centred on the development of a new and different image for 

their city. (p. 450) 
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Iconic landmarks recognised by most of the population create a feeling of familiarity that 

extends over social and cultural divisions. So, the reflection of the urban image derives from the 

general interpretation that impacts and continues to shape a particular object.  

 

While the main purpose of the promotion of shopping mall development is to encourage private-

sector investment in the growth of the local economy, the ways local authorities use the image 

of a shopping mall to represent the economic status of a city shows how this retail-based 

structure plays an important role as an alternative local strategy to attract more investors for 

facilities and infrastructure development. Shopping malls, in some cases, perform as the icon of 

a district, city and country (Sklair, 2012). Malls become a landmark as they typically have a 

massive structure and distinctive design. As Sklair (2010) asserts:  

Every city in the world now has its malls and, at least in a minimalist sense, it can be 

argued that many if not most malls achieve a measure of local iconicity just by being 

malls they are known to all the locals (thus famous), they have specific symbolic 

aesthetic qualities in terms of either crude modernism and/or postmodernism and/or 

variations on vernacular themes. (p. 142)  

 

On the other side, critics of the urban image of the shopping mall have argued its fake 

representation of glamorous and luxurious interiors and architecture. Goss (2010) criticises how 

the representations of contemporary cities have been modified into visual spectacles of 

revitalised urban space that hide the real situations of decay and neglect:  

The built environment becomes the stage setting for a baroque drama, condensing 

temporality to spatial form and providing the middle classes with a fantasized escape 

from history through the consumption of images and landscapes of an idealized urbanity. 

(p. 183)  

 

Notwithstanding the critics addressing the shopping malls’ camouflage attributes, the shopping 

mall has successfully played a role as the representative urban image of achievement and success 

to attract investors to a city’s development, particularly in infrastructure (Giampino et al., 2017; 

Kärrholm et al., 2014).   

 

In summary, the previous studies have demonstrated how the presence of shopping malls has 

shown significant impact on their urban context, particularly on local neighbourhoods. 

Literature analysis determines the socio-spatial relationship between the shopping mall and its 
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neighbourhood, bringing about synergy in creating spaces for public activities. To address the 

research hypothesis, exploring how this combination has formed as an urban element, the 

following sections will discuss the theoretical approach to the particular subject and study area. 

 

4.2. Theoretical approach: Understanding the combination of the shopping mall 

and its adjacent urban neighbourhood as an urban assemblage.   

Existing studies of the impact of shopping malls on their urban neighbourhoods show that the 

diversity of the aggregations results from assembling dynamics of incremental kind. To study 

the forms and dynamics of these associations in relation to the research objectives, this 

investigation draws upon the theoretical work developed around the concept of urban 

assemblage. Assemblage theory is well suited to this research as it provides instruments to detect 

and describe the operative capacity of heterogeneous combinations in contexts like the malled-

kampungs, where accidental and dynamic interactions generate “different encounters” and 

“produce alternative urban imaginaries” (McFarlane, 2011, p. 735). As McFarlane (2011a) 

asserts:  

Assemblage – whether as an idea, an analytic, a descriptive lens or an orientation – is 

increasingly used in social science research, generally to connote indeterminacy, 

emergence, becoming, processuality, turbulence and the sociomateriality of phenomena. 

In short, it is an attempt to describe relationalities of composition – relationalities of 

near/far and social/material (p. 206).  

 

Specifically designed as an instrument to explore highly mobilised environments with 

multidimensional translocal components, assemblage theory provides the tools for rethinking 

places as products created by prolific relationships between material and intangible elements in 

a constant state of change. It enables one to interlink spatiality and sociality in their historic and 

contingent becoming (Dovey, 2010, p. 16), and, importantly, to analyse associations emerging 

simultaneously at different levels and scales of engagement (e.g. the single vending stall, street 

segment or neighbourhood).   

 

Work done by scholars such as McFarlane (2011a), Dovey (2012), and Shane (2005) has 

constituted the theoretical basis to address urban complexes resulting from associative processes 

that constitute elements with emergent capacities. Their contributions produced different 

readings and paths, which elaborated upon the seminal idea of assemblage developed by 

Deleuze and Guattari (Deleuze & Guattari, 1987; Deleuze & Parnet, 2007). Assemblage thinking 
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is a practice of looking for relationships more than looking at things, seeking to understand how 

new formations emerge as assemblages of parts where any nascent whole, identified in the city 

in discrete aggregations such as the marketplace, acts as an individual entity with capacities that 

are “always a larger extension than the parts of which it is composed” (DeLanda, 2016, p. 16). 

The whole establishes new entities with structures (territories) made through continuous 

processes of de-structuring (de-territorialisation) existing orders (Deleuze & Guattari, 1987, p. 

503-505). They occur in multiscaled realities, each at a specific level relative to an individual 

part-to-whole relation; and composed of a “multiplicity of flows'', each with its own variable 

rates of change (DeLanda, 2016, p. 14). Effective linkages, connections and synergies produce 

intensive environments that make assemblages emerge with flexibility and creativity (Dovey et 

al., 2018).  

The key dimensions that have been elaborated in three seminal works drawing upon the 

multifarious body of the assemblage theory to illuminate the understanding of socio-spatial 

relationship in urban contexts will be discussed in the following sections. 

4.2.1. Shane’s ‘recombinant assemblage’. 

The first concept framing the approach to the constitutive process of malled urban 

neighbourhoods is ‘elemental city’, as proposed in David Graham Shane’s elaboration of Paola 

Viganó’s ‘citta elementare’ idea through the assemblage notion. In his seminal work on 

conceptual modelling in architecture, urban design, and city theory, Shane developed the notion 

of ‘recombinant urbanism’ (2005), which he uses to describe how the city is composed by urban 

elements subject to continuous processes of creation and recreation. For Shane (2005), urban 

assemblage is a distinct process, named ‘elemental urbanism,’ of the contemporary 

transformational city. Specific to this process is the production of ‘elements’ that combine 

unrelated pieces or fragments of the city in relational chains – named ‘syntagmas’. These are 

‘rhizome-like’ units with a distributed network character. These networks have no centre and 

are constituted by semi-autonomous nodes with effective, yet impermanent links. As self-

organising systems, they present themselves in variable and unpredictable patterns (2005, p. 

146) that can be found at various levels, ranging from single buildings (e.g. shopping malls) to 

new quarters created by tightened borough-to-borough relationships.  

In his discussion, Shane puts forward an interpretation of urban formation based upon a city-

element triad: enclave, armature and heterotopia. Enclave is a basic urban patch that acts as a 

focusing or centring device for a flow system: 
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a self-organizing, self-centring, and the self-regulating system created by urban actors, 

often governed by a rigid hierarchy with set boundaries. It serves to slow down and 

concentrate nomadic flows using various techniques, from perimeter walls and 

gatekeepers to formal, geometric devices in the plan of the settlement (Shane, 2005, p. 

177).  

The enclave expresses the individuality of its “elementality” establishing particular boundaries 

to mark a perimeter which includes a coherent assemblage of sub-elements (Figure. 4.1). 

 

 

Figure 4.1. Enclave diagram (Source:  Urban design since 1945: A global perspective (Shane, 2011)). 

 

Armatures are the spaces of connection and flow. These are essentially linear elements that 

produce sequential experiences, link different areas of the city and act as sorting devices of 

urban sub-elements along their axial span (Shane, 2004, p. 157) (Figure 4.2). These movement 

elements could also be seen in what Madanipour (2014, p. 67) designates as linkages: elements 

of connectivity that comprise the spatial expression of a relationship between two singularities. 

The armatures are spatial expressions, as Shane observes, that hold three different roles. First, 

as normative urban streets connecting dominant enclaves, they play the role of the place for 

movement-based activities (e.g. main street, gates fountain, and arcade). Second, as a 

disciplinary device for ordering flows, they play the role of directional spatial sequences, giving 

a cognitive and conceptual order that supports spatial legibility and sense of place out of the 

flows of the city (e.g. malls, railway and boulevard). Third, as attractors, they draw citizens’ 

attention to specific eminent urban locations by distancing and differentiating one place from 

another, giving a cohesive image of the city while systematically displacing its parts (e.g. Pope 

Sixtus V ‘Seven Churches’ streets in Rome and Baron Haussmann's system of new boulevards 

in Paris). 
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Figure 4.2. Armature diagram (Source: Urban design since 1945: A global perspective (Shane, 2011)). 

 

While both enclave and armature have distinct characteristics, urban areas are formed by their 

combination. In this combination, one can be the dominant actor in the creation of a new pattern 

(Figure 4.3). 

 

Figure 4.3. Enclaves and armatures combination diagram (Source: Urban design since 1945: A global 

perspective (Shane, 2011)) 

 

Heterotopias, the third of Shane’s city-elements, is an exception to the dominant city model and 

mixes the stability of enclaves with the flow of armatures. Heterotopias are specialised and 

hybrid form of the enclave: heterogeneous elements that are designed to ‘handle or sort disparate 

flows’ coordinating multiple ‘sub-centres and sub-compartments’. They differentiate 

themselves from their surroundings. Examples of heterotopias are hospitals, prisons, 
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fairgrounds, theme parks, and shopping malls (Shane, 2011). The controlled character of these 

urban assemblages makes them concrete examples of Foucault’s heterotopia concept (Dehaene 

& de Cauter, 2008). The concept of heterotopia describes realms of collective experience 

‘othered’ from their original socio-spatial context by introducing ambivalent elements of spatial 

exclusion that underpin the spread of specific models of urban collective life (Dehaene & de 

Cauter, 2008; Stavrides, 2006). The otherness of heterotopia can be considered as the parameter 

to separate normality and deviance, as Stavrides (2006) asserts, 

Because the perimeter is full of combining/separating thresholds, heterotopias are not 

simply places of the other or the deviant as opposed to normal, but places in which 

otherness proliferates, spilling over into the neighbouring areas of ‘sameness’. (p. 4) 

 

These ‘other places’ indicate the relational status in an accurately planned urban synergy system. 

They are simultaneously connected to and separated from the places from which they differ 

(Stavrides, 2006). 

 

Figure 4.4. Heterotopia diagram (Source: Urban design since 1945: A global perspective (Shane, 

2011)) 

 

In an urban context, heterotopias as assemblage have the role of special ‘shifter’ elements that 

help make the complex transition of a living city from one model to another possible form 

(Shane, 2005, p. 175). They can create an osmosis between different place-based identities and 

experiences that can effectively destroy the strict arrangements of place that generate social 

reproduction (Dehaene & de Cauter, 2008; Stavrides, 2006). As Stavrides (2006) asserts, 

“through their osmotic boundaries, heterotopias diffuse a virus of change” (p. 4), allowing the 

creation of new forms and activities in the transitional space.  
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4.2.2. McFarlane’s ‘critical urbanism’ 

The second concept framing this approach to the constitutive process of malled urban 

neighbourhoods is the assemblage thinking elaborated by McFarlane. This is grounded in the 

critical urbanism theory and addresses ‘relationalities’ of composition, where the creation of 

something new emerges from the symbiotic interaction, more than from conflict and 

contradiction (McFarlane, 2011a, p. 206). For him, assemblage thinking is more a focus in 

emergence and process, and in multiple temporalities and possibilities of the city, rather than an 

analysis of resultant formations (Anderson & McFarlane, 2011). As he points out, there are three 

contributions assemblage makes to critical urbanism: as an orientation, as a concept, and as an 

imaginary dimension and a process.  

As an orientation, assemblage features a framework to describe the city as it is produced through 

relations of history and potential (or the actual and the possible). This relation discloses the 

multiple temporalities through which urban issues emerge and might be challenged and 

reformed. McFarlane also discusses ‘assemblage places’ that emphasise the depth and potential 

of urban sites, processes and actors, specifically concerning the legacies and the labour required 

to produce them, and their inevitable capacity to constitute institutions (assemblages) that 

exceed the sum of their connections (McFarlane, 2011b). As he argues, the urban – the historical 

labour and power of urban formation – confers a crucial role to its “multiple and overlapping 

histories in producing habits of practice, ways of going on, and trajectories of policy and 

economy” (McFarlane, 2011a, p. 209). 

An assemblage is the form of the interactions between human and nonhuman components in a 

mutually constitutive symbiosis, rather than just a sum of parts that are related — where these 

interactions are reduced to individual properties alone (McFarlane, 2011a). The changing nature 

of assemblages through interactions is one of the ways in which, DeLanda (2006, pp. 10–11) 

has argued, they operate as wholes characterised by ‘relations of exteriority’. The sense in which 

assemblages are characterised by relations of exteriority is that component parts may be 

detached and plugged into a different combination, in which their interactions are different. As 

Tampio (2009) has put it, the assemblage is adopted not just to practices of formation, but to the 

actualisation of the new: 

The brilliance of the concept of assemblages is that it describes an entity that has both 

consistency and fuzzy borders … [it] has some coherence in what it says and what it 

does, but it continually dissolves and morphs into something new (p. 394). 
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In this respect, assemblage performs as a constellation of singularities that insists upon the city 

as the multiple relational combinations (McFarlane, 2011a, p. 209). The assemblage is not just 

a collective form of different characters, but intense relationality that has the power to create a 

new form of cohesive compound. 

As a concept, assemblage leads to a new approach on how to conceive agency. As Farías (2009) 

argues, agency is an ‘emergent capacity of assemblages … it is the action or the force that leads 

to one particular enactment of the city’ (p. 15), and this force is simultaneously social and 

material, emphasising the agency of the materials themselves. In assemblage thinking, 

materiality is understood not as a fixed substance, but as a ‘substance in its intra-active becoming 

– not a thing but a doing, a congealing of [human and nonhuman] agency’ (Barad, 2007, p. 151). 

Materiality within assemblages is seen not as a stable and isolated set of objects, but as 

“inseparable from passages to the limit as changes of state, from processes of deformation or 

transformation that operate in a space-time itself an exact and that act in the manner of events 

(ablation, adjunction, projection . . .)” (Deleuze & Guattari, 1987, p. 407). It is a process of 

changing relations between people and their environment within assemblages, ‘as much force 

as entity, as much energy as matter, as much intensity as extension’ (Bennett, 2010, p. 20). 

As an imaginary dimension and a process, assemblage acts as a critical device for the city with 

specific political focus – the imaginary of assemblages as collage, gathering and composition 

instruments. McFarlane (2011a, p. 219) maintains assemblage thinking can orient urban critique 

throughout the issues of the growing cosmopolitan composition. The conceptual instruments 

devised by the urban assemblage approach would steer the debate on cosmopolitanism towards 

an interpretation of translocal relations as productive dimensions of encounter, management or 

negotiation of the differences. Translocalism, in urban assemblage, is a key notion to illuminate 

the productive aspects of the relational elements instituted between mobile actors, ideas, 

commodities, and artefacts through exchange, circulation, and transfer beyond real or imagined 

boundaries (Gottowik, 2010; McFarlane, 2009). It offers a mean for conceptualising space and 

power in social movements that open to how mobilised actors construct different spatial 

imaginaries and practices (McFarlane, 2009). This understanding of relationality is fundamental 

to develop more inclusive representations and alternative ontologies of human-nonhuman 

collectivities that change in process, potentially evoking new possibilities for knowing and 

acting in the city (McFarlane, 2011a, 2011c, 2011d). 
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4.2.3. Dovey’s ‘urban assemblage’.  

A clarifying description of ‘urban assemblage’ is provided by Dovey and others (Dovey, 2010, 

2012; Dovey & King, 2011; Dovey & Ristic, 2015), through the discussion of assemblage 

thinking in the reading of new urban aggregations. They explain how an assemblage is found as 

a whole, whose properties emerge from interconnections, interactions, flows and synergies 

between different parts. According to them, the urban assemblage is ‘the ways that parts become 

connected or disconnected, the ways that different and intersecting desires lead to integrations 

and segregations’ (Dovey & King, 2011, p. 2). Desire is indeed a key driver of assemblage 

formation since, due to its striving to overcome divisions (Deleuze & Guattari, 1987, pp. 212, 

399), it simultaneously triggers de-territorialisation and re-territorialised forces that are 

distinctive of assemblage processes by operating ‘in a dual relational process of a primarily 

social kind where connections and productive associations are simultaneously assembling and 

being assembled’ (Manfredini, 2019). Its relevance is also in the combinatory differentiation 

capacity, since desire, according to Deleuze and Guattari (1987), is defined as a ‘process of 

production without reference to any exterior agency’ (p. 154) that vary per person and over time 

(van Dorst, 2005) depending on personal characteristics, social influences, physical 

environment and culture (Gifford, 1997, p. 175).  

The assemblage can be seen as both the process and product of the urban combination. 

According to Dovey and Wood (2015, p. 4), as a verb, assemblage focuses attention on processes 

of connecting: connecting between people and people or institutions, and people with the built 

environment. For them, an assemblage can also be interpreted as a noun; it is a cluster of 

interconnections rather than a ‘thing’. An assemblage is similar to a place, where the socio-

spatial territory and some form of identity are harmonically adapted (Dovey, 1999). Such a view 

implies the assemblage theory as the term to designate how dynamic self-organised territories 

emerge from lively interactions between parts, comprising abstract and concrete elements. As 

Amin (2004) argues,  

Cities … come with no automatic promise of territorial or systemic integrity, since they 

are made through the spatiality of flow, juxtaposition, porosity and relational 

connectivity’ (p. 34).  

 

Assemblage is how various agents – people, families, businesses and homes – correlate with 

and within their neighbourhood. This process indicates transformations with the possibility to 

create new forms through the reassembly process (Dovey, 2010; McFarlane, 2011a; Nail, 2017). 
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As Dovey and Ristic (2015) have exemplified, the places, buildings, neighbourhoods and 

identities – that are the most visible parts of cities – are the emergent effects of these productive 

processes.  

The assemblage is profoundly dynamic and productive. Its dynamism is based primarily in 

horizontal networks of connectivity (e.g. pedestrian pathway networks) and is stabilized by 

hierarchical systems (e.g. legal apparatuses including policies, planning codes and the like) 

(Dovey & Wood, 2015). Its productivity relies on actual (aggregated) and potential capacities 

at once of their set of people, places and practices (DeLanda, 2006; Dovey, 2011; Kamalipour 

& Peimani, 2015). The assemblage process creates a ‘space of possibilities’ (DeLanda, 2016, p. 

130) – a capacity to become transformed, designed and planned in a range of different ways. 

These possibilities can also be understood in relation to Simondon’s idea of a ‘principle of 

individuation’ (Simondon, 1992, 2009) wherein ‘the individuation is its own given existence, 

and for each compound, individuation is the fact that it is what it is – a compound – by virtue of 

a chance encounter’ (Simondon, 2009, p. 5). It can be said that urban assemblage is the result of 

unpredictable processes as it is the combination of different elemental characters: “the space of 

possibilities associated with its dispositions as being structured by singularities” (DeLanda, 

2016, p. 142). 

To understand urban assemblage as a process and product of the combination of various urban 

elements, Dovey suggests a multi-scalar nexus that can be construed as the ‘urban DMA' – 

conjunction of density, mix and access as the tools in evaluating the assembly process (Dovey, 

2016). First, the concept of density derived originally from physics as a quantity of mass per 

unit volume. Density is the concentration of people, practices and buildings that have the effect 

of shrinking distances (Dovey et al., 2018). There are different perspectives on how density is 

measured and experienced. As Jacobs and Appleyard (1987) assert:  

The higher densities, for parts of the city, to suit particular needs and lifestyles, would 

be both possible and desirable… We are confident that our lowest residential densities 

will provide most meeting areas with life and human exchange, but are not sure if they 

will generate enough activity for the most intense central districts. (p.118).  

 

This implies that the capacity of urban density can be diverse for particular areas. To some 

extent, density is a necessary condition for urban vitality and safety because it enables high 

levels of street life and walkable access to various amenities (Dovey & Pafka, 2014). 
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For its spatial characteristics, density is close to intensity, but they are diverse in terms of their 

socio-spatial relationship. In urban assemblage theory, the distinction between the terms density 

and intensity is essential: density is focused on the physical aspects of buildings, populations 

and open spaces, while intensity demonstrates the mixture of different uses and the linkage 

between them (DeLanda, 2006; Deleuze & Guattari, 1987).  

Second, the mix is the set of co-functioning synergies between people, practices and places; it 

is an assemblage of attractions and interconnections between where we are and where we need 

to go (Dovey, 2016). This intertwining is linked to multi-functionality and multiple uses of space 

(Dovey & King, 2012), the place people can use for different uses and activities. The mix is 

about the relation between different functions, buildings and people – the interconnections, 

alliances, synergies and flow between them (Dovey, 2016).  

The mix of uses can also be associated with intensity, which acknowledge the flexibility of space 

in accommodating different activities, whether programmed or spontaneous (Dovey & Symons, 

2014). The mix of uses as intensity can be the indicator of an emergent effect of the connections, 

alliances, interactions and differences between the people, practices and built forms that 

comprise the city (DeLanda, 2006). Multi functionality of a space has the ability to continuously 

transform, encouraging new uses and energising the site at all times (Ryan, 2006). As Jacobs 

and Appleyard (1987) assert, the best urban places are those that have high mixtures of uses that 

may respond to the values of publicness.  

Third, access is the ability to reach other people, activities, resources, services, information, or 

places, including the quality and diversity of the elements that can be reached (Kevin Lynch, 

1984). In urban assemblage, access is connectivity – the way people approach and interact with 

their built environment (Pafka & Dovey, 2017). Connectivity in urban neighbourhoods is a 

useful organising device of an integrated movement framework and social interaction 

(Llewelyn-Davies, 2000). A movement framework is presented as the links between people and 

the different functions in a built environment. As the spatial element, connectivity performs as 

the armature, the media of flow, movement, or linkage between two points (Shane, 2005). The 

movement flow is structured by the spatial configuration of access networks (Hillier, 2007).  

In summary, the ability to capture how systems composed by unrelated pieces or fragments in 

dense relational chains can overcome divisions, simultaneously triggering de-territorialising and 

re-territorialising forces with powerful capacity. This capacity makes the empirical application 

of the urban assemblage theory a unique instrument to disentangle, interpret and conceptualize 
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the complex spatial production of multiple connections and productive associations. This 

complexity occurs in some particular urban contexts where the elements of the incrementally 

developed kampungs and those of the composite and multifarious conflation of the integrated 

shopping malls are assembled in larger elements that have great assembling power. Accordingly, 

the following discussions will elaborate the assemblage concept as the theoretical approach of 

this study. 

 

4.3. The implementation of the key elements in the urban assemblage concept 

to evaluate the socio-spatial relationship in mall/kampungs. 

The previous analytical review provides an explanation as to why to adopt the urban assemblage 

concept to study these urban formations. Urban assemblage can be understood as a concept, a 

process and a form, performing as the self-system combination of unrelated fragments as posited 

by Shane’s ‘recombinant assemblage’ idea (Shane, 2011), as the composition of socio-spatial 

interaction and distribution of urban elements of McFarlane’s ‘critical urbanism’ (McFarlane, 

2011a, 2011d), and as the dynamic interactions between social and spatial elements of Dovey’s 

‘urban assemblage’ (Dovey, 2010; Dovey et al., 2018; Wood & Dovey, 2015). Discussion of 

the concept of urban assemblage by Shane, McFarlane and Dovey proposes us to interpret how 

the affirmative character of assemblage concept in urban combination emerges in complex 

synergetic and cohesive socio-spatial forms. It illuminates the articulated systems relationship 

of social and spatial aspects that plays a central role in urban processes, such as the one that 

underlies the formation of mall/kampung as an urban assemblage. 

The relationship between space and society has been discussed by scholars from urban studies. 

People (‘society’) and their environment (‘space’) are entangled in a continuous two-way 

process in which people create and modify spaces while at the same time being influenced in 

various ways by those spaces. To sociologist Robert Park, the city is:  

man’s most successful attempt to remake the world he lives in more after his heart’s 

desire. But, if the city is the world which man created, it is the world in which he is 

henceforth condemned to live. Thus, indirectly, and without any clear sense of the nature 

of his task, in making the city man has remade himself. (Park, 1967, p. 3)  

 

As Carmona et al. (2010) assert, “it is difficult to conceive of ‘space’ as being without social 

content and, equally, of society without a spatial component” (2010, p. 133). The social process 
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happens continually, and the built environment is thus both the medium for and the outcome of 

social process and change (Carmona et al., 2010, p. 133). 

 

Adapting the urban assemblage ideas, re-conceptualisation and elaboration have been made to 

suit the research hypothesis and its particular study areas. Connecting the urban experience of 

multiple individuals and their associations to the combination of the shopping malls and their 

adjacent urban kampungs, there are three key aspects in the urban assemblage concept that 

intervened in evaluating the synergy and cohesiveness of the mall/kampung combination: 

heterogeneity, relationality and wholeness. 

 

4.3.1. Heterogeneity: the collectively of dissimilar elements. 

Heterogeneity is a basic characteristic of urban assemblages. It denotes the multiplicity, mixing 

diverse elements including people, systems, tools, texts, and other objects that can be found in 

daily routine (Latour, 2005). As Deleuze and Parnet argue:  

Assemblage is a multiplicity which is made up of many heterogeneous terms and which 

establishes liaisons, relations between them, across ages, sexes and reigns – different 

natures (Deleuze & Parnet, 2007, p. 52). 

The recognition in the evaluation of the emerging capacity of the socio-spatial relational 

production in a given domain can use the multiplicity, particularly the mix of uses and people, 

as the indicator. These mixtures denote a configuration of relationships among diverse sites and 

things; between people and built environments (G. E. Marcus & Saka, 2006, p. 102). In the case 

of mall/kampung combination, the intertwined of users and activities of both elements may help 

to identify the socio-spatial relationship between mall and its adjacent kampungs. The diversity 

of users and their activities can help examine how the spaces in malls/kampungs are used and 

to what extent the spaces can accommodate citizens’ relational practices.  

 

4.3.2. Relationality: The emerging socio-spatial network. 

In urban assemblage, relationality explains the interaction in two ways; between people and 

people, and between people and their built environment. First, relationality between people, 

performing as “part of populations that connotes groups, collectives and, by extension, 

distributed agencies” (McFarlane, 2009, p. 4), for instance: populations of persons, pluralities 

of communities and multiplicities of organisations. Second, the links between people and 

surroundings, performing as the access and linkage for movement and infrastructure (Llewelyn-
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Davies, 2000; Shane, 2005). The relationality is the form emerging in the process of 

assimilation; diverse contributions of the collection that actively links the parts together as an 

assemblage (DeLanda, 2016, p. 2).  

 

The interpretation of the relationality as the interaction system can be an indicator to evaluate 

the socio-spatial networking forms in mall/kampung combination. The indication of relational 

practices can help to describe the social interaction between diverse groups of both mall and 

kampungs. The emerging relational spaces can also be used to identify the synergy between 

these two elements. 

 

4.3.3. The wholeness: A multiplicity of processes of becoming. 

Assemblage concept is characterised by its ability to emerge the properties of a whole caused 

by the interactions, flows and synergies between its elements (DeLanda, 2016, p. 9). It describes 

the process of particular formation of urbanism in which can be subject to disassembly and 

reassembly through unequal relations of power and resource (McFarlane, 2011e, p. 652). As 

Deleuze and Parnet assert, 

The assemblage’s only unity is that of a co-functioning: it is a symbiosis, a ‘sympathy’. 

It is never filiations which are important, but alliances, alloys; these are not successions, 

lines of descent, but contagions, epidemics, the wind (Deleuze & Parnet, 2007, p. 52). 

 

The wholeness of an assemblage focuses on how the various parts are connected as a unity in 

particular territory (DeLanda, 2006, 2016). The other being territorialisation, the wholeness of 

an assemblage also indicated by the homogenization of its emerging properties that consisted of 

synergy and cohesiveness (DeLanda, 2016; McFarlane, 2011e). The wholeness of properties 

can be assessed using particular code that can ensemble or re-ensemble components to subject 

a process of the alliance (DeLanda, 2016, p. 4). The code can be the local sources that constitute 

identity, such as local rules, language and other patterns that can perform the same function. 

Recognising the code that suits the setting is fundamental in exploring the possibility — the 

emerging capacity. As Delanda asserts, 

The coding parameter is one of the knobs we must build into the concept,…, a parameter 

measuring the degree to which the components of the assemblage have been subjected 

to a process of homogenisation, and the extent to which its defining boundaries have 

been delineated and made impermeable (DeLanda, 2016, p. 3). 
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The concept of wholeness in assemblage brings about the understanding to address the research 

hypothesis of mall/kampung combination. It can help to describe the process of combination 

and recombination of two main elements: mall and kampung. The coding identification can be 

the initial phase in the evaluation of mall/kampung as an urban assemblage — as a malled-

kampung. 

 

4.4. Chapter Summary  

This chapter has explained the understanding of the combination of a shopping mall and its 

adjacent urban neighbourhood, focusing on the impact of the shopping mall on urban forms and 

infrastructure, citizens’ activities, and spatial perception (territorialisation and urban image). It 

also discussed the literature regarding how different types of mall-neighbourhood combination 

have been transformed. 

The discussion focused on the urban assemblage concept suggested by Shane, McFarlane and 

Dovey. These theoretical approaches are useful in evaluating the socio-spatial transition 

encountered in the study of the formation of the new urban elements in Surabaya, which 

combine integrated malls and their immediate surrounding area. The rhizomatic character 

central to the assemblage theory is well suited to intertwined and steadily reconnecting quality 

of the interrelated heterogenetic elements of the mall and its neighbourhood. As an urban 

assemblage, the neighbourhood where the shopping mall was built inside contains a hybrid 

system with multi-scalar and hybrid structural hierarchy — the mixed public-private, open-

closed, and informal-formal spaces. These blurred dichotomies show that, in an urban 

assemblage process, although the content differs depending on the kind of territorialities, the 

structural role or function of their differences are reconfigured and subject to continuous 

transformations and recombination. 

The review proposes three key aspects to evaluate the socio-spatial relationship between a mall 

and its adjacent kampung as an urban assemblage. The elements in urban assemblage concept 

including heterogeneity, relationality and wholeness. Heterogeneity is the mix of uses and 

people, focusing on how the concentration of different spaces and diversity of groups of people 

indicate the creation of social spaces. Relationality relates to the people's interaction and the 

relationship between people and their built environment. The wholeness is the emerging 

capacity through relationality of heterogeneity. 
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Chapter 5. Research Methodology 

 

This chapter discusses the methodology of the research. It provides description on the various 

methods used to detect and measure the components of an emerging urban element – the malled-

kampung – as a distinctive type of urban assemblage. Focusing on the socio-spatial relationship 

between shopping malls and their immediate surroundings, this chapter describes the basic 

element of the research process in six parts. The first part, research design and methodology, 

describes the research procedure and provides an overview of the methods applied to the 

research context. The second part, identification the case study, describes the relevant method 

and theory in the process of selecting case studies. The third part, collecting data, delivers the 

ways in which the empirical research was conducted in gathering related information on the 

socio-spatial forms of public spaces and urban amenities in both the shopping mall and its 

adjacent urban area. The fourth part, analysing data, describes the specific methods for the 

analysis of data in analysing relational data, which is conducted on multiscale levels: 

neighbourhood, street and unit. The fifth part discusses the case studies, providing a method in 

elaborating data and analysis to obtain the key findings of the thesis. Lastly, the sixth part 

summarises the discussion of the chapter. 

 

5.1. Research Design 

This study uses an inductive approach to infer theoretical concepts and support theoretical 

speculation from empirical data (Bhattacherjee, 2012; Bryman, 2012). It is concerned with 

‘theory-building’ (Bhattacherjee, 2012, p. 3) that proposes to ‘build rather than test theory’ and 

to ‘identify, develop, and relate the concepts that are the building blocks of theory’ (Strauss & 

Corbin, 1998, p. 13). This approach enables us to help generate new insights by discovering the 

social reality of those whose actions combine to impact a given set of human phenomena 

(Creswell, 2009). Since this study is designed to conceptualise and produce theory through the 

investigation of the emerging relational practices and spatialities, this approach is well suited 

for this research as it can help to search socio-spatial patterns from observation of an emerging 

phenomenon and develops evidence-based descriptions and interpretive explanations. This 

approach can help to systematise generation theory from data to describe how the socio-spatial 

relationship in urban area, with particular combination of shopping mall and its surrounding 

kampungs, has emerged as the reciprocal effects between individuals and larger social processes 

(Charmaz, 1996, pp. 28–29). 
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This research adopted mixed methods in analysing data. Mixing qualitative and quantitative 

methods in this study is useful since it allows for variation in data collection to obtain greater 

validity (Bregman, 2008; Johnson et al., 2007). Qualitative data in textual and iconographic 

forms were gathered through archival research, interviews, and visual records to determine 

citizens’ daily practice and distinction spaces were created (Bregman, 2008; Jick, 1979). 

Quantitative data were gathered through surveys, geographic information systems, databases 

(e.g. census records) and report documents to provide the actual and updated information of 

shopping malls and their adjacent urban kampungs. 

 

5.2. Identification of the case studies 

This study adopted a case study method (Yin, 2013a) in scrutinising the particular placed-based 

phenomenon: the combination of a shopping mall and its surrounding traditional district as an 

urban assemblage. The investigational studies using multiple cases include some forms of 

replication and comparative analysis to increase the validity of findings from a single case 

(Bhattacherjee, 2012; Yin, 2013b). Two urban areas of mall/kampung were selected as the case 

studies: (1) Tunjungan Plaza Mall and kampungs in kelurahan Kedungdoro and (2) Royal Plaza 

Mall and kampungs in kelurahans Wonokromo/Ketintang. Those two mall/kampung were 

selected using the ‘crucial case study’ concept as introduced by Eckstein (2011). The crucial 

case is one “that must closely fit a theory if one is to have confidence in the theory’s validity, 

or, conversely, must not fit equally well any rule contrary to that proposed'' (Eckstein, 2011, p. 

148). This method is useful in selecting the cases since it gives an alternative to focus an inquiry 

on ‘most likely’ or ‘least likely’ cases to invalidate or confirm theories. In this study, the selected 

‘most likely’ cases are expected to support the hypothesis of the research for conceptualising 

and theory production. Therefore, a set of selection procedures was designed to identify the 

urban areas in Surabaya that have the particular condition, which is introduced as malled-

kampung. This selection process will be further discussed in Chapter 6. 

 

Identifying the ‘most likely’ cases that were expected could provide evidence to support the 

research hypothesis, this study adopts a mixed methods sequential strategy (Creswell et al., 

2003). The sequential mixed methods strategy results in a process whereby the findings in one 

phase contribute to the selection process in the next phases (Creswell et al., 2003). The 

identification process was carried out in four stages; examine the findings of each stage using a 

multiscale analysis concept on different spatial scale levels. In the first stage, the investigation 

was focused on the identification of the relevant shopping malls in Surabaya as the centre of 
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public activities. In the second and third stages, the identification concerned the urban areas 

where shopping malls are located, specifically targeting urban neighbourhoods with the 

presence of consolidated urban kampungs. In the fourth stage, the selection process focused on 

the urban areas that show substantial relations between shopping malls and their adjacent urban 

kampungs. These relations were indicated by the occurrence of relational practices and 

spatialities in the transitional spaces between mall and kampung. The identification process is 

presented in Figure 5.1 with the investigation focusing on the findings, as indicated in purple 

boxes.  

 

Figure 5.1. The four phases in the selection of case studies. 

 

5.3. Collecting data 

To evaluate the socio-spatial integration of shopping malls and their hosting neighbourhoods, 

the analysis used triangulation of data collected using multiple methods from a range of primary 

and secondary sources on public spaces and urban amenities of both realms. 

Data were collected through three methods: 

a. Archival research: various data and information from official institutional files and 

published documents, including retrieval from online sources. 

b. Site survey: fieldwork observations, photographic documentation, validation and 

integration of data and information from other sources. 

c. Interviewing: semi-structured interviews with members of local and translocal 

communities (residents, workers and visitors). 
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5.3.1. Archival research.  

Archival research, mainly carried out in the initial stage of the study, provided data and 

information from both analogue and digital sources including books, articles, drawings, 

planning documentation and official reports to build up the critical discussion of research 

background, methods and analysis. Developing an understanding of the background of the 

research, data were focused on the information in relation to the combination of public and 

private space of a shopping mall and its adjacent traditional urban neighbourhood in three 

aspects: (1) studies of the publicness of shopping malls and the role of the shopping mall as the 

centre of public activities, (2) studies of public space in urban neighbourhoods, particularly in 

urban kampungs and (3) studies of the relationships between shopping malls and their adjacent 

urban areas. Designing the research method, documents were focused on the relevant 

information that can be used to obtain suitable techniques to collect, process and analyse 

findings on the emerging new spaces for public activities. Evaluating the empirical data, 

theoretical study was focused on the research investigation on a multiscale approach. 

 

Archival data in relation to the case study context were collected through several resources on 

both malls and urban kampungs. Data and information were gathered from the internet (e.g. the 

official Surabaya government website and malls’ websites) and from institutions, including the 

Surabaya Development and Planning Affairs Office (Badan Perencanaan Pembangunan Kota 

Surabaya), district offices of Wonokromo, Menanggal and Tegalsari, and kelurahan offices of 

Wonokromo, Ketintang and Kedungdoro. Data and information on the architecture and urban 

structure of representative urban kampungs were collected from government and related 

agencies. These data include current and historic urban strategies in relation to Surabaya urban 

development. Integrative data on shopping malls, particularly their structural organisation and 

spatial configurations, were collected through mall administrators and the internet (mall and 

developer websites). 

 

5.3.2. Site Survey. 

Direct observation was carried out through a site survey to collect data on citizens practices and 

actual condition of the built environment in the selected urban areas in Surabaya. As Gehl and 

Svaree (2013) suggest, direct observation is the primary tool of public life studies to understand 

how and why some spaces are used and others are not. At this point, users are not actively 

involved in the sense of being questioned; rather, they are observed, and their relational activities 

are recorded to better understand how the spaces accommodate the needs of users’ daily 
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practices. In this study, direct observation is essential to collect data on settlement with little 

official documentation due to their informal growth. 

Implementing empirical research, data and information of this investigation are mainly gathered 

through fieldwork in collaboration with a local university. A team of urban and regional 

planning students from Adi Buana University of Surabaya, where the researcher is employed as 

academic staff, was recruited to collect data through a site survey. Students are suitable for this 

investigation since they are not only familiar with the study areas, they are also welcomed by 

kampung residents, who believe students can help in improving their kampung with their 

contribution to knowledge. Final-year students were chosen based on academic records, 

research experience and knowledge of the study areas. They can help in supporting the data 

collection process to record the activities and physical settings of the selected case study areas. 

They were given an orientation about the purpose and design of the study, and its 

implementation process.  

Site surveys have been conducted during three periods: (1) July–August 2014, (2) July–August 

2016 and (3) July–August 2017. Time availability was based on the issuance of a survey permit 

from the local government. Each period was spent over eight weeks doing site visits to capture 

citizens activities and their relational spaces. Data were collected in four hours daily during trade 

hours between 10 am to 10 pm, spreading out on weekdays and weekends.  

The first visit was carried out from July and August 2014 as the pilot study. It was an important 

‘tactic’ to become familiarised with the selected case study prior to understanding the 

phenomenon of the impact of a shopping mall’s activities on its surrounding urban 

neighbourhood. At this stage, the observation was conducted in six urban areas where shopping 

malls were located adjacent to urban neighbourhoods including: (1) Tunjungan Plaza mall and 

kampungs in kelurahan Kedungdoro, (2) Royal Plaza mall and kampungs in kelurahan 

Wonokromo and Ketintang, (3) CITO mall and kampungs in kelurahan Dukuh Menanggal, (4) 

BG Junction mall and kampungs in kelurahan Bubutan, (5) Supermall and residential area in 

Pakuwon Estate and (6) Galaxy mall and residential area in Darmahusada Estate. 

The second visit was carried out in July and August 2016. During the second site visit, fieldwork 

was carried out to capture relational activities and spatialities of different groups of users in four 

selected urban areas where malls located adjacent to urban kampungs: (1) Tunjungan Plaza mall 

and kampungs in kelurahan Kedungdoro, (2) Royal Plaza mall and kampungs in kelurahan 

Wonokromo and Ketintang, (3) CITO mall and kampungs in kelurahan Dukuh Menanggal, (4) 
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BG Junction mall and kampungs in kelurahan Bubutan. During this stage, photographs were 

used in documenting data and information on the emerging relational activities and spatialities 

in mall/kampungs. 

The third visit was conducted in July and August 2017. During this stage, the field study was 

carried out for further data collection through interviewing and site observation. Semi-structured 

interviews with 24 participants were conducted in two selected mall/kampungs: (1) Tunjungan 

Plaza mall and kampungs in kelurahan Kedungdoro and (2) Royal Plaza mall and kampungs in 

kelurahans Ketintang and Wonokromo. Collecting data through site survey included direct 

observation of visual attributes (e.g. street vending, parking areas and kampung houses) and 

social activities (e.g. conversing, sitting in coffee shops and trading), taking photographs and 

making notes in targeted areas, and validating data from other resources. Visual documentation 

of public activities was carried out during the site visits, including trading, street vending, 

parking, and incidental activities. This visual documentation is useful to analyse the correlation 

between physical space and activities as it can identify the spatial characteristics and typology 

of streetscapes and building elements (Collier & Collier, 1986).  

 

5.3.3. Interviewing: semi-structured interviews 

Data concerning citizens' everyday practices that cannot be obtained through other methods 

were collected using semi-structured interviews. This type of interview is useful to delve deeply 

into the effect of a mall’s activities on local communities surrounding it (Harrell & Bradley, 

2009), because it allows elaborate data on citizens' everyday practices. Indeed, semi-structured 

interviews include open-ended questions that allow interviewees to describe their practices, 

understanding and interpretation of spatial changes related to the reorganisation of public life 

and social infrastructure networks as an urban assemblage. The questions also instigates them 

to express opinions on the particular and general impacts caused by the socio-spatial relationship 

between these two settings, focused on the emerging spaces for social interaction. It also offers 

sufficient flexibility to approach different groups of respondents of vendors and customers. 

 

In order to explore how the mall has contributed in providing for the needs of local community 

and mall users, the investigation intends to disclose how a mall’s activities have affected the 

daily life of local inhabitants and translocal (kampung visitors, mall’s workers and mall’s 

visitors) communities of a mall’s neighbourhood. For that reason, the sets of questions 

(Appendix 4) were set up for different groups of respondents to investigate how the socio-spatial 



   

95 

  

 

relationships are created, and concern how local inhabitants and translocal communities relate 

to their urban environment. 

 

5.3.3.1. Respondents 

Considering the particular characteristics of each group, respondents were selected through 

particular procedures that can be accepted in a local context. Four groups of respondents were 

identified including: (1) kampung (local) inhabitants, (2) kampung’s visitors, (3) mall’s visitors 

and (4) mall’s workers. 

a. Kampung (local) inhabitants. 

Participants from kampung inhabitants are the groups of respondents consisting of permanent 

residents and non-permanent residents/renters (also known as penduduk musiman/seasonal 

residents). They are those living in selected urban areas, identified by data from the kelurahan 

(the lowest unit of urban administration). Since this study is focused on the formation of spaces 

for citizens’ activities on a daily basis, the participant criteria for this group are those who are 

registered as local inhabitants, have been living for more than 10 years in the kampung and are 

familiar with the conditions of public spaces and facilities of the neighbourhood.  

 

b. Kampung’s visitors. 

Kampung’s visitors are people who do not live in an urban kampung and are not a mall’s user 

(mall worker or visitor). They come to an urban kampung for other reasons, including: working 

at one of the companies, visiting public facilities located in the urban kampung area, having 

particular goods and cheap food, or picking up their relatives who work at the mall. 

 

c. Mall’s visitors. 

Mall’s visitors are people who come to the shopping mall and also have experience with the 

kampungs adjacent to the mall. Their visit to the mall can be the main reason to buy or enjoy 

the mall’s facilities and services; while using facilities and services in kampungs such as parking 

services and affordable street vending. As the mall visitors’ activities are casual events, the 

respondents of mall customers are mall visitors at the time of survey.  

 

d. Mall’s workers. 

Mall’s workers are the people who work at the shopping mall. They are the employees who 

come to the mall every day, including mall’s management staff, shopkeepers and janitors. 
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Respondents from kampung inhabitants were selected using snowball sampling, identifying 

cases from ‘people who know people who know people who know what cases are information-

rich’ (Patton, 1990, p. 182), thus adding participants referred by community leaders and other 

participants. In this case, the kampung participants were recruited through referrals by a Lurah 

or kelurahan leader. The recommendation letters from kelurahan were used to make the first 

approach to Rukun Warga and Rukun Tetangga leaders for further referrals to potential 

participants. 

Kampung visitors, mall’s workers and mall’s visitors were selected using a purposive sampling 

technique. The purposive sampling technique is a type of non-probability sampling to find 

instances that are representative or typical of a particular type of case (Teddlie & Yu, 2007). 

The common element is that participants were selected according to predetermined criteria 

relevant to a particular research objective (Patton, 2002). In this case, respondents were selected 

based on the researcher’s individual judgment, because they could provide the necessary 

information related to the correlation of public activities in both settings: a shopping mall and 

its surrounding kampungs. 

Since the investigation focused on commodities and services as major activities occurring in the 

street between a mall and kampungs, the four groups of respondents were categorised into two: 

(1) vendors and service providers and (2) customers. The vendors and service providers are the 

owners or operators in a business in the case study areas: street between the mall and kampung. 

They can be a street vendor, warung owner or employee, and the owner or operator of a parking 

service. Some vendors are local inhabitants and others come from a village on the city’s outskirts 

who live in the kampungs near the mall or in the neighbourhood nearby. Customers are the 

group of local inhabitants, kampung visitors, mall workers and mall visitors. A total of 24 

respondents were interviewed – 12 from Kaliasin Pompa Street at a malled-kampung in 

kelurahan Kedungdoro, and 12 from Ketintang Street at kelurahan Wonokromo/Ketintang. Each 

case study comprises 12 respondents including 8 customers (2 local inhabitants, 2 mall workers, 

2 mall visitors and 2 kampung visitors) and 4 vendors (2 local inhabitants and 2 who live outside 

the kampung’s study area). 

5.3.3.2. Interviewing methods 

The purpose of the interview was to obtain information from people who actively use the 

emerging spaces (warung, street vending and parking services) in the transitional space between 

a shopping mall and its adjacent urban kampung. The investigation was concerned with their 
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personal views of the role of those spaces in accommodating citizens’ activities and needs. The 

researcher made the first approach to prospect participants who were engaged at one of the 

identified spaces. The researcher and her assistants distributed the flyer to whomever was 

deemed eligible to participate. Flyers about the research in the study areas were designed to 

target respondents: the neighbourhood’s residents, workers, and visitors who actually used the 

relevant spaces on a regular basis. Those who were willing to participate were required to call 

or text the researcher’s number (used for research only) for an appointment time and place for 

the interview. Some potential participants were pleased to give their number to be called by the 

researcher. Then, the researcher visited them to introduce herself and the project. They received 

the PIS (Project Information Sheets) (Appendix 2) to learn about the project and consider 

whether they wish to be involved or not. 

 

Some participants were interviewed at their houses and others preferred to be interviewed at 

cafés inside a shopping mall or warungs on the street between a mall and its adjacent kampungs. 

The time for an interview averaged 30 minutes, ranging from 20 to 45 minutes, with longer 

interviews generally offered by long-term residents who were vendors or customers. Local 

inhabitant participants not only shared their own experiences but also provided more 

information on the community’s life. 

 

The instrument was designed to identify the spaces and activities that accommodate the needs 

of local inhabitants, visitors and a mall’s users. A structured interview asked participants about 

their familiarity with the study area, frequency of visitation, identification of frequently used 

spaces, purpose and reasons for using the spaces. For vendors and service providers, the 

interview was carried out to explore how their role and involvement created the spaces. It 

included their origin city, the place they are living, working time, selling goods, trading 

management and how they organise their trading materials. For the customers, the interview 

aimed to explore how they use the spaces in daily activities including their origin, purposes, 

place to visit, and what benefits they received. 

 

The interviews were conducted and transcribed by the researcher herself to obtain a sense of the 

research findings. The interviews were recorded to secure an accurate account of the 

conversations and avoid losing data since not everything can be written down during the 

interview. Every recorded file was numbered and labelled with the name of the interviewee to 

avoid complication. Based on the approved Ethics procedures, the names of interviewees are 
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kept anonymous in this thesis, and all consents were obtained. Since the interviews were 

conducted in Bahasa Indonesia, all recorded data were translated into English by a professional 

translator for analysis. 

The application for Ethics Approval was approved on 27 February 2017 by the University of 

Auckland Human Participants Ethics Committee (UAHPEC) with reference number 018103 

(Appendix 1). 

5.4. Analysing data  

A key to understanding the urban issues in a city is geared to the exploration of the ways an area 

connects with urban environments over a range of different scales. Therefore, this study adopts 

a multiscale approach to analyse different scales of spatial and related components of the 

research objects. This approach is well suited to the research concerning the urban combination 

as an urban assemblage as it can assess different levels of complexity of the components 

internally arranged to construct a whole (Caniggia & Maffei, 2001, p. 245). As Kamalipour and 

Peimani (2015) assert, multiscalar thinking as a toolkit can be applied to unravel how urban 

assemblages work across different scales. Accordingly, the ways in which socio-spatial 

multiplicities link at various scales are needed to analyse the most effective interventions in the 

combination of a shopping mall and its surrounding neighbourhood as an urban assemblage. 

The multiscale approach is a multiscale assessment: it comprises component assessments 

undertaken at multiple spatial scales, ranging from micro to macro levels (Kärrholm, 2011). 

Findings at each scale need to be elaborated with the findings from assessment components 

undertaken at other scales. Different scales are thus to be discussed as relationships between 

spaces of different dimensions, where the ‘constructed whole’ of one scale can be a mere 

‘component among components’ (Caniggia & Maffei, 2001, p. 68). Thus, comprehensive 

multiscale assessments will provide a powerful basis for evaluating the robustness and 

persistence of findings across scales (Zermoglio et al., 2005). As Karrholm (2011) asserts:  

Spatial scales are continuously produced by different components, human actors, rules, 

built structures, objects, paving, etc. An investigation of urban form in terms of scale 

could, for example, follow the roles of a certain urban block in different settings, 

acknowledging and tracking the impact of the block in systems of different sizes, levels, 

lengths, etc. (pp. 99-100) 
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A multiscale approach comprises both social and spatial elements as the analytical tools. 

Therefore, this approach is useful to evaluate the complexity of the socio-spatial relationship on 

the formation of malled-kampungs. The analysis used three different analytical tools that suit 

the type of data and subject areas including: spatial data analysis, visual records analysis and 

interview transcription analysis. 

 

5.4.1. Spatial Data Analysis  

Spatial data analysis was used to interpret the transformation of urban structures and social 

interaction occurring after the construction of a shopping mall on the adjacent kampungs. The 

spatial data analysis was useful to demonstrate the spatial configuration and structural 

organisation of mall/kampungs, showing spatial patterns, spatial autocorrelation, and spatial 

heterogeneity (Goodchild et al., 1992). To achieve this, the analysis used GIS and AutoCAD 

mapping to collect, manage and analyse large volumes of spatially referenced information and 

associated attribute data. GIS was used to demonstrate a series of layers of information in the 

selected mall/kampungs, including mixed uses surrounding a shopping mall and the distribution 

of relational spaces (warungs, street vending and parking areas). 

Multiple scales analysis was used to evaluate different types of socio-spatial relationships 

emerged in the malled-kampung assemblage. The analysis was focused on principles of 

assemblage concept on three different levels: macro (street between mall and kampung), meso 

(space between building and street) and micro (space characteristics of building/unit). 

5.4.1.1. Macro assemblage: Analysing the street as the transitional space between a shopping 

mall and its urban kampung. 

The street between a shopping mall and its adjacent urban kampung is considered the important 

part in a malled-kampung assemblage. The street performs as the transitional space where the 

relational spaces are concentrated, which may indicate the connectivity between a mall and 

kampungs. This connectivity shows the ‘osmotic’ characteristic of streets in which activities 

within buildings penetrate through and infuse the street with life and activity (MacCormac, 

1983). In this case, the activities from the shopping mall have spilled over to the street and 

kampungs. In turn, kampung’s daily practices have adapted and responded to the mall through 

the street. Thus, the street level analysis is needed to investigate the combination of kampung 

and mall as an urban assemblage.  

 

 



   

100 

  

 

5.4.1.2. Meso-assemblage: Analysing the space between building and street. 

Meso-assemblage analyses the forms and practices of the emerging relational spaces on the 

transitional spaces between building/unit and street. This is the space Dovey and Symons (2014) 

suggest as the public/private interface. This space plays a critical role in supporting street life, 

as they assert, “when the edges of streets and public spaces work, they reinforce city life; 

similarly, when they fail to work, they kill it” (Dovey & Symons, 2014, p. 34). In this case, to 

examine the socio-spatial relationship of mall/kampung on the street level, the analysis focused 

on the spatial configuration of the public/private between (1) street and mall, and (2) street and 

urban kampung.  The evaluation was used to explore different types of relational spaces created 

affected by the combination of public and private space in accommodating people’s daily 

practices.  

 

5.4.1.3. Micro-assemblage: Analysing the characteristic of the emerging relational spaces. 

Micro-assemblage analysis aims to explore the new relational spaces that were created and 

affected by shopping mall activities, including: warungs, street vending and parking services. 

The analysis intends to find out the particular transformation of urban public space in social and 

spatial formation. The analysis of social form was focused on the relational activities including 

different groups of actors (e.g. local inhabitants, consumers, operators and mall’s users) and 

operational system (e.g. operational time, business ownership and trading procedure). The 

analysis of spatial form was conducted according to the principle of spatial formation including 

dimension, enclosure, arrangement, material, and mobility. 

 

5.4.2. Visual records analysis  

Visual analysis is useful in analysing the correlation between physical space and activities in 

private and public space in kampungs and quasi-public space in malls (Collier & Collier, 1986). 

The analysis identified the spatial characteristics and typology of the relational spaces from 

photographs, videos and sketches collected. For the research purposes, photographs of people 

in case study areas were focused on relational practices and spatialities. Relational activities 

mean interactional practices that people from different groups can engage – socially interacted. 

Relational spatialities acknowledge the space that have been used for social interaction. At the 

first stage, the pictures were categorised into five different types of activities that people do 

most. From those activities, at the second stage, the analysis was focused on the three types of 

relational spatialities. At this stage, the analysis was using diagrams and sketches to discuss 

different types and characteristics of relational spaces have been created.  
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5.4.3. Interview transcription. 

Data collected from interviews were transcribed and translated into interview transcriptions, 

which were used to gain data and information in relation to citizens’ experiences and ideas about 

the impact of a shopping mall on local communities. Data and information gathered from 

interviews were categorised into different groups of respondents to explore their characteristic. 

Thus, they were divided into two groups: vendors and customers. The examination was using 

descriptive analysis to describe respondents’ personal expression on the relational practices that 

have been captured with photographs.  

 

5.5. Discussing the case studies and findings. 

Discussing the case studies and findings aims to obtain the key findings in validating the 

research hypothesis, answering the research questions and achieving research objections. 

Findings from the analysis were examined to validate the research hypothesis on the formation 

of new urban assemblage – malled-kampungs, considering their contribution in accommodating 

the emerging needs of local communities. It also discusses the trend of emerging new spaces 

affected by the socio-spatial relationship between a mall and its adjacent urban kampung, 

providing an interpretation of the new forms of urban assemblage and the types of urban 

interfaces that have been created.  

  

5.6. Chapter Summary. 

The discussion of the research methodology above explained the basic element of the research 

to describe how the study was conducted. It described the research design that adopts a grounded 

theory method to explore the socio-spatial relationship between a shopping mall and its adjacent 

urban neighbourhood. It also showed how a mixed method approach combined both qualitative 

and quantitative methods to obtain greater validity of the findings.     
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Chapter 6. Identification of case studies 

 

This chapter discusses the method and selection process to identify the case studies of the 

research. It explains a set of sequential strategies used to choose the urban areas that were 

considered the ‘most-likely’ cases of mall/kampung as an urban assemblage. The chapter also 

describes the related indicators used in each stage of the process to select the urban areas that 

have spatial proximity to cohesive local communities between a shopping mall and its adjacent 

urban neighbourhood. 

 

This chapter is divided into five sections. The first four sections describe the stages of selecting 

the cases respectively: identification of relevant shopping malls, identification of 

mall/neighbourhood, identification of mall/kampungs, and identification of the most 

representative cases. The fifth section provides a summary of what have been discussed 

throughout the chapter. 

 

6.1. First stage: Identification of the relevant shopping malls as a centre of public 

activities.  

The purpose of the investigation in the first stage was to identify the relevant types of shopping 

malls that were likely to have a relevant role as centres of public activities. It began with an 

identification of shopping malls referring to the International Council of Shopping Centre 

(ICSC, 2009). Twenty-eight Shopping malls in Surabaya were investigated to identify the 

relevant types of shopping malls that have a role as a major centre of public activities (Table 

6.2). The identification process used spatial indicators such as size, retail mix, and mixed uses 

to identify the malls’ potentials in creating public activities. Data related to the size and retail 

mix of the malls were collected from a variety of resources including malls’ official websites, 

brochures, articles and other publications. The identification of the leasable areas of each 

shopping mall was done using the categorisation of shopping centres provided by the 

International Council of Shopping Centres for Asian and Pacific shopping centres (ICSC, 2009). 

The categorisation grouped shopping centres or shopping malls based on their size and typical 

type of tenants (Table 6.1). Data related to retail mix and mixed uses were collected through 

observations and information from shopping mall resources such as malls’ websites, brochures, 

and advertising flyers. The focus was mainly on the number of retail and non-shopping functions 

integrated in the shopping malls both for profit uses such as office, hotel, school, and convention 
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hall and for non-profit uses such as government representative offices, religious and communal 

space. 

 

Table 6.1. Two types of mall indicate the relevance of the shopping mall as the centre for public 

activities.12 

 

 

Types 

Gross 

Leasable 

Area (Sq. Ft) 

 

 

Concept 

 

Typical Type of Tenants 

Megamall (A) 1.5 million+ Larger-scale version of a 

super-regional centre. 

Greater variety of fashion 

and entertainment/leisure. 

 

Supermarket(s), 

department stores, 

hypermarket, general 

merchandise store, 

cinema, major 

entertainment/leisure 

Super 

Regional (B) 

800,000- 

1,499,999 

Larger-scale version of a 

regional centre. Greater 

variety of fashion and 

entertainment/leisure 

Supermarket(s), 

department stores, 

hypermarket, general 

merchandise store, 

cinema, major 

entertainment/leisure 

 

 

The first step of the identification process was selecting the shopping mall types based on the 

sizes combined with the number of mix and non-profit uses tenants (Appendix 7). It pulled out 

12 of 28 malls in Surabaya, which consisted of three megamalls and nine super regional malls 

(See Figure 6.1 and 6.2). 

 

 

 

 

 

 

 

 

 

 
12 Accessed on 12 July 2018 from https://www.icsc.com/uploads/t07-subpage/Asia-Shopping-Center-

Definition-Standard.pdf 

 

https://www.icsc.com/uploads/t07-subpage/Asia-Shopping-Center-Definition-Standard.pdf
https://www.icsc.com/uploads/t07-subpage/Asia-Shopping-Center-Definition-Standard.pdf
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Table 6.2. List of Surabaya shopping malls 

 

Surabaya’s Mall 

Total 

GFA 

(ha) 

No of 

shops 

 

Tenant 

mix 

No of 

non-

retail 

clusters 

Type 

1. Tunjungan Plaza I-VI 17.5 550 6 7 A 

2. Delta Plaza 9.3 250 5 6 B 

3. BG Junction 13.4 483 5 2 B 

4. Grand City 8.4 530 5 6 B 

5. Tunjungan City-TEC 3.5 400 4 1 C 

6. ITC Mega Grosir 7.6 1000 4 1 C 

7. Dupak Grosir 3.1 900 4 1 C 

8. Pusat Grosir Surabaya 5.9 2100 4 1 C 

9. World Trade Centre 2.8 600 4 1 C 

10. Marvell City 8.4 420 6 6 B 

11. Galaxy Mall 12 500 6 4 B 

12. East Cost 5.5 233 4 3 C 

13. Royal Square 8.2 480 5 6 B 

14. Kapas Krampung Plaza 3.2 780 4 1 C 

15. Pasar Atum 7.9 2000 4 1 C 

16. Jembatan Merah Plaza 7.3 1800 4 1 C 

17. Surabaya Mall/Hi-Tech 3.1 1100 4 1 C 

18. Ciputra World 10.3 520 6 7 B 

19. City of Tomorrow 12 1319 5 6 B 

20. Royal Plaza 13 2100 5 3 B 

21. Marina Plaza 4.1 460 4 3 C 

22. Darmo Trade Centre 4.5 1000 4 1 C 

23. Maspion Square 2.6 223 4 2 C 

24. Golden City 4.7 252 4 2 C 

25. Central Point 5.2 118 4 2 C 

26. Lenmarc 17.1 620 6 5 A 

27. PTC- Supermall 21.5 600 6 7 A 

28. Surabaya Town Square 5.8 230 4 3 C 

A. Megamall 

B. Super regional Mall 

C. Regional 

Resources: Researcher’s analysis (2017) 
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Figure 6.1. Twelve shopping malls with higher concentration of public activities in blue colour – with 

red frame for Megamalls and yellow frame for Super regional malls 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 6.2. Distribution of Surabaya’s shopping malls with identification of the selected 12 malls in 

blue colours. 
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6.2. Second stage: Identification of the mall/neighbourhood.  

At this stage, the investigation aimed to identify the surrounding area of 12 shopping malls 

found from the first stage. In general, the 12 malls could be categorised into two types: stand-

alone mall and mall/neighbourhood. The stand-alone shopping malls are the retail complexes 

built with a high level of independence from their surroundings specific residential 

communities. These shopping malls can be found in the central business district in the city centre 

including Grand City, Delta Plaza and Marvel City, and new development areas in West 

Surabaya including Ciputra World, Lenmarc and Royal Square. 

The mall/neighbourhood constitute of shopping malls spatially included in or adjacent to 

significant and cohesive residential neighbourhoods. These malls relate to their adjacent 

neighbourhood in terms of physical form and public activities, or both. In Surabaya, an 

increasing number of shopping centres are part of an integrated development with residential 

and retail functions complementing each other – the retail adding more value to the residences, 

while the residential provides a captive market for the shopping centres (Colliers Internation 

Indonesia, 2018).  

The investigation into the urban area surrounding the 12 selected shopping malls found six malls 

were surrounded by urban settlements (mall/neighbourhood) and the other six were surrounded 

by an undefined urban area (e.g. offices, hotels, and other commercial structures). Since this 

study attempts to explore how the socio-spatial relationship impacts on the combination of a 

shopping mall and its adjacent urban neighbourhood, six urban areas, which are identified as a 

mall/neighbourhood were chosen for further investigation (No. 1 to 6 on Table 6.2).  
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Table 6.3. 12 Surabaya’s Shopping Malls identified as the Centre of Public Activities and their 

surrounding area characteristics. 

No Surabaya’s Mall 
Type
* Surrounding Area 

Mall and its 

Surrounding 

Relationship Type 

1 Galaxy Mall B Urban settlements  Mall/neighbourhood 

2 PTC- Supermall A Urban settlements  Mall/neighbourhood 

3 Tunjungan Plaza I-VI A Urban settlements  Mall/neighbourhood 

4 BG Junction B Urban settlements  Mall/neighbourhood 

5 City of Tomorrow B Urban settlements  Mall/neighbourhood 

6 Royal Plaza B Urban settlements  Mall/neighbourhood 

7 Delta Plaza 
B Undefined urban fabric 

(CBD area) 

Stand-alone shopping 

mall 

8 Grand City 
B Undefined urban fabric 

(CBD area) 

Stand-alone shopping 

mall 

9 Marvell City 
B Undefined urban fabric 

(CBD area) 

Stand-alone shopping 

mall 

10 Royal Square 
B Undefined urban fabric 

(CBD area) 

Stand-alone shopping 

mall 

11 Ciputra World 
B Undefined urban fabric 

(CBD area) 

Stand-alone shopping 

mall 

12 Lenmarc 
A Undefined urban fabric 

(CBD area) 

Stand-alone shopping 

mall 

 

 

 

Figure 6.3. Distribution of six shopping malls surrounded by urban settlements. 
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6.3. Third stage: Identification of mall/kampungs.  

In Surabaya, shopping malls spatially included in or adjacent to significant and cohesive 

residential neighbourhoods have resulted from two different processes: one was planned and 

constructed as a part of new urban settlements and the other was built in the unplanned quarters 

of traditional communities, the urban kampung.  

 

At this stage, the identification focused on the surrounding urban settlements of six 

mall/neighbourhoods found from the earlier stage. The evaluation used official data issued by 

the Urban Development Planning Agency of Surabaya (Surabaya Structure Plan 2009-2029, 

2009) to identify the composition of malls’ surrounding urban settlements. Considering access 

to services and amenities in an urban neighbourhood that usually delimits catchments around 

nodes of activity (e.g. 400m–800m walkable radius) (Khor et al., 2013), this investigation 

applied a catchment area of a 500 meter radius at the immediate surrounding malls to identify 

the area of urban kampungs and new urban settlements. 

 

 

 

Figure 6.4. The comparison of two types of urban settlements in surrounding 6 relevant shopping 

malls. 

 

As shown in Figure 6.4, the study found four shopping malls dominantly surrounded by urban 

kampungs including (1) Tunjungan Plaza and kampungs in kelurahan Kedungdoro, (2) BG 

Junction and kampungs in kelurahan Bubutan, (3) City of Tomorrow and kampungs in kelurahan 

Dukuh menanggal and (4) Royal Plaza and kampungs in kelurahan Wonokromo/Ketintang) 

(figure 6.5). Two malls were dominantly surrounded by planned residential neighbourhoods 

including: (1) Galaxy mall and Darmahusada Indah estate and (2) Supermall Pakuwon and 
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Pakuwon estates. Accordingly, four urban areas were identified. These four malls/kampungs 

were then investigated to identify the most representative cases.  

 

 

 

Figure 6.5. The distribution of four malls/kampungs. 

 

6.4. Fourth stage: Identification of the most representative cases. 

The investigation of four mall/kampungs was to identify the most likely cases of malled-

kampung assemblages: the combination of shopping mall and its adjacent kampungs that shows 

cohesive proximity that can create synergies between them. Evaluating empirical data through 

site observations and interviews, the investigation identified the emerging commercial activities 

by local inhabitants on the street between shopping malls and its adjacent kampungs, indicating 

the socio-spatial relationship between them (Figure 6.6.).  
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Figure 6.6. Identification of emerging commercial activities by local inhabitants on four 

malls/kampungs. 

 

The investigation showed their combination has created different levels of social and spatial 

correlation. As the finding suggests, the mall/kampung combination has three integration types, 

as presented in Figure 6.7. 
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Figure 6.7. The integration types of mall/kampung combination in Surabaya. 

 

Type 1. Highly integrated. The access from all sides of the mall to kampung through the 

kampung street surrounded the mall. Even though the mall area is bordered by a high wall, there 

are the doors in the wall that make people can access from and to the kampungs, as can be found 

in the combination between Tunjungan Plaza Mall and its adjacent kampungs. The streets 

between malls and kampungs become the transitional zone that play an important role as the 

‘glue’ in the combination of these two elements.   

 

Type 2. Semi-integrated. The access from one side mall to/from kampung. One of the kampung 

sides is bordered by the wall and has no access at all. On the one other side, the mall is directly 

accessible to the kampung’s street, without a wall. As there is no wall on the mall side, the mall’s 

management takes control of the activities that can be allowed on the street on the mall’s side. 

This can be found in the combination between Royal Plaza Mall and its adjacent kampungs.    

 

Type 3. Disconnected. There is no access from and to kampungs adjacent to the mall. The mall 

is bordered by walls as can be found in the combination between the malls and their adjacent 

kampung of City of Tomorrow and BG Junction Malls.  

 

Of the three urban areas, two show the spatial correlation through the access to shopping malls 

from their adjacent kampungs and vice versa. They are Tunjungan Plaza Mall and kampungs in 

Kelurahan Kedungdoro (Type I) and Royal Plaza Mall and kampungs in kelurahan Wonokromo 

and Ketintang (Type II) (Figure 6.7). Accordingly, these two urban areas were considered to 

have the ‘most-likely’ characteristic of malled-kampung assemblages, which supported the 

hypothesis of the research. 
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6.5. Chapter Summary. 

Selecting the areas that are characterised by the combination of a shopping mall and urban 

kampung, this chapter described how the identification process has been conducted. In 

summary, Table 6.4 presents a brief description concerning the aspects, topic, objectives, 

method and findings in identification of the case studies. 

 

Table 6.4. Case Study Selection Process 

 

No Aspects Topic Objectives Method Findings 

1  Shopping 

malls as the 

centre of 

public 

activities 

Identification of 

shopping malls 

that spatial 

criteria (size, 

number of shops 

and number of 

non-profit 

facilities) as the 

major centres 

Identifying the 

relevant types of 

shopping mall that 

have the role as 

the centre of 

public activities 

Selecting the 

shopping malls 

considered as the 

space for public 

activities based on 

the size, retail mix 

and mixed use. 

 

12 shopping malls 

malls with 2 

types: Megamall 

and Regional Mall  

2  Shopping 

mall and 

urban 

neighbourh

ood 

Identification of 

the malls that are 

spatially 

included or/and 

adjacent to 

residential 

neighbourhood 

 

 

Mapping 12 

selected malls that 

have spatial 

proximity to 

residential 

neighbourhood 

 

Identification of 

two types of the 

integration of the 

malls with their 

surrounding urban 

areas 

6 malls located in 

or adjacent to 

residential 

neighbourhood 

3  Shopping 

mall and 

urban 

kampungs 

Identification of 

the mixed land 

use of mall’s 

adjacent 

residential 

neighbourhood  

Mapping the 

mixed land use of 

6 selected 

mall/neighbourho

ods. 

Identification of the 

mall's adjacent 

residential 

neighbourhood that 

have high mixed 

land use.  

 

4 mall/kampungs 

4  Most likely 

malled-

kampung 

 

 

Identification of 

the accessibility 

between the 

malls and their 

adjacent urban 

kampungs. 

Identification of 

the spatial 

proximity of the 

mall and its 

adjacent urban 

kampungs. 

Identify different 

levels of the mall 

access from/to 

adjacent kampungs. 

 

2 Mall/kampung  

1. Tunjungan 

Plaza-

Kedungdoro 

2. Royal Plaza-

Wonokromo 

and Ketintang 
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Chapter 7. Data and Analysis: The Transformation of Public Life and 

the Emerging Spaces of the Mall/Kampung. 

 

This chapter discusses analysis of data collected on the mall/kampungs in kelurahans 

Kedungdoro and Wonokromo/Ketintang regarding the socio-spatial relationship between malls 

and their adjacent districts. The chapter describes the spatialities emerging from relevant 

interaction practices, individually and comparatively, and provides evidences to validate the 

research hypothesis and achieve the specific research objectives. 

 

The chapter is delivered in three main parts and a summary section which summarizes the 

discussion of the chapter. The first part provides background information on two selected urban 

areas of mall/kampung combination, focusing on their network of urban amenities and facilities. 

This part also analyses the formation of transitional spaces – located between the shopping mall 

and its adjacent kampung – as the integrating element in a malled/kampung combination as an 

urban assemblage. The second part discusses the activities and relational practices found in the 

key transitional spaces. These consist of the five most relevant relational practices that emerged 

in response to the new development of a new shopping mall including having convivial 

nourishment, enjoyable socialising, convenient vehicle parking, running an associational 

business, and relational awaiting. The third part proposes a spatial interpretation and a 

typological classification of individual spaces that host and assemble the key activities. This 

section concentrates on three of the most relevant types of spaces: street vending stores and 

stalls, hospitality service venues, and parking-based premises.  

 

7.1. Introducing the two case studies.  

This section addresses the relationship and synergy between mall and kampung in creating a 

new urban assemblage, describing the spatial organisation of the network of urban amenities 

and facilities in each case study. Two urban areas were identified as the selected ‘more likely’ 

assemblages of mall and kampung namely Tunjungan Plaza mall and kampungs in kelurahan 

Kedungdoro and Royal Plaza mall and kampungs in kelurahan Wonokromo and Ketintang. Both 

urban areas are located in the central part of the city along the main city street (Figure 7.1). 



   

114 

  

 

 

Figure 7.1. The location of selected mall/kampungs in Surabaya’s urban area. 

 

7.1.1. Case study 1: Mall/kampungs in kelurahan Kedungdoro  

Two main components of the first mall/kampung case study are Tunjungan Plaza mall and the 

kampungs Kaliasin and Plemahan that are located in kelurahan Kedungdoro (Figure 7.2.C). This 

kelurahan reflects the typical Indonesian urban structure (as discussed in Chapter 3); it is part of 

Tegalsari district, which is composed of four kelurahans including Kedungdoro, Tegalsari, Dr. 

Sutomo and Wonorejo (Figure 7.2.B). Kelurahan Kedungdoro itself includes 10 Rukun Warga 

(community association)  (Figure 7.4) and 71 Rukun Tetangga (neighbourhood association) 

(Monografi Desa Kelurahan Kedungdoro, 2016) 

  

This kelurahan is reportedly one of the most densely populated urban areas in Surabaya. Its 

density is more than four times the average of the city, with 34,140 inhabitants per square 

kilometre, compared with the city’s average population density of 8,463 (BPS-Statistic of 

Surabaya Municipality, 2018). It covers 0.74 square kilometres and comprises 7,772 



   

115 

  

 

households, with a population of 25,264 including 516 seasonal inhabitants (Monografi Desa 

Kelurahan Kedungdoro, 2016).  

 

 

Figure 7.2. Maps of mall/kampung Kedungdoro in Surabaya City. (A) Aerial view of the city with 

identification of Tegalsari District, (B) land use map of Tegalsari district with identification of 

kelurahan Kedungdoro, and (C) land use map of Kelurahan Kedungdoro wi with identification of 

kampung settlements and the commercial areas. 13 

 

Kelurahan Kedungdoro is located in the busiest area of the CBD, which is mainly occupied by 

residential (33%) and commercial (32%) areas, wherein Tunjungan Plaza mall alone occupies 

11% of its surface (Figure 7.3). This kelurahan also houses a wide range of public amenities and 

facilities that cater to both the local and regional population. These include commercial 

amenities and facilities, such as a mini market, car showrooms and hotels; education facilities, 

such as primary and secondary schools; and public services, such as a health centre and 

administration offices.   

 
13 Source: Rencana Detail Tata Ruang Kota Surabaya (Detailed Plan of Surabaya), retrieved March 22 

2019, from http://petaperuntukan.cktr.web.id. (Adapted by author) 

http://petaperuntukan.cktr.web.id/
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Figure 7.3. The mixed land use of Kelurahan Kedungdoro (Source: Surabaya Planning Development 

Agency (Badan Perencanaan Pembangunan Kota Surabaya, 2013)). 

 

7.1.1.1. Kampungs in kelurahan Kedungdoro 

Kampungs in kelurahan Kedungdoro represent the inner city kampung type of Surabaya (as 

discussed in Chapter 3). These kampungs have developed since the Dutch colonial era (1755-

1942) and have been handed down from generation to generation. The residents of this kampung 

are mostly Surabaya’s indigenous people who have been living there for generations. Local 

inhabitants work in various sectors, both formal and informal. In the formal sectors, they work 

for the government in public services and in supporting jobs in business and offices (i.e. janitors 

and office workers). In the informal sector, they are primarily self-employed workers in small 

scale commercial operations that include trading (e.g. street vending, kiosks and shops), 

production (home-based food cooking and souvenirs), and service provision (catering, 

hospitality and parking). Beside the local people, kampungs in kelurahan Kedungdoro are also 

inhabited by people from out of town. They are the workers of Tunjungan Plaza shopping mall 

and others commercial and offices located in kelurahan Kedungdoro or nearby.  

 

One of the first objectives of the empirical investigation was to verify presence and spatial 

determinants of the kampungs in kelurahan Kedungdoro. The attempt to identify the 

composition and boundaries of kampungs was made, interviewing local inhabitants who have 

been living in this area for more than 15 years. Interview results confirmed the blurred spatial 

boundary of the kampung in the literature review (as discussed in Chapter 3), showing 

agreement on the identification of the composition of kampungs, but discrepancies in the 
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determination of boundaries. Respondents from the local people group stated that Kedungdoro 

comprises six kampungs that hold the name of the main streets or alleyways of the kelurahan: 

Kaliasin, Plemahan, Kedung Turi, Kedung Klinter, Kedung Rukem and Surabayan. With 

regards to the physical borders, they could not indicate their position with certainty. Some 

mentioned that kampungs were generally bordered by street/alleyways, others believed 

kampungs correspond to the administrative areas of Rukun Warga (RW), though recognising 

these entities do not always match. As shown in Figure 7.4 – the similar name of street can be 

included in different RW, for example: Plemahan streets I, II, III are located in RW 10, while 

Plemahan streets VII, VIII and IX are located in RW 09.  

 

Figure 7.4. Distribution of RW in kelurahan Kedungdoro.14 

Located in the CBD, kelurahan Kedungdoro is criss-crossed by several secondary streets 

(collectors and distributors) lined with solid buildings. The frontages of these streets are almost 

entirely commercial. Their stores, workshops, carparks, offices and pensions hide from the road 

their residential spaces. The rest of this kelurahan, the kampungs, is almost inaccessible by car. 

Its dwellings differ widely in size and quality since they evolved over many years as successive 

 
14 Source: Rencana Detail Tata Ruang Kota Surabaya (Detailed Plan of Surabaya), retrieved March 22 

2019, from http://petaperuntukan.cktr.web.id. (Adapted by author). 

 

http://petaperuntukan.cktr.web.id/
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generations of the same family redeveloped or expanded the original buildings. Many plots are 

completely built up and the houses are built back to back, sometimes with a narrow opening 

between buildings that guarantees some access to air and daylight. At the front, the houses open 

onto a gang, the typical kampung’s narrow pedestrian streets or alleyways. In some plots, there 

are yard and veranda available at the front of the houses, but most of them are used for parking 

or commercial use, particulary those located on Kaliasin Pompa Street, adjacent to Tunjungan 

Plaza mall.   

Alleyways/streets 

Developing as informal urban neighbourhoods with very dense population, kampungs in 

Kedungdoro have very limited open space for social activities. The only public open spaces 

found in these neighbourhoods are streets and alleys. Most alleyways are narrow and cannot be 

accessed by car; they are only for bikes, motorcycles and becak (pedicab). In some areas, the 

driver must dismount and walk their vehicles, as the alleyways are used by children as playing 

areas and by other residents as coming together and encounter places. Some benches are placed 

on the alleyway sides so local inhabitants can comfortably converse with their neighbours or 

just watch people passing by (Figure 7.5).  

   
a. The benches on an alleyway’s 

sides for local people to meet 

with their neighbours or just 

watch people passing by. 

b.  The alleyway as a vehicle lane, a 

coffee shop’s customer sitting 

area, and as warung frontage.    

 

c.  A sign asks riders to not ride their 

vehicle and walk through the 

alleyways. 

Figure 7.5. Some alleyways in Kampung Kedungdoro showing their role as relational open spaces. 

 

Local store or warung 

Warungs can be found all over Kedungdoro’s kampung areas – even in the narrow alleyways in 

the middle part of the kampung settlement. A warung performs a function as a space for 

relational activities where the kampung’s people meet and mingle. For example, the kampung 

women uses a warung to spend time with their neighbours during the day after preparing their 
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children for school and cooking family meal in the morning. As a warung is usually integrated 

with a house, it is always open and can be accessed by the public. It is convenient as people can 

come and gather without having to be a guest, although the people who come are mostly close 

acquaintances, if not all actually close friends or members of the extended family of the owner. 

In these kampungs, warungs serve different types of activities (Figure 7.6), as discussed in 

Chapter 3, including:  

a. Warung makan (providing food and beverage). This type of warungs can be easily found in 

this area, on the main street and alleyways, particularly in Kaliasin Pompa and Plemahan 

street. They also can be found inside the kampungs area, combining with residential building 

where local inhabitants use their kitchen to cook food for sale and living room for customers’ 

dinner tables. This food provider has different groups of customers, both local and translocal 

communities (mall’s workers and visitors) who are their neighbours.  

 

b. Warung internet (renting the computer for internet access and game). This warung mostly 

can be found on the kampung’s main street, along Kaliasin Pompa street and Plemahan street. 

Their customers are mostly young boys from local inhabitants who spend their playing time 

after school or holiday.  

 

c. Warung belanja or local convenience store. In these kampungs, warung belanja is mostly a 

family business operated by women. They run the business to increase domestic income 

while still being able to stay at home and take care of the family. The customers are mostly 

local inhabitant and the tenant who live in these kampungs.  

 

d. Warung for services. Kampungs in kelurahan Kedungdoro have some warungs for service, 

that is salon, motorbike repair and laundry service. They are located not only on the 

kampungs main street but also distributed in residential area. 

  

e. Warung which sells particular goods. This local shop mainly provides particular goods such 

as mobile phone gear and accessories for people in this neighbourhood. Such shops are easily 

found, even in the middle of kampungs.   
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Warung belanja at Plemahan 

Baru alleyway. 

Warung sell building materials at 

Plemahan street 

  

Warung makan at Plemahan 

street  

Salon at Kaliasin Pompa Street 

Figure 7.6. Warung store in Kedungdoro’s kampungs. 

 

Street vending 

Referring to the type of street vending as discussed in Chapter 3, there are two types of street 

vending can be found in Kedungdoro’s kampungs: mobile and temporary. The first type, mobile 

street vending, usually passes by or stops in a kampung’s alleyways. It stops regularly for one 

to two hours near kampung public facilities (such as schools and local offices) and on the side 

of the street where many people pass by (Figure 7.7). The second type, temporary street vending, 

is mostly concentrated in Kaliasin Pompa Street, the kampung’s main street located between 

Tunjungan Plaza mall and kampung Kaliasin. The structure and activities of street vending will 

be discussed further in the following sections.  
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Figure 7.7. Some mobile street vending in Kedungdoro’s kampungs stopping near a school, waiting for 

the break and home time. 

Social facilities   

In supporting daily activities of the local community, kampungs in Kedungdoro are equipped 

with various public facilities. Some were built and are operated by a local authority, particularly 

for public services including Kelurahan offices, schools and a health centre. Other facilities are 

funded and organised by the community such as Balai RW (community hall), pos ronda 

(security centre), a mosque and a church. Some of these facilities serve different functions. For 

example, the school yard can be a playing area when school finishes. 

In Kedungdoro’s kampungs, interview participants mentioned that social facilities in 

Kedungdoro’s kampungs were built and located without planning. Public facilities such as 

kelurahan office and health centre were built on the vacant land between residential building 

(Figure 7.8. a and b). Since the space is limited, some of the facilities for community were built 

on pedestrian way as can be found in Kaliasin pompa street where RW IX and X security centres 

were built (Figure 7.8 c).    
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a. Kelurahan Kedungdoro 

office 

b. Health centre c. RW IX security centre 

Figure 7.8. Some social facilities in Kedungdoro’s kampungs. 

7.1.1.2. Tunjungan Plaza integrated mall 

Tunjungan Plaza mall is known as the first modern shopping centre in Surabaya (Dick, 2003).  

It is also identified as one of the largest malls in the city (as discussed in Chapter 5). As reported 

in a recent survey by Colliers International Indonesia (2018), Tunjungan Plaza is one of the 

main contributors of the supply of retail space in Central Surabaya. It has a net leasable area of 

175,000 square metres that houses more than 600 stores and services15. Currently, Tunjungan 

Plaza mall attracts more than 26 million visitors per year.16 

 

 

Figure 7.9. Tunjungan Plaza as the first superblock in the city centre of Surabaya.17 

 

 

 
15 Retrieved on September 24, 2019, from https://www.tunjunganplaza.com/about-us 
16 Retrieved on April 28, 2019, from http://pakuwon.com/properties/detail/Tunjungan+Plaza+Mall 
17 Retrieved on November 15, 2018, from http://www.tunjunganplaza.com/about-us. 

 

https://www.tunjunganplaza.com/about-us
http://pakuwon.com/properties/detail/Tunjungan+Plaza+Mall
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Tunjungan Plaza is an integrated superblock comprising six interconnected sectors that were 

built incrementally (Figure 7.10). The six sectors constitute a seamlessly connected podium for 

shopping and entertainment, on top of which there are several towers for offices, residences and 

a hotel. The mall (i.e. the shopping and entertainment portion) has seven to eight storeys with 

many types of shops, restaurants, and a business and entertainment centre. 

Tunjungan Plaza Phase 1 (also known as TP1 or Plaza East) opened in 1986. It was built on the 

main street (Basuki Rahmat) and its entrance is still one of the main entrances of the whole 

complex. Before being renovated and expanded to connect with new structures, this building 

was the first modern retail with some speciality shops and a food centre in the city. 

In 1991, Tunjungan Plaza Phase 2 (also known as TP2 or Lifestyle Center) was completed and 

started operating. This first expansion of the shopping district is adjacent to TP1, on the north 

side. Similar to the TP1, TP2 is located on Basuki Rahmat street and has a direct access which 

constituted the second main entrance. The new building has an atrium and houses a number of 

amenities and services such as salons and beauty clinics. An office tower (Mandiri Tower) is 

above this part of the mall and, on the fifth floor; it also hosts the management office of the mall. 

Tunjungan Plaza Phase 3 (also known as TP3 or Plaza Central) is the second expansion of 

Tunjungan Plaza mall. It opened in 1996 and is located on the east part of TP1. It includes a 

multi-storey shopping arcade and an oval atrium. At the beginning, TP3 could only be accessed 

through the TP1 entrance. After the Sheraton Hotel & Towers and the Regency Condominium 

were constructed, TP3 had direct access from their lobby. Now, it also has connections to TP4 

and TP6 (only the first and second floor). 

In 2001, Tunjungan Plaza Phase 4 (known as TP4 or Plaza West) was completed. This third 

expansion of the mall is located on Embong Malang Street, with a third main entrance. This 

building includes a multi-storey shopping arcade, a proper atrium and, importantly, Sogo 

Department Store as the biggest anchor tenant. This sector comprehends the Four Points Hotel 

by Sheraton, located on the top of the shopping centre, which was opened in 2015. This plaza 

now also connects to TP5 and TP6. 

Tunjungan Plaza Phase 5 is the fourth expansion. It comprises a shopping component with and 

arcade of branded fashion retail outlets (known as TP5 or the Gallery) and a cinema (IMAX, 

which is operated by XXI Cinema), as well as towers for offices (Pakuwon Center) and a 

condominium (the Peak Residences). This sector is located on Embong Malang Street, with a 
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fourth main entrance. The shopping component is directly connected to a shopping arcade of 

TP4. 

Tunjungan Plaza Phase 6 is the newest part of Tunjungan City Superblock, which was opened 

in 2017. It is the latest expansion of the mall (known as TP6) located next to the Sheraton Hotel 

& Towers on Embong Malang Street, with a fifth main entrance. There are two towers at the 

top of TP6: the 38 levels One Icon Residence and the 27 storey Pakuwon office tower. TP6 

contains five levels of stores (mostly food and beverage retailers) and an eight-level carpark. 

TP6 and has a connection bridge to TP3 on the second floor. 

 

Figure 7.10. The configuration of incremental development of Tunjungan Plaza Surabaya. 18 

Tunjungan Plaza mall is organised by different types of tenants to provide spaces for gatherings 

and social activities. It has six atriums as the main nodes of shopping arcades systems that 

connect different buildings in the mall’s complex. These atriums usually hold commercial 

exhibitions (e.g. car and motorbikes) and services promotion events (e.g. private education and 

tourism affairs). These large-scale foyers are also favourite spaces for relevant public events 

such as creative performances, end of the year school performances and competitions for 

 
18 Source: Rencana Detail Tata Ruang Kota Surabaya (Detailed Plan of Surabaya), retrieved March 22, 

2019, from http://petaperuntukan.cktr.web.id and retrieved November 15, 2018, from, 

http://www.tunjunganplaza.com. (Adapted by author) 
 

http://www.tunjunganplaza.com/
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children. The mall also provides various non-profit facilities and services for the public 

including two mosques and three prayer rooms for Muslims in TP 1, TP2, TP3 and TP5, two 

churches in TP3 and TP4 and SIM Corner (driver’s licence services) in TP1 lower ground floor. 

 

   

a. SIM Corner, public facility 

for driver’s licence service 

b. Mosque c.  Church 

 

Figure 7.11. Some public facilities in Tunjungan Plaza Surabaya.19 

 

According to ‘The guidelines for structuring and fostering traditional markets, shopping centres 

and new stores’ by the Indonesian National Regulation of Ministry of Trade No. 70/M-

DAG/PER/12/2013 (Menteri Perdagangan, 2013), which is also supported by Surabaya Local 

Regulation No. 9 Yr. 2014, all shopping centre, particularly in Surabaya, are required to support 

micro, small and medium enterprises (MSMEs). It is compulsory for shopping mall 

management to provide a space inside shopping mall properties for food and drink street vendors 

who come from surrounding neighbourhood. In response to the requirement, Tunjungan Plaza 

mall provides spaces for local food vendors at three food courts in TP 2, TP 3 and TP 4 with 

different interior concepts. In TP 2, the mall management provides stalls with a unique design 

for vendors. Food court in TP 2 and 3 use counter-based concept: each vendor is provided with 

a space on a counter with a small kitchen and bench for display and services. Besides those food 

courts, the mall operator also distributes small vending stalls all over the mall where public 

activities are potentially concentrated (e.g. near atrium and exhibition hall).  

7.1.1.3. Kaliasin Pompa Street: the transitional street in the mall/kampung in kelurahan 

Kedungdoro  

 
19 Source: https://www.tunjunganplaza.com accessed on August 17, 2019. 

 

https://www.tunjunganplaza.com/
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To evaluate the extent and intensity of the socio-spatial relationship between Tunjungan Plaza 

and Kampung Kedungdoro supports the establishment of a new urban assemblage, the 

investigation focused on the transitional street of Kaliasin Pompa where the highest 

concentration of public activities and daily practices has been found. This street hosts a great 

number of commercial activities that accommodate the needs and activities of users of both the 

mall and kampungs. For this research, the prime commercial sector of the street, the 350-metre 

stretch located between Tunjungan Plaza mall and RW 11 (Figure 7.4), was identified as the 

study area (Figure 7.12, 7.13). Kaliasin Pompa Street is a part of the adjoining Plemahan Street 

through Kedungdoro’s kampungs, which connects the two main city streets of Basuki Rahmat 

and Kedungdoro Street (Figure 7.12). 

 

Figure 7.12. The location of Kaliasin Pompa Street in Kedungdoro malled-kampung. 
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Figure 7.13. Case Study 1: Kaliasin Pompa Street - The transitional space of malled-kampung in 

kelurahan Kedungdoro. 

 

 

 

 

Figure 7.14. Access to Tunjungan Plaza mall from kampungs in kelurahan Kedungdoro. 
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Kaliasin Pompa Gg. III Kaliasin Pompa Street 

 

Figure 7.15. The transitional space between Tunjungan Plaza mall and kampungs in kelurahan 

Kedungdoro. 

 

 

 

Figure 7.16. The transitional space between Tunjungan Plaza mall and kampungs in kelurahan 

Kedungdoro. 

 

7.1.2. Case study 2: Mall/kampung in kelurahans Wonokromo and Ketintang. 

The mall/kampung in Kelurahan Wonokromo and Ketintang is formed by the combination of 

the Royal Plaza shopping mall and its adjacent urban kampungs. Royal Plaza mall was built 
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adjacent to urban kampungs of two kelurahans, Wonokromo and Ketintang, which belong to 

different districts (Figure 7.17). Since the preliminary analysis found the kampungs of both 

kelurahans are physically and socially affected by this mall and vice versa, the investigation 

addressed both. 

The Royal Plaza mall is located in Kelurahan Wonokromo, one of six kelurahans in Wonokromo 

district composed of kelurahans Jagir, Wonokromo, Darmo, Ngagel, Nagelrejo and 

Sawunggaling. Kelurahan Wonokromo comprises eight RW and 96 RT. It covers one square 

kilometre that houses 12,057 households with a population of 40,269 including 587 seasonal 

inhabitants (Monografi Desa Kelurahan Wonokrono, 2016). 

Kelurahan Ketintang, the administrative area adjacent to Royal Plaza, is one of four kelurahans 

in Gayungan district that includes kelurahans Dukuh Menanggal, Gayungan, Ketintang and 

Menanggal. Kelurahan Ketintang itself covers 2.97 square kilometres organised into eight RW 

and 46 RT. It houses 5,454 households that consist of a population of 17,251 including 310 

seasonal inhabitants (Monografi Desa Kelurahan Ketintang, 2016).  
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Figure 7.17, Maps of the malled-kampung Wonokromo/Ketintang in Surabaya City. (A) Aerial view of 

the city with identification of Wonokomo and Gayungsari District, (B) land use map of Wonokromo 

and Gayungan District with identification of Kelurahan Wonokromo and Ketintang, and (C) land use 

map of Kelurahan Wonokromo and Ketintang with identification of the urban settlement (kampungs 

and new settlement) area.20 

 

Kelurahan Wonokromo and Ketintang are the districts of Surabaya’s CBD that host two main 

regional transportation hubs, Wonokromo railway station and Joyoboyo bus station. The 

districts have the highest diversity of land uses in this part of the city: residential (30%), 

commercial (21%, including 4% of shopping malls alone), public facilities (18%), education 

(17%) and open spaces (29%, including street and vacant space) (Figure 7.18). The service area 

of public facilities and amenities range from the local (i.e. kelurahan office, primary schools and 

mosque) to the regional (e.g. Universitas Surabaya, East Java Telecom Centre, East Java 

Regional Police Station and East Java High Court).  

 

 
20 Source: From Rencana Detail Tata Ruang Kota Surabaya (Detailed Plan of Surabaya), retrieved 

March 22, 2019, from http://petaperuntukan.cktr.web.id. (Adapted by Author) 
 

A 

B 

C 

http://petaperuntukan.cktr.web.id/
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Figure 7.18. The mixed land uses in kelurahans Wonokromo and Ketintang. 

 

With regard to the residential neighbourhoods, these kelurahans comprise two different types: 

urban kampung and new urban settlement. The first, urban kampung, has been developed as a 

peculiar kind of urban enclave (as discussed in Chapter 3). The second, new urban settlement, 

includes a set of new urban neighbourhoods developed by the government or a private company 

(e.g. Sakura Regency housing and police dormitory). While kampungs and new settlements are 

located side by side, for research intentions, the investigation was more focused on the condition 

of urban kampungs as a traditional community-based neighbourhood. 

7.1.2.1. Kampungs in kelurahans Wonokromo and Ketintang 

Kampungs in kelurahans Wonokromo and Ketintang were incrementally built and developed 

with different backgrounds and locations (the types of urban kampungs were discussed in 

Chapter 3). Some kampungs in these kelurahans are part of the large number of inner-city 

kampungs developed after the independence period (1945-1950), when, in the aftermath of the 

Japanese colonisation (1942-1945), massive rural–urban migration occurred (Shirleyana et al., 

2018). Migrants who could not find housing during this period squatted wherever vacant lands 

were available, frequently along riverbanks. Some of them started to occupy the ‘unfilled 

spaces’ between the old kampungs and the river, as can be found alongside Kali Surabaya 

(Surabaya River) on RW 1, 2 and 7 in kelurahan Wonokromo and RW 6 in kelurahan Ketintang 

(the location of RW can be seen in Figure 7.19). They also built the informal urban settlement 

near the railway and vacant spaces behind the Royal Plaza mall on RW 04 kelurahan 
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Wonokromo (Figure 7.20) and on RWs 1, 3 and 5 in kelurahan Ketintang. Recently, as 

commercial development and public activities have generated on Ahmad Yani Street and inside 

the Ketintang area, kampungs have expanded over the unbuilt spaces surrounding public facility 

complexes. As can be found on RWs 4 and 6 in kelurahan Ketintang, kampungs were built in 

the vacant spaces outside the Universitas Negeri Surabaya campus and the East Java Telecom 

Centre office building (Figure 7.19). These kampungs are continually inhabited and developed 

by local inhabitants and newcomers until these days. 

 

Figure 7.19, Distribution of RW in kelurahan Wonokromo and Ketintang.21 

 

 
21 Source: Rencana Detail Tata Ruang Kota Surabaya (Detailed Plan of Surabaya), retrieved March 22 2019, 

from http://petaperuntukan.cktr.web.id. (Adapted by author) 

 

http://petaperuntukan.cktr.web.id/
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Figure 7.20, Kampungs located between shopping mall and railway line in kelurahan Wonokromo. 

As in kelurahan Kedungdoro, identifying the spatial boundary of kampungs in both kelurahan 

Wonokromo and Ketintang was also problematic as there were no particular boundaries of 

kampungs could be acquired. While local people in Kedungdoro not decide whether to use 

administration area (RW) or street as their kampung’s boundary, local inhabitants in 

Wonokromo/Ketintang could not differentiate which group in these kelurahan areas can be 

categorised as a kampung community. Different perceptions were interpreted from 4 

participants from local inhabitant groups during the interview. As they mentioned, the issue in 

identification the spatial boundary of urban kampung occurred when determining which parts 

can be categorised as the kampungs, since urban settlements in this urban area are the 

combination of kampungs and new urban settlements. Two of the participants believed the 

kampungs in Wonokromo and Ketintang were just informal settlements as they were not 

officially registered by the local administration, such as the settlements near the railway and 

riverbank. Others considered that all neighbourhoods in these kelurahans could be categorised 

as kampungs since they were built and developed by communities, except Sakura Regency 

housing which was built and developed by a real estate private company.      

Kampungs in kelurahans Wonokromo and Ketintang are the support services for various urban 

activities. The activities in business centres (e.g. Royal Plaza mall, Darmo Trade Centre and 

Wonokromo traditional market) and public facilities (e.g. Surabaya Muslim Hospital, schools 

and the Universitas Surabaya campus) have opened opportunities for local inhabitants to work 
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in the informal sector such as street vendors. These vendors sell food, gasoline, mobile phone 

accessories and daily necessities for different stakeholders: local people, visitors, renters and 

passers-by.  Some kampung people work in those facilities as unskilled workers such as security, 

janitors and office boys. Local inhabitants who have more education and skills work as a public 

officer or in a professional job outside this district. Kampungs also provide affordable 

accommodation for bus drivers and asongan22 traders as can be found on RW 7 kelurahan 

Wonokromo (Figure 7.19). 

 

Alleyways/street. 

Streets in Kelurahan Wonokromo and Ketintang are mostly between the houses of densely built 

areas of the kampungs (Figure 7.21). The street/alleyways are usually narrow. Some alleyways 

can fit motorcycles or bicycles while some others can only be used by pedestrians. In some 

cases, the alleyways have no exit, which enables the local community to control the through 

traffic and manage the security system. In some locations, the access is controlled by local 

people using a gate that can be locked (usually the gate is locked between 11pm to 5am) (Figure 

7.22).  

 

  

Figure 7.21. Some street/alleyways in urban kampungs in kelurahan Wonokromo. 

 

 

 
22 Asongan is one type of movable street vending that usually operated on train and bus station.  
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Figure 7.22. Kampung’s alleyway in kelurahan Ketintang: the gate will be closed on 11pm to 05am. 

Entering this kampung out of that time can only possible through the main gate where the pos ronda 

(security centre) located. 

 

Local store or warung 

The similar type of warungs in Kedungdoro’s kampungs can also be found in 

Wonokromo/Ketintang’s kampungs. They also serve different types of good and activities (as 

discussed in Chapter 3), including: Warung makan, warung internet, warung belanja, warung 

for services and warung sell particular goods. The stores or warungs are mostly located on both 

sides of the main streets including Ketintang and Ketintang Baru in kelurahan Ketintang, and 

Jetis Kulon, Jetis Kulon I and Jetis Kulon IV in kelurahan Wonokromo (Figure 7. 23). The stores 

are mostly residential buildings that are either transformed or extended. Notwithstanding their 

lack of any formal planning, their structures and finishing are usually built with appropriate 

permanent building materials (Figure 7.24)  
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Figure 7.23. The streets (lines in dark purple colour) that show the concentration of commercial 

activities in kelurahan Wonokromo and Ketintang. 

  
A. Warung makan at Ketintang street B. Convenience store at Ketintang street. 

  

  
C. Local stores or warung provide laundry 

service and motorbike repair at Jetis Kulon 

I street in kelurahan Wonokromo. 

D. Local stores or warung sell building 

materials at Jetis Kulon street in 

kelurahan Wonokromo. 

 

Figure 7.24. Some warungs in kelurahan Wonokromo and Ketintang 
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Street vending  

Street vending in kelurahan Wonokromo/Ketintang’s kampungs sell the typical food and 

beverages as can be found in kelurahan Kedungdoro. They mostly provide daily meals for non-

permanent residents (workers and students) who rent the room in kampung’s houses. As the 

typical street vending can be found in Kedungdoro, there are also three type of street vending 

can be found here: semi-permanent, temporary and mobile (detailed of each type will be 

discussed in following section). Semi-permanent and temporary street vending are mostly 

located on the kampung’s main streets where the public activities occurred, such as near Royal 

Plaza mall, Universitas Negeri Surabaya and Telcom office (Figure 7.25). Particularly the 

temporary and mobile street vending, they usually start after 4 pm, after office hours, as they 

will occupy the parking area as their vending spot when the shops or offices are closed.  

 

  

Figure 7.25. Some street vending in Kelurahan Wonokromo and Ketintang. 

 

Social facilities 

As urban neighbourhoods, kampungs in kelurahan Ketintang and Wonokromo are 

complemented with various social facilities in supporting daily life of the local community. The 

kampungs are provided with the standard facilities from local government including kelurahan 

office, health centre and education. For some other facilities, the local community has initiated 

the funding to build and operate, such as worship places (mosque, church and vihara), security 

centre and community hall (Figure 7.26).  

 

Public facilities in Wonokromo and Ketintang were mostly built on proper lands with adequate 

spaces for offices and parking – a condition which is different from kampungs in kelurahan 

Kedungdoro. They are also located on the main street with an easy access for public. Mosques 

are an exception; they were built on the land granted by Muslim inhabitants who give up their 
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lands for a religious reason. Therefore, mosques’ locations can be in the centre of the kampungs 

with limited access for cars and motorcycles. 

 
Community hall in kelurahan 

Ketintang 

 
Mosque in kelurahan Wonokromo 

 

Figure 7.26. Some public facilities in kelurahan Wonokromo and Ketintang. 

 

7.1.2.2. Royal Plaza mall 

Royal Plaza mall was opened to public in 2006. It stands on an area of four hectares with a net 

leasable area of 63,000 square metres that has 2,029 tenant units23, distributed on six floors that 

are joined with some anchor tenants including Hypermart, Matahari Department Store, ACE 

Hardware (housing and interior store), Informa Furnishing, Gramedia Bookstore, 21 Cinema, 

Sport Warehouse and Stingers game arena (Purwanto, 2015) (Figure 7.27 and 28). 

 

 
23

 Data accessed on September 19, 2019 from https://royalplazasurabaya.com/front/aboutus . 

Comparing to Tunjungan Plaza mall that has larger size with only 600+ shops, Royal Plaza with 

smaller size have more shops (more that 2000 shops) since in Royal Plaza is limited presence of large-

scale department stores and provide small size of shops for lease.  

https://royalplazasurabaya.com/front/aboutus
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Figure 7.27. Royal Plaza Surabaya. 24 

 
Figure 7.28. The land use of Royal Plaza Mall and kampungs in kelurahan Wonokromo/Ketintang.25 

 

 
24 Ibid. 

 
25 Source: Rencana Detail Tata Ruang Kota Surabaya (Detailed Plan of Surabaya), retrieved March 22, 

2019, from http://petaperuntukan.cktr.web.id. (Adapted by author) 

http://petaperuntukan.cktr.web.id/
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Royal Plaza is located in southern part of the central district of Surabaya, situated on Surabaya’s 

main street that connects South and North Surabaya, which can be easily accessed from nearby 

toll roads, bus terminals and train stations. This mall is known as the most complete mall for its 

public facilities and amenities in Southern part of Surabaya’s centre. It provides spaces for non-

profit activities that accommodate citizens’ needs of public services, including a representative 

office of the Department of Industry and Commerce (issuing the business licenses); a 

demographic affairs office (issuing ID licences / Kartu Tanda Penduduk); Samsat Corner 

(issuing driver licence and vehicle tax), and Pawn Shop / Kantor Pegadaian (running financing 

activities by local authority) (Figure 7.29). The mall also has a dedicated area for art exhibition 

(e.g. craft and painting) and workshop on the lower ground floor. In accommodating users’ need 

for spiritual activities, it offers a spacious place for worship (Al Hijrah Mosque) and a prayer 

room on each floor. It has two churches, one on the third floor and the other one on the lower 

ground floor. 

 

In responding to the local authority regulation that all shopping malls should provide spaces to 

support Small and Medium Enterprises (SMEs) activities, Royal Plaza mall provides an area for 

street vending in addition to a food court with a capacity of 1000 seats on the fifth floor.  

  

Pawn shop SAMSAT Corner: public facility for driver licence 

and vehicle tax services. 

Figure 7.29. Some public facilities in Royal Plaza mall. 
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7.1.2.3. Ketintang Street: the transitional space in the malled-kampung in kelurahans 

Wonokromo/Ketintang. 

To evaluate if the extent and intensity of the socio-spatial relationship between kampungs in 

kelurahans Wonokromo/Ketintang and royal Plaza mall support the establishment of a new 

urban assemblage, the investigation focused on the transitional space of Ketintang Street. This 

street is the access from the main city street of Ahmad Yani into city’s major public facilities 

and services including Universitas Surabaya (one of three public universities in Surabaya) and 

Telkom Regional V (public services offices) (Figure 7. 30). 

For this research, the prime commercial sector of the street, the 230 metres of Ketintang street 

stretch located between the junction with Ahmad Yani street and the junction with the railway 

(Figure 7. 31) was selected. This area was selected as it connects the main residential area of 

kelurahan Wonokromo/Ketintang to the mall and presents a high concentration of commercial 

and relational activities. 

 

Figure 7.30. The location of Ketintang Street in the mall/kampung Wonokromo/Ketintang.26 

 
26 Source: Rencana Detail Tata Ruang Kota Surabaya (Detailed Plan of Surabaya), retrieved March 22, 

2019, from http://petaperuntukan.cktr.web.id. (Adapted by Author)  

 

http://petaperuntukan.cktr.web.id/
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Figure 7.31. Case study 2: Ketintang Street - The transitional space in the malled-kampung in 

kelurahans Wonokromo and Ketintang.27 

 

 
Figure 7.32. Access to Royal Plaza from Ketintang Street. 

 
Figure 7.33. The transitional space between Royal Plaza mall and kampungs in kelurahan Wonokromo 

and Ketintang. 

 

 
27 Ibid 
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7.2. Activities and relational life in a mall/kampung. 

The investigation identified the phenomenon of the emergence of relational spaces and activities 

in the streets between the mall and kampungs of two selected most mall/kampung combination: 

Kaliasin Pompa Street and Ketintang Street. As described in the identification process (Chapter 

6) and first part of the empirical analysis (Section 7.1), although both selected mall/kampungs 

have conflicting spatial production forms (mall’s top down/formal and kampung’s ground 

up/informal) and very limited connectivity (kampungs have policed, small and indirect access 

points to the walled areas of the malls, three in Tunjungan Plaza/Kedungdoro and a single one 

in Royal Plaza/Wonokromo-Ketintang), their social and economic activities present a notable 

intensification in the space between them. To explore if this apparent intensification corresponds 

to an effective and efficacious integration of the mall and its adjacent kampung that transforms 

and recombines social activities and everyday practices of their multiple stakeholders by 

creating spaces that accommodate their needs, this part provides an empirical analysis of 

relational spatial production from users’ perspectives. 

The investigation began with an observation of citizens’ activities to provide information on 

their spatialisation forms in relation to individual and collective needs (Sommer, 1983). 

Observations and photographic recordings of street-level activities in the kampungs were 

conducted. The researcher took annotated observations in the form of field notes and reflections, 

as well as videos and pictures of different types of citizens’ activities that identify the relational 

practices occurring along the streets. These practices were mainly associated to customary 

practices of trading, street vending and parking motor vehicles, but included several casual and 

incidental events. Information from the annotated observations and photographic 

documentations (as presented in Appendix 6) of selected scenes of both streets were triangulated 

to identify users’ daily relational practices. 

Confirming the findings of the preliminary analysis, five most relational activities were found. 

They include: (1) eating/catering (convivial nourishment in dine-in and takeaway stalls), (2) 

conversing (enjoyable socialising with friends, neighbours, acquaintances and strangers), (3) 

manoeuvring a vehicle to temporarily leaving it in a dedicated space (Convenient vehicle 

parking of mopeds and motorbikes), (4) selling goods (running an associational business such 

as trading food and beverages, daily necessities, telecommunication equipment and gasoline), 

providing personal services (e.g. laundering clothes or linens, hairdressing, providing personal 

care and internet gaming) and (5) awaiting (relational awaiting for either family, such as 
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husband picking up wife from work, or customers, such as pedicab and motorcycle taxi driver 

waiting for clients. 

 

Figure 7.34. Relational practices based on group of users on Kaliasin Pompa and Ketintang Streets 

(data from 24 respondents). 

 

As data shows in Figure 7.34, all groups have similar experience on these locations – they had 

food with affordable price while doing other activities. Socialising with friends or new people 

is the second favourite activities, except for the mall’s visitors, who prefer to spend time 

socialising inside the mall.   

 

Each activity was explored as indicative of particular characteristics of users’ everyday practices 

that support relational integration. To unveil how these five activities have developed patterns 

that integrate the different spheres of the mall and kampung, observations were complemented 

with interviews focusing on spatial conceptions, transformations, perception and usage.  Semi-

structured interviews were conducted in the two relevant street spaces (Kaliasin Pompa Street 

and Ketintang Street) with 24 respondents belonging to different groups of local stakeholders: 

residents (including RT and RW leaders), workers and visitors as described in Chapter 5. 

Interviewees were invited to comment on the five prevailing relational activities abstracted as 

convivial nourishment, enjoyable socialisation, convenient vehicle parking, running an 

associational business, and relational awaiting. 

 

0 5 10 15 20 25

Waiting for family or customer from working or

visiting the mall

Doing small business to increase income

Parking the vehicle on convenience place.

Socializing with friends, neighbours and new persons

Having the cheap food

kampung (local) inhabitants

kampung's visitors

mall's visitors

mall's workers

owners and operators of commercial providers
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7.2.1. Convivial nourishment: ‘sharing cheap food’. 

Of 24 respondents on Kaliasin Pompa and Ketintang Streets, 22 respondents (91%) considered 

looking for relatively cheaper food as the reason for their visits. That was why most activities 

found on the street between the mall and its neighbourhood were food providers. As data 

collected through site observation show, 39 of 58 commercial units (67%) on Kaliasin Pompa 

Street and 9 of 14 units (64%) on Ketintang Street were food providers selling different types 

of meals for breakfast, lunch, dinner and snacks in either permanent or temporary settings.   

The findings resulted from annotated observation and interviews during the third site visit in 

2017 showed that food providers were the commercial units that had the most variety of 

customers including local inhabitants, mall/kampung visitors and workers (Figures 7.35 and 

7.36), as well as people who just visited this area for food. Data from different groups of 

participants also portrayed that food vendors, regardless their permanent or mobile status, 

generated established routines and longstanding personal relations with their customers of both 

dine in or takeaway businesses. As one of the respondents who works in Royal Plaza mall 

mentioned: 

Almost every day I buy some cooked food from the food provider near this mall. I 

buy only side dishes because I cook rice by myself. It really helps me as I do not have 

to cook, and the most important of it, the food is cheap. (Mall worker # 3, Female, 28)  

 

A similar response was also given by other respondents from different groups. A group of 

students who visited Royal Plaza mentioned: 

We prefer to eat nasi soto [traditional chicken soup with rice] at this street vending [street 

vending near Royal Plaza] before visiting the mall. Here, we only have to pay eight 

thousand rupiahs for a bowl, while for the same nasi soto in the mall we have to pay double 

in price, so expensive. So, we can save our money to buy other things or use the money to 

play games in the mall. (Mall visitor #4, Male)  

 

A vendor who sells nasi campur (Indonesian rice with sides) on Kaliasin Pompa Street provided 

information in relation to his customers. He said that his customers came from different groups, 

and most of them were employees of the mall or other business offices near the mall (Vendor # 

1, male, 54). This answer was confirmed by a customer who worked as a janitor at Tunjungan 

Plaza. As he said: 



   

146 

  

 

Yes, every day I have my lunch here. Uncle [the vendor] knows me so well as I have 

visited here daily since my first day working at the mall; it was about two and a half years 

ago. I eat here because the food is delicious and cheap. Uncle is so kind to me; I do not 

have to pay every time I have finished my meal. I just give uncle some money when I have 

got my salary. Yes, he trusts me. (Mall worker # 1, male, 26) 

   
Figure 7.35. A food provider operated by local inhabitant on Kaliasin Pompa street on the sidewalk and 

a group of mall workers dining on its premises. 

 
Figure 7.36. Street vending (food provider) as the place for mall’s visitor and passer-by having 

cheap food. 
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The answers from different groups of respondents showed the food providers create places that 

most customers could use to have affordable and good quality daily meals. Most importantly, 

the respondents demonstrated that they have established an important relationship affectively 

which was characterised by trust between customers and food providers. 

7.2.2. Enjoyable socialisation: ‘chatting and discussing with friends, neighbours and 

new people in friendly and spontaneous interaction’. 

The parts of Kaliasin Pompa and Ketintang streets that connect the mall to its adjacent kampung 

have been identified by many respondents as important relational places. Socially, the 

composition of the stakeholders of the activities along these streets showed how social 

interaction between kampung residents and mall users was created.  

The places indicated as the most prone to socialisation were the ones providing food and 

beverages. People from different groups came to have food or just a cup of coffee. For kampung 

inhabitants, meeting with neighbours and sharing news at one of the food vendor stores was a 

routine activity. The significance of this relationality is confirmed by the frequent absence of 

any store purchase. Since most vendors were community members, kampung’s people could 

use the vacant benches provided for customers and leave them soon when guests came. For 

them, just sitting, having a chat, and watching people pass by were the leisure activities to 

maintain community bonds and passed their time. As one respondent who lives in Kedungdoro’s 

kampung said: 

I live in the next alley, but I like to have my coffee here. The vendor is my neighbour, 

so I always sit and have a chat with him. No, I do not work anymore. I retired after 

the accident. So, I enjoy spending my time here. I can meet and mingle with different 

groups of people. Yes, they are mostly mall workers. (Local inhabitant #1, male, 54)   

 

The familiarity and informality of these places has made them the preferred places to rest and 

enjoy the company of family, friends and workmates. As these places gave a sense of 

commonality, the respondents perceived these places important as it might offer an opportunity 

for networking. For example, warung (local shop) is the place for women to gather with 

neighbours (Figure 7.37) or street vending as the place for mall workers to spend their break 

time, meeting with other groups of customers and friendly talk with the vendors (Figure 7.38). 
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Figure 7.37. Warung (local shop) is the place for women to gather with neighbours. 

 

 

  

Figure 7.38. Street vending as the relational spaces: the place for mall workers to spend their break 

time, meeting with other groups of customers and friendly talk with the vendors. 
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7.2.3. Convenient vehicle parking: ‘placing the vehicle in the parking space near the 

entrance, sheltered, and protected’. 

In big cities in Indonesia, parking is a paid service that contributes to regional revenue. While 

parking located at a private property is organised by a building owner or a company, parking in 

public areas such as the roadside or street parking is usually managed by local people who 

deposit the profits of their revenue to the local government. A parking provider should deposit 

a percentage of the fee to the local government and issue official parking tickets. 

 

Concerning parking facilities in the malls, a local government regulation requires privately-

owned shopping malls to provide parking for customers at their properties both inside and 

outside the building (Pedoman Teknis Penyelenggaraan Fasilitas Parkir, 1996). This 

regulation, however, only prescribes the capacity of the parking area without any specification 

as to their design or access to the mall. This constitutes a reason why the scarcely profitable 

parking areas for motorcycles at both Tunjungan Plaza and Royal Plaza are located far behind 

the mall building, are not appropriately designed (most parts are not covered, Figure 7.39) and 

are not directly connected to the malls themselves. Accordingly, although malls provide 

generous parking areas, some mall users (visitors and workers) prefer to use alternative parking 

facilities. They park their vehicles in dedicated motorcycle venues located outside the mall 

property, yet close to the mall entrances. As explained by some parking users of Tunjungan 

Plaza mall visitors: 

I prefer to leave my motorcycle in this parking service, so I can walk closer to the 

mall entrance. You know, the parking service provided by the mall is located so far 

behind the mall building – it is so tiring to reach the entrance. (Mall visitor #1, 

Female, 22) 

And: 

I choose the parking service on the outside of the mall because I can easily access 

the mall entrance. Moreover, the mall’s parking area [at Tunjungan Plaza] has no 

roof, so my motorcycle will be so hot when it is sunny. It is more complicated when 

it is raining, as there is no roof on the pedestrian walkway to enter the mall. But 

here, I can choose the parking with a roof and be very close to the entrance. (Mall 

worker #2, male, 24)  

 

This condition has encouraged local residents to become parking providers by establishing 

services on yards and in garages and houses, as well as encroaching on sidewalks and vacant 

spaces. Due to its operational requirements, these services are often delivered in collaborative 

manner, often associated to complementary services. For example, services such as motorcycle 

parking collaborate with laundry or room rental services (Figure 7.40). The collaboration with 
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room rental services is usually in different floors: the ground floor is used for parking and the 

floors above provide rooms for rent. 

 

 

Figure 7.39. Motorcycle parking area provided by Tunjungan Plaza with no roof shelter and located far 

from the entrance to the rear part. 

 

  

Inhabitant’s house for motorcycle parking service in 

the ground floor and rooms for rent on 2nd and 3rd 

floors.   

Using parking motorcycle for 

drying the laundry. 

 

Figure 7.40. The collaboration of motorcycle parking with laundry and room rental services provided 

by local inhabitants at Kaliasin Poma street. 
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7.2.4. Running an associational business: ‘trading with familiarity and friendliness’.  

Vendors and operators talked about the need for financial fulfilment as the main reason of doing 

a small business. Some vendors were local inhabitants who modified their houses for 

commercial use. As the RT IV leader of kelurahan Ketintang stated: 

Local people who live near Royal Plaza take advantage of their house location as 

they can run a business to increase their income. Yes, most of them are our kampung 

members and they are still living there while running their business. (Local 

inhabitant #3, male, 58) 

 

One participant living in a kampong near the Royal Plaza mall transformed her garage into a 

local store (Figure 7.41). She also used her living room for storage. As she said: 

The intense flow of people generated by the mall activities enables her to run a 

profitable business that provides a mix of goods, such as daily necessities and 

gasoline, as well as a laundry service (Vendor #5, female, 45) 

 

   

Figure 7.41. The transformation of a house into a combined living and commercial space (the rear part 

of the store is used for domestic activities, such as educating children and hosting guests) 

 

RW IV leader further explained that the profits earned by vendors and operators from operating 

street parking and vacant parking space services were shared with their local community 

administered by RW.28 Revenue were also gained from vendors’ donations – iuran 

pembangunan (development donation) — which were collected monthly. The amount of the 

donation is based on the business scale as agreed at a communal meeting. This local regulation 

applies not only to community members who own or operate activities for profit but also to the 

shopping malls as their property are located in urban kampungs. 

 
28 Interview with Rukun Warga IV leader Kelurahan Wonokromo on 11 August 2017. 
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The findings from the observation and interview with two local residents (both are using their 

house for warung) and two kampung leaders show how their vibrant environment could 

contribute to their financial improvement. Local people could use their property not only for 

living but also for business. The rear part of the house was used for domestic activities, such as 

cooking, dinning and hosting guests, while the front part was used for selling goods or food. 

That way, local residents could have multiple sources of income which improve their financial 

condition. 

7.2.5. Relational awaiting: ‘waiting for family members or prospective passengers’ 

Some spaces emerged as places for waiting. For example, the warung kopi (coffee shops) in the 

kampung street are the waiting places for a husband or brother who is picking up his wife or 

sister who works at the mall. Since these activities occur on a regular basis, they favour the 

establishment of interactions for sharing information about matters of interest or just 

entertainment chats while waiting. As the information from a man who was waiting for his wife 

who works as a sales promotion agent at Tunjungan Plaza demonstrates: 

I pick up my wife every day from her work as a SPG [Sales Promotion Girl] in one 

of the shops in Tunjungan Plaza. Every day I wait here, at this coffee shop, meeting 

with others who also pick up their wife or sister. I like to wait here because I can 

make new friends and have a chat with them until my wife comes. (Kampung visitor 

#1, male, 31) 

 

An example of a place that established such networks is a semi-permanent warung kopi located 

under a tree near the entrance to Royal Plaza mall that has become a stabilised ‘spontaneous 

post’ to mix and mingle for Go-Jek 29 drivers (Figure 7.42).  

 

 
29 Go-Jek is the abbreviation of Go and Ojek , Ojek is the local term for motorcycle taxi and the prefix Go is to 

show that this transportation service can also be booked using online provider.     
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Figure 7.42. Motorcycle taxi driver (wearing black jackets) and the ‘picker’ at warung kopi (coffee 

house) at Ketintang Street. 

 

7.3. The formation of relational spaces on the transitional space (streets) of 

malled-kampung. 

The relational spaces on Kaliasin Pompa and Ketintang Streets have been created as a response 

to user activities and needs. Since a determinant portion of its users is generated by the mall, 

these activities and their form of spatialisation are synchronised with its rhythms. The 

overarching ordering element of the synchronisation is the mall operating time. Its patterns are 

repeated with punctual and unvarying regularly: it opens at 10:00 a.m. and closes at 10:00 p.m. 

every day of the year without exception. 

 

From the activities that were identified as the most popular, the investigation found that there 

are three distinctive spatialisation types of relational practices. These include (1) street vending 

and (2) local stores (warung) that accommodate the need for cheap food, social interaction, 

running a small business and waiting place, and (3) parking services that accommodate need for 

parking and complementary services.  
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Figure 7.43. Relational activities and spatialities on the streets between a mall and kampung. 

 

To explore these three types of relational spaces, the investigation was conducted on the streets 

as transitional spaces between a mall and kampung in two case studies as selected in Chapter 6 

for further analysis: Kaliasin Pompa and Ketintang Streets. 

7.3.1. The relational spaces on Kaliasin Pompa Street. 

Exploring how the physical space of the relevant relational activities along the streets is 

produced by their primary actors (usually individual store owners) is essential for this study as 

it can lead to understand how public spaces are claimed and activated. 

In the studied area of Kaliasin Pompa Street there are two different conditions that determine 

the claiming tactics and tools: one concentrates along the walled side towards Tunjungan Plaza 

mall, where the only claimable land is the narrow strip of the sidewalk; the other is the kampung 

house frontage, where the activities expand into the lots of the private houses. Street vending 

and warung are the most common functions that can be found in this street. On the side of the 

shopping mall’s wall, there are activities of street vending only. Their temporary or semi-

permanent structures have very simple material structures that can be differentiated based on 

the flexibility of their components: roof, stall, and seats (Figure 7.44).  
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On the other side of the street, the warung are the most common feature. Large portions of their 

residential buildings are transformed into commercial ones with the internal variation and 

external addition described in Chapter 3. The extended spaces are not only limited to the 

buildings’ structures, but include various additional elements of the stores, such as carts, seats 

and tables placed in front of the building; often on the sidewalks. 

 

 

Figure 7.44. The emerging commercial activities on Kaliasin Pompa Street on both the mall’s wall and 

a kampung house’s frontage. 

 

7.3.1.1. Street vending  

Most of street vending activities on Kaliasin Pompa Street strictly adhere to the rhythm 

activities, allowing for some margins to comply with mall’s workers’ needs. This operating at 

the same periods also includes some minor variations. Some street vending activities (mostly in 

the food sector) extend their operations in accordance with the activities of the kampung. They 

start at 6:00 a.m. or 7:00 a.m. to serve breakfast, sell traditional, fast, easy and simple food and 

beverages (e.g. chicken porridge, lontong (rice cake), cakes and gorengan or various fried 

snacks besides tea and coffee). However, as the morning goes on, the kampung’s customers are 

joined by the mall’s workers who regularly come and have their breakfast before starting work. 

For lunch, at 11:00 a.m., food vendors usually start to prepare various main courses such as nasi 

campur or rice with sides, nasi pecel or rice with vegetables and nasi rawon or rice with beef 

black gravy soup, the original traditional cuisines from Surabaya. Lunch vendors usually prepare 

their food at home and bring precooked food to their vending site. For dinner, some vendors are 
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those who started at lunchtime, but others start at 5:00 p.m. and will close at midnight. Street 

vending for dinner usually sells fast – prepared food such as fried rice, noodles and satay. They 

prepare the food at home and finish its cooking at their vending station before it is served. Here, 

the customers vary from mall workers and visitors, to local people and outsiders who visit for 

the famous food. 

 

At Kaliasin Pompa Street, the street vending on the mall’s wall side use the space also to 

organise and store goods, or just stopping by. Based on their spatial formation and permanence 

on site, there are three types of street vending at this location: (a) semi-permanent structures, (b) 

temporary structures, and (c) mobile structures. 

  

a. Semi-permanent structure. 

Street vending with semi-permanent structure at Kaliasin Pompa Street are the kiosk store that 

built with permanent material and use the mall’s wall as part of the store structure. There are 

three kiosk stores with semi-permanent structure can be found on this street. Two of them are 

food provider (Figure 7.45 B and C) and one provide service for motorcycle repair (Figure 7.45 

A). The vendors are local inhabitants who live in other parts of the kampung. One respondent 

who does business in kaliasin Pompa street is a community member has been living in this 

kampung since he was six years old. He has been running a business for more than 15 years and 

is experienced with much improvement in both the quantity of goods to sell and the structure of 

the vending. As he says: 

I just sold very simple food at the beginning, such as snacks and instant noodles. I 

used a small vending cart for my stuff. But now, I sell main meals with various sides, 

which is good. I also have permanent vending stall; I built a proper floor and roof 

for my customers. My customers are not only the mall’s workers – they also come 

from out of our district. (Vendor #2, male, 52) 
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Figure 7.45. Form and distribution of street vending with semi-permanent structure. 

 

b. Temporary structure. 

The street vending of temporary structure at Kaliasin Pompa Street is located on the sidewalk 

along the mall’s wall, next to the semi-permanent structures. The vendors use the wall as the 

boundary of space they use, and as the structural part to hang roofs for shelter from sun and rain. 

They do neither have a common size nor set boundary for the space they use, which is organised 

by local community with particular fees (for space and electricity). They can use the one with 

fixed or retractable awnings roof (Figure 7. 46) based on the agreement with local community 

organisation. The vendors bring their own cart and other stuff needed such as the seats for 

customers, stove and water for clean the dishes. At the end of the day, they responsible to clean 

their trading space: roll the retractable awning roof, tidying up the benches and clean the floor. 

Some of them store their vending goods either in place or at the sheltered and protected location 

watched by a community organisation. 

 

Vendors are local inhabitants who live in other parts of the kampung and some come from the 

villages in the hinterland of Surabaya. Vendors who come from out of the city also live in the 

kampung. They rent rooms in the kampung for living and preparing the food to sell. As they do 

not have enough space to store the vending goods, they leave their cart by the wall side under 

the supervision of communal security (Figure 7.47). 
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Figure 7.46. Form and distribution of street vending with temporary structure 

 

 

(a) (b) 

Figure 7.47. Storing the (a) kiosk and (b) push cart to the wall side. 

 

c. Mobile street-vending 

Mobile street vending is very common on Kaliasin Pompa Street. This sort of vending usually 

uses a cart with wheels that can be easily moved. There are two main types of this vending: 

gerobak motor/sepeda (cart motorbike/bike) and gerobak dorong (push cart stall) (Figure 7.48). 
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(a) Gerobak motor or cart 

assembled with motorcycle 

(b) Gerobak dorong or push cart  

 

Figure 7.48. Mobile street vending at Kaliasin Pompa Street. 

 

While both are supposed to be moved around, push carts usually stop at a particular location 

every day and spend the whole day on this street for trading. In some cases, they stop for a long 

duration at a usual spot where they can set their wares and walking around in the kampung for 

the rest of the day. Cart motorbikes/bikes, on the other hand, usually stop for up to limited time 

(usually about one hour) at Kaliasin Pompa Street if there are customers stopping them and at 

lunch time or shift time of mall workers at 2.30 p.m. until 3.30 p.m. Since they just stop at the 

available space at the time they were passing through the street, they are not often at the same 

place, it makes it difficult to map their location.  

 

The mobile street vendors at Kaliasin Pompa Street are mostly outsiders who come from the 

Surabaya countryside. Some live in rented rooms in kampung Kedungdoro or in nearby 

kampungs. They start trading at 10:00 a.m. and usually finish at 5:00 p.m. on weekdays or at 

6:00 p.m. or 7:00 p.m. on weekends, or when the product is sold out. The vendors who leave 

before the mall is closed usually those that live outside kalurahan Kedungdoro as they do not 

want to arrive home late at night. 

 

Street vending found here is predominantly food traders. They come with their carts of ready-

to-eat food such as cakes, fruit pieces, and drinks. Some of them use small stoves and frying 

pans for cooking before serving. They bring minimal equipment such as chairs and umbrellas, 
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which are always carried along with the cart, so they can easily clean and clear the location of 

the selling place when finished. 

 

 

Figure 7.49. Form and distribution of mobile street vending (Gerobak dorong/pushcart) at Kaliasin 

Pompa Street. 

 

Despite its mobility, this type of street vending found at Kaliasin Pompa Street has permanently 

claimed a certain location (figure 7.49). These locations have been stable for many years and 

their usage involves the payment of an ‘official’ levy to the local organisation of Rukun Warga, 

as rental for occupying public space. As the interview with the trader demonstrates: 

I have been selling here for about five years. Yes, I come every day and stop on this 

location because it is a strategic place, it is close to the entrance of the mall where 

many people are passing by. I am ‘safe’ here, I don’t have to move and look for 

another place when coming because I have paid levies to the kampung organisation. 

(Vendor #3, Female, 40) 

 

7.3.1.2. Warung store: Temporary and permanent formations. 

Due to the increase in activities on Kaliasin Pompa Street, most of the houses have been 

transformed into commercial spaces – warungs. Some warungs sell food and beverages, cell 

phone accessories, and goods related to daily needs. As discussed in the description of the 

typology of warung based on their goods for sale (see Chapter 3), there are five types of warung 
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can be found at Kaliasin Pompa Street: warung makan, warung belanja, warung internet, warung 

for services and warung sell particular goods.  

 

There are 51 houses at the kampung frontage of the study area of Kaliasin Pompa Street; 37 of 

them have been transformed into different types of warung (Figure 7.50). Based on their 

structural renovation, 6 (16%) of the houses are fully been converted to commercial usage, 22 

(59%) are combined with warungs and 9 (24%) have commercial spaces in front of the house.  

 

 

 

Figure 7.50. Distribution of warung at Kaliasin Pompa Street: (a) Transforming house into warung, (b) 

combining house and warung, and (c) extending space for warung. 

 

Transforming houses into warungs 

The buildings that have been entirely transformed into warung are subject to limited local 

interventions. The main changes are on their street façade by extending the openings of the wall 

(door and windows) into larger apertures that maximise physical and/or visual access to the 

interiors for both citizens’ movement and goods showcase purposes. To fit the commercial 

function there are some minor variations in the interior of the buildings, such as removing or 

partition walls. Due to the elimination of the residential function, some house owners have to 

move their residence. In some cases, they become landlords who rent the warung to earn rent 

money without operating the business. In others, they choose another place to live, but run the 

warung by themselves. 

 



   

162 

  

 

 

Figure 7.51. Warung at Kaliasin Pompa Street: Transforming house into convenience store. 

 

Combining house and warung 

The combination of house and warung is the most common type on Kaliasin Pompa Street. Most 

warung vendors are local inhabitants who own the house. They use part of their house to run 

local shops for coffee, eateries or necessities. The transformations are similar to those of the 

entirely transformed houses, but often limited to the front part of the building, while the back 

parts (usually bedrooms, kitchen and toilet) are maintained for domestic purposes. 

 

 

Figure 7.52. Warung at Kaliasin Pompa Street: Transforming house - combining house and warung. 

 

Extending warung 

Many warungs that have their space extended onto the setbacks or sidewalk. These are mainly 

used for food provision that have spatial requirements exceeding the availability of the house. 

Extensions are created with roof extensions, tents or panels cantilevered from their house. These 

spaces are used to place their vending elements, such as table and bench for customers and 

vending cart for food preparation.  
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Figure 7.53. Warung at Kaliasin Pompa Street: Transforming house - extending space for warung. 

 

7.3.1.3. Parking Services 

Tunjungan Plaza mall users (mall’s workers and visitors) can use parking areas, both indoor and 

outdoor, provided by a mall operator. Alternatively, visitors can use parking facilities outside 

mall property, which are organised by the private and local community. There are two kinds of 

parking systems at Kaliasin Pompa Street based on the operational system: (1) on-street parking 

at the sidewalk and (2) off-street parking inside a privately-owned building. 

 

1. On-street parking services. 

On-street parking is located on the sidewalk along the street, side by side with street vending on 

the mall’s wall side and in front of the house on the residential side (Figure 7.54, 7.55). Because 

of the limited space, the services are provided for motorcycles and bicycles only. Here, a 

customer can choose the parking area with a roof or not for the same price (usual daily rate of 

5000 rupiahs or USD $0.36). 

 

This parking service is organised by Karang Taruna (Kampung Youth Organisation). Karang 

Taruna buy parking tickets in bundles from the local government and sells them to operators, 

who have to write down on each of them the registered number of a vehicle. For safety reasons, 

customers must show the Surat Tanda Naik Kendaraan (STNK) or the vehicle identity letter to 

be allowed to take out their vehicle.  
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Figure 7.54. Form and distribution of on-street parking service with covered roof. 

 

 

Figure 7.55. Form and distribution of on-street parking services without roof covering. 
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2. Off-street parking. 

Another, quite diffused, type of parking service at Kaliasin Pompa Street is off-street parking 

(Figure 7.56). This service uses residential buildings that have transformed their ground floor 

into a parking area. The houses are usually three storey buildings where the ground floor is used 

for parking and the rooms on the floors above for renting. The parking services are overseen by 

privately-owned managements. The house owners are local inhabitants who modify their houses 

for commercial uses; they usually move their residence to cheap suburban areas so that they can 

earn more money from their house in Kaliasin Pompa Street. Since the owners live far away, 

they hire employees to operate the parking services.  

 

Figure 7.56. Form and distribution of off-street parking service at Kaliasin Pompa Street. 

 

7.3.2. The relational spaces on Ketintang Street. 

The activities on Ketintang Street are mainly commercial that provide services to mall users, 

kampung inhabitants and passersby. The commercial activities can be found on both sides of 

Ketintang Street except on the mall side, as it is being used for the mall’s façade and entrance, 

designated as an activity-free area by mall management for safety and convenience reasons 

(interview with mall security on 12 August 2016). 

 

Although citizens’ activities on Ketintang Street are not as intense as on Kaliasin Pompa Street, 

the commercial activities are similar. Their citizens’ relational practices (convivial nourishment, 

socialising, manoeuvring a vehicle, selling goods, providing personal services and awaiting) 
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have the same main spatialisation forms emerged on Ketintang Street: street vending, warung 

stores and parking facilities.  

 

7.3.2.1. Street Vending 

Street vending can be found on both sides of Ketintang Street. It includes food providers and 

coffee shops. Food providers sell various types of prepared food for lunch and dinner. Similar 

to what can be found in Kedungdoro Street, the vending at Ketintang Street also provides food 

and beverages. Three types of street vending can also be found: (a) semi-permanent structure 

and (b) temporary structure and (c) mobile street vending.  

 

a. Semi-permanent structure 

Having similar type of product to sell as those on Kaliasin Pompa street, semi-permanent 

formations of street vending at Ketintang Street are different on their situational characteristic. 

While semi-permanent street vending at Kaliasin Pompa street were built using mall’s wall as 

part of their structure, at Ketintang street they have been built on vacant space, on the open space 

of ‘unregistered’ land that organised by local community. To ensure their security for using it, 

they have to pay a donation to the kampung organisation, which is collected monthly. This 

donation also guarantees the safety of their vending goods when they are closed or not operating. 

They just have to make sure that their vending location is clean and tidy before closing and 

leaving their stall. 

 

There are two recognisable semi-permanent street vending formations in Ketintang Street: 

Warkop Pojok and Soto Ayam Kampung stores. Warkop Pojok has been operated by a man who 

comes from Mojokerto, the hinterland of Surabaya, for almost five years (Vendor #8, male, 37). 

On weekdays, this vending opens at 1:00 p.m. and closes at 12:00 p.m. on weekdays, but on the 

weekend, it operates longer – until 2:00 a.m. since the cinema in Royal Plaza finishes at 12:00 

a.m. This coffee shop is the place where different groups of people meet and enjoy coffee and 

snacks. This is the place for motorcycle taxi drivers (ojek) waiting for passengers, a husband 

waiting for his wife to arrive from work as a mall worker, passersby stopping for a rest, workers 

(from Royal Plaza and other offices nearby) spending their brea ktime, and local people meeting 

with their friends and neighbours. Here, most customers spend more than an hour with their 

coffee while chatting with others. 
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Another semi-permanent street vending formation is Soto Ayam Kampung store, a food 

provider located nearby the Royal Plaza entrance. It usually opens early in the morning at 8:00 

a.m. or 9:00 a.m., and closes at 9:00 p.m. It has operated in Ketintang Street since 2007, one 

year after the Royal Plaza mall opened. It is owned and operated by a family from Kampung 

Wonokromo who started their trading with a movable stall. Then, the vending settled down with 

its semi-permanent formation on vacant space, which was upgraded with a small kitchen, seats 

and tables to serve customers. 

 

 

Figure 7.57. Form and distribution of semi-permanent street vending at Ketintang Street. 

 

b. Temporary structure. 

There are two temporary street vending can be found on Ketintang street. Both of them are 

located on pedestrian ways and use the neighbour’s fence for the structure. The vendors are the 

people who come from the out town of Surabaya. They rent the small house in the kampungs 

located behind the Royal Plaza mall. They usually start at the same time with the mall starting 

hour at 10 am, and back home at 5 pm before Maghrib prayer as they said that they want to 

spend the night time with family and prepare the sales items for the next day.  
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Figure 7.58. Form and distribution of temporary street vending at Ketintang Street. 

 

c. Mobile street vending 

Mobile street vending stalls in Ketintang Street can be found on both sides of the street. Similar 

to those can be found in Kaliasin Pompa Street, in Ketintang Street, they can also be found 

constantly at the same location with their cart and waiting for customers. Some of them bring 

their own stool to accommodate their customers, but some are collaborated with semi-permanent 

street vendors or warungs that already have benches for customer.  

 

Most vendors are people who come to Surabaya from the city outskirts. They rent a unit or room 

in Kampung Wonokromo or Ketintang for living and preparing the food to sell. Some do not 

prepare the food by themselves but sell the products of a local supplier.  
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Figure 7.59. Form and distribution of mobile street vending at Ketintang Street. 

 

7.3.2.2. Warung  

In Ketintang Street, warung can be found on both sides of the street. They transform a house 

into a combination of house and small shop, for living and trading. Here, vendors are the house 

owner, and kampung inhabitants who have renovated the front part of their house for trading 

and still staying in the rear part of their living area. Houses have been modified to facilitate 

different types of goods to sell. Some have transformed their houses into coffee houses or 

eateries; others have renovated their garage into local convenience stores (Figure 7.60). 
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Figure 7.60. Form and distribution of warung store at Ketintang Street. 

 

7.3.2.3. Parking services 

There are two types of parking services on Ketintang Street: on-street and off-street. There is 

only one on-street parking service that can be found on this street, which is operated by a young 

local organisation called Karang Taruna (7.61). Located near to the mall entrance, this parking 

service is supposed to provide for mall users, which means the operation time is the same as the 

mall’s working hours, starting at 10:00 a.m. and closing at 10:00 p.m. 

 

Another type of parking service at Ketintang Street, off-street parking services, can be found at 

three locations (Figures 7.62). They are privately managed by local people who transform their 

front yard into a parking area. To operate their parking services, the owners hire employees who 

also live in Kampung Ketintang and Wonokromo because he can trust them. As shown in an 

interview with one of the owners: 

I cannot operate it by myself although I live here, because I have to work every day. 

So, I need people I have known and can be trusted to manage it and look after my 

house while we are away. I employed people from our kampung because I know 

their family and where they live. (Vendor #6, male, 54)  
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Figure 7.61. Form and distribution of on-street parking service in Ketintang Street. 

 

 

 

Figure 7.62. Form and distribution of off-street parking service in Ketintang Street. 
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7.4. Chapter summary 

This chapter presented empirical analysis on two selected mall/kampungs: (1) Tunjungan Plaza-

Kedungdoro and (2) Royal Plaza-Wonokromo and Ketintang. The discussion introduced how 

the shopping mall and urban kampung are part of the same administrative area, the Kelurahan, 

the lowest territorial level in the Indonesian system of government. It also explained how those 

areas have developed relational spaces that play a role in accommodating spaces for the public. 

 

In order to explore the combination of a shopping mall and its adjacent urban neighbourhood as 

an urban assemblage, the study focused on the street as the transitional space between a shopping 

mall and its adjacent urban kampung. The emerging spaces on those streets show how citizens’ 

activities have created particular forms of citizens’ relational spatialities. The new spaces 

accommodate the needs of diverse user groups: kampung inhabitants, visitors, workers, vendors 

and people who are just passing by. 

 

The analysis gave the initial findings from the investigation on citizens’ daily practices and the 

spaces that have been created. It revealed five activities that most people do in the study areas 

including: eating, conversing, parking, trading, and waiting. Thus, the findings led to exploring 

three particular forms of interactional space that have been created from those activities 

including street vending, warungs and parking services. These distinctive spaces have not only 

emerged in accommodating the particular needs of users, but also in facilitating the integration 

of different groups of users to socially interact.  
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Chapter 8. Discussion: Evaluating the Formation of Malled-kampung 

and the Emerging Relational Spaces in Malled-kampung Assemblage. 

 

This chapter discusses the analytical study, which illuminates the formation of the malled-

kampung as a new urban element. Addressing the research objectives, the evaluation highlights 

the socio-spatial relationship of paradigmatic public spaces and urban amenities. The evaluation 

aims to interpret the cohesiveness of mall/kampung combination in producing malled-kampung 

as a new type of urban assemblage. It also emphasises how the street between a shopping mall 

and its urban kampung has grown and plays an important role as the integrating element in 

malled-kampung formation. This transitional space not only shows a higher integration between 

the physical space of a shopping mall and its surrounding neighbourhood, but also demonstrates 

the emerging relational practice spatialities that combine public and private realms. This 

chapter’s discussion also uses the findings on the formation of new spaces to describe them as 

stabilised appropriated space. 

Aiming to validate the open hypothesis and answer the main questions of the research, this 

chapter is presented in four parts. The first part elaborates the typology of mall/kampungs in 

Surabaya to explore different levels of their cohesiveness as an urban assemblage. The second 

part develops analytical findings on how Kaliasin Pompa and Ketintang Streets have performed 

as the integrated element of malled-kampung formation, combining different kinds of collective 

realms: public, quasi-public and private spaces. The third part describes the socio-spatial 

formation of the new spaces that have developed affected by this combination in 

accommodating the relational practices of users. The fourth part summarises the chapter’s 

discussion to obtain the key findings of the thesis. 

 

8.1. The formation of malled-kampung as new urban assemblage 

Using the urban assemblage concept to evaluate the socio-spatial relationship of the malls and 

their immediate surrounding kampungs, the interpretation of different types of mall/kampung 

combination has been made to describe their connectivity. As discussed in Chapter 4, urban 

assemblage acknowledges the interrelation between people, activities and spaces, in particular, 

in an urban territory. This correlation, according to Dovey and King (2011, p. 27), can also be 

linked to the theories of place as a socio-spatial ‘urban assemblage’ where different parts are 

connected and synergise one and another. This connectivity is profoundly presented in 
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malled/kampung where the integration of a social space network between the malls and their 

immediate surrounding area has been created on the street between the mall and its kampung. 

The study of the mall and kampung combination in kelurahan Kedungdoro and 

Wonokromo/Ketintang shows that the socio-spatial relationship between shopping malls and 

traditional districts in Surabaya has produced a new urban element, the malled-kampung. This 

is an urban assemblage which merges different kinds of collective realms – the public, quasi-

public and private. The socio-spatial relationship of this combination has developed to provide 

integrated networks of urban amenities and facilities to accommodate the relational activities of 

local and translocal communities (visitors and mall users). 

 

8.2. The role of transitional space as the integrating element in the formation of 

malled-kampung as new urban assemblage. 

Understanding the combination of shopping malls and their surrounding urban neighbourhood 

as urban assemblage, this study shows how the street as a transitional space has played a role as 

the integrating element in mall/kampung combination. It has a crucial role for its capacity to 

establish a common ground for the simultaneous reconciliation of related yet opposite realms, 

such as open and closed, and public and private (Rapoport & Kantor, 1967). The public-private 

combination of the urban domain in malled-kampung has created the threshold between a mall 

and its adjacent urban neighbourhood. This threshold formation brings about an understanding 

of territory as an assemblage. As Deleuze and Guattari (1987) assert:  

The territory itself is a place of passage. The territory is the first assemblage, the first 

thing to constitute an assemblage; the assemblage is fundamentally territorial. (1987, p. 

323) 

This means that territory can be a form of synergy – the connectivity between different elements 

through the combination and recombination process that creates mutual connection and 

activities. This connectivity can be found in the relational activities occurring in the transitional 

spaces of Kaliasin Pompa and Ketintang Streets, as discussed in Chapter 7. In these transitional 

spaces, a new spatial form of social space has been created to accommodate the relational 

practices of different groups of users, including local communities, visitors and mall users (mall 

workers and visitors). 

To demonstrate how the local street accommodates the public-private realms and performs as 

the integrated element in the formation of malled-kampung assemblage, the analysis focuses on 
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three aspects of integrating elements adopted from the urban assemblage concept, as discussed 

in Chapter 4. These are (1) heterogeneity, (2) relationalities and (3) wholeness. 

 

8.2.1. Heterogeneity: mixed-use space and users in malled-kampung assemblage. 

To evaluate the heterogeneity in Kaliasin Pompa and Ketintang streets, the analysis is focused 

on diversity of functions (Dovey & Pafka, 2017; Dovey & Symons, 2014) and intensity of 

activities (Jane Jacobs, 1961). Diversity of functions in both Kaliasin Pompa and Ketintang 

streets shows the emerging different types of commercial uses. These commercial spaces are 

not only created to accommodate distinctive user needs, but are also developed into what 

Skjaeveland and Garling (1997) describe as interactional space: the ‘aggregations of spatial-

physical attributes enhancing contact in a single locality constitute a place suited for social 

interaction’ (1997, p. 181). Providing goods and services, they perform as the medium for users’ 

daily practices including having food with affordable prices, meeting and conversing with 

friends, neighbours and new people, parking vehicles in convenient places and waiting for 

family or passengers from the mall. 

Kaliasin Pompa and Ketintang Streets play a role as the gathering place of public activities, 

offering various functions and uses. They consist of dominantly commercial spaces in 

accommodating daily practices of both local and translocal communities. The diversity of uses 

on these streets is responding to the needs of different groups of users, producing relational 

practices of users from both the mall and kampung sides. It can be said that these streets become 

the ‘glue’ of those two enclaves. As shown in Figure 8.1. below, the distribution of commercial 

uses on Kaliasin Pompa and Ketintang Streets demonstrates the relational activities that not only 

occur in the new spaces, such as parking and street vending in vacant spaces, but also in the 

existing spaces that have been transformed to accommodate new activities such as a warungs 

and off-street parking in kampung inhabitants’ properties.     
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Figure 8.1. Distribution of commercial uses shows the mixed-use spaces of relational activities at (A) 

Kaliasin Pompa Street and (B) Ketintang Street. 

 

As one of the key elements in creating social space, the diversity of people can help to evaluate 

the quality of relational spaces in malled-kampungs. The variety of users, who create the 

relational spaces, indicates the synergy between two elements: mall and kampung. As suggested 

by Carmona et al. (2010) and Carr et al. (1992), the mix of people is one of the keys to 

understanding the importance and vitality of public spaces. People prompt discovery, help 

promote understanding and tolerance and enhance the quality of everyday lives. As Ryan (2006) 

asserts, the best and most sustainable public spaces are those used by people from diverse 

communities, for encouraging multiple experiences, and for fostering social and cultural 

exchange. It can be said that the publicness of space can be indicated by the diversity of people 

or users (Efroymson et al., 2009; Lieberg, 1995), where people from different classes, sexes, 

ages and cultures intermingle (Ryan, 2006). Public spaces work best when they allow different 

people to make use of them in a way that suits them (Efroymson, Ha, & Ha, 2009). The variety 

of people from different groups can be an indicator in emerging the relational practices that can 

create the relational spaces. As can be found in this research, at Kaliasin Pompa and Ketintang 
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Streets, the complexity of malled-kampung assemblage has been shown by the multi group of 

users that have different motives to be there. These sections emerged as busy streets of multiple 

groups of people from different places, offering the opportunity for social, cultural and 

economic interaction in the daily life of local and translocal. Such interactions thus create the 

particular forms of relational space to provide liveable places for the communities (Stavrides, 

2010).  

8.2.2. Relationality:  Socio-spatial networking in malled-kampung assemblage. 

Understanding relationalities in malled-kampung as the interaction between users and their built 

environment, the analysis is focused on the emerging relational practices and spatialities. The 

relational practices were evaluated through the citizens’ daily practices, identifying emerging 

social interaction between different groups.  

In this empirical study, the investigation identified various types of relational activities on the 

street between malls and kampungs, the five most frequently types of relational practices, as 

discussed in Chapter 7. They were identified on Kaliasin Pompa and Ketintang streets including: 

(1) eating (dine-in and takeaway), (2) conversing (socialising with friends, neighbours and new 

people), (3) parking (mostly motorcycle), (4) selling goods (e.g. food and beverages, daily 

necessities, mobile phone goods and gasoline) and services (e.g. laundry, salon and 

internet/game) and (5) waiting for family (husband picking up wife from work) or clients 

(pedicab and motorcycle taxi driver waiting for passengers). These activities provide the basic 

information on how both local and translocal communities fulfil their needs during their 

routines.  

Having cheap, varied and tasty food is the reason for the local and translocal community to visit 

both Kaliasin Pompa and Ketintang streets. This is because cooking Indonesian dishes is a 

relatively extensive activity, that is why Indonesian workers and students prefer to buy food 

from food providers of warung or street vending than cook for their meal (de Boer, 2014). Food 

provider with an affordable price is the very simple option to find a daily meal for low-income 

workers and local inhabitants in these areas and become the place to visit on a daily basis. As a 

routine activity, buying food for dine-in or take away at warung or street vending has created 

social bonding between settled vendors and loyal customers. They know each other's routines 

and particular tastes of food. For example, a vendor will keep his/her loyal consumer’s favourite 

food until he/she comes for lunch or dinner, they treat customers just like family members.  
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Enjoyable social acquaintance with friends, neighbours, and strangers is what local and 

translocal do during their time in these streets. This social interaction occurs as daily practices, 

such as neighbours spending time on local’s vending or warung. It can be also an incidental 

meeting, such as customers mingle at parking services or coffee shops.  

For translocal groups who usually use their motorcycle, parking their vehicle for temporarily 

leaving in a parking service in the neighbourhood street adjacent to the mall is a preference. The 

services offer convenient parking near the mall entrance. They also provide more friendly and 

careful assistance compared to those provided by the shopping mall. These activities create 

social interaction between the local community members (as can be found on parking services 

operated by the local community) and between local and translocal groups.  

The concentration of public activities near kampung’s settlement offer the possibility to operate 

a family-based business for kampung’s inhabitants to increase their income. Running family 

trading and services is a benefit for women as they can earn money while staying at home taking 

care of their family. For some who focused on business as their main income (such as street 

vendors), trading nearby shopping malls where public activities are concentrated in the right 

location to get more customers.  

A different group of visitors spends time waiting for their relatives and clients in Kaliasin Pompa 

and Ketintang streets. They are the family members who picked up their relatives from work 

and motorcycle taxi and pedicab driver waiting for clients. Some of them spend time in a coffee 

shop while waiting, some others just sit on their motorcycles. Most of them are the same persons 

and have their own ‘spot’ for waiting, space where their relatives or clients can easily find them. 

This routine has built a new social network as they meet the same persons every day.  

The findings show that the relational practices in Kaliasin Pompa and Ketintang Streets 

established social bonding between individuals and groups through their daily routines. This 

process describes Van Eijk and Engbersen’s concept of “light interaction in public space” (2011, 

p. 35). For them, light or superficial but repeated meeting with others in public spaces can 

emerge “public familiarity”, an important sense in creating public space that can bring together 

people with different lifestyles, routines and appearances (Andrade & Baptista, 2016; Van Eijk 

& Engbersen, 2011, p. 36). As they assert,  

Through public familiarity, biographic and cultural strangers may become a little less 

‘strange’ to people frequenting the public spaces. Well-functioning public spaces are 
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thus essential to the success of urban renewal and social mixing. (Van Eijk & Engbersen, 

2011, p. 36) 

It can be said that these social interactions were created through the possibility to mingle with 

familiar strangers who hold the potential for new friendships and relationships.  

8.2.3. The wholeness: A multiplicity of processes of becoming in malled-kampung 

assemblage. 

As discussed in Chapter 4, the interpretation of the wholeness of assemblage is characterised by 

its emerging capacity through the interaction between different elements.  In this research, the 

wholeness of malled-kampung as an assemblage can be seen on Kaliasin Pompa and Ketintang 

streets. Both streets show how the elements of the streets are connected; fuse them together into 

a homogeneous whole. They prove the synergy and cohesive form of urban combination.   

The study shows the formation of relational activities on the street between a mall and 

kampungs. Those in-between areas are a crucial public space; as they can create urban sites with 

no clear boundaries (Stavrides, 2006), they are open for possibility. The open possibilities of 

street-level activities can initiate genuine interactions that create a conducive activity to civic 

life (Ford, 2000, p. 12). The analysis of interactions showed that activities and their form of 

spatialization have synchronised rhythms resulting from desynchronization and re-

synchronisation processes (Kärrholm, 2012), as discussed in Chapter 7, hinge on three main 

types of relational spaces found on both case study areas: street vending, warung store and 

parking services.  

Street vending produces relational spaces with very high flexibility and adaptivity of 

organisation, spatial structure and rhythms. Its material components can be adjusted as needed: 

the roof can be rolled; the cart can be moved for selling or storing and the seating can be arranged 

and rearranged. The vendors can move their cart to find customers. They also can start whenever 

they are ready, but they usually work in mall operation hours. Street vending activities are 

controlled by the local rules, which informality and openness for negotiation support the 

development of kampung-based collaborative practices based on mutualism and trust. 

Warungs are the most embedded transformations created by the local community. Their 

development, particularly those located on the street between mall and kampungs, is triggered 

by the increase of activities and people’s flow generated by the mall. They assemble various 

activities of commercial, social and domestic kind. The new formations result from both 

structural (e.g. extending the front part of the house) and functional (e.g. transforming the house 
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into a convenience store) transformations. The warung vendors usually work longer than street 

vendors as they can prepare the food at the same place, they will sell it, but they are also 

following the operational time of the mall. Warung activities are controlled by local community 

rules, and the owners are responsible not only as vendors but also as the community members, 

as they live in the kampungs. So, they have to participate in community activities such as 

community meetings and security. Warung systems are the quintessential expression of the 

capacity to adapt and incrementally develop the space of a cohesive community, the urban 

kampung, to the changes of the rapid trans-localisation process introduced by malls. 

Parking services are spatially diffused but support limited interaction between operators and 

customers. However, due to the characteristic of the service, they generate important 

externalities (e.g. providing complimentary motorcycle and laundry services) and revenue of 

the local community (lease of public space). Their temporality is indicated by their operational 

time, which depends on the mall activity hours. Parking is a space-based activity as the service 

product is the space for vehicles, mostly motorcycles as there is not enough space for cars. This 

type of services is operated by either private owners using the lower ground of the house for 

parking, or by the community using the vacant spaces on both sides of the street. Parking 

services’ externalities and revenue are central to the economic life of the kampungs, yet, most 

importantly, are institutive and substantive of the fundamental networks of collaboration that 

supports the kampung communities.   

The integrative character of these relational spaces demonstrates that these mall/kampungs 

constitute an ensemble of different elements, which activate a “circulation of intensities” 

(Deleuze & Guattari, 1987, p. 10) in space, time and society. The relationality instigated by 

providers that offer goods and services to accommodate the needs of different groups of users 

on the streets of Kaliasin Pompa and Ketintang, play a determinant role in the empowerment 

and wellbeing of both local and translocal communities that converge in these districts. It can 

be said that this is an assemblage of assemblages whose emerging relational spaces indicate the 

emerging capacity of a Deleuzian urban assemblage: the malled-kampung. As DeLanda 

suggests,  

A further modification to the original concept is that the parts matched together to form 

an ensemble are themselves treated as assemblages, equipped with their own parameters, 

so that at all times we are dealing with assemblages of assemblages. (DeLanda, 2016, p. 

2) 
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8.3. The socio-spatial characteristics of the emerging relational spaces in 

malled-kampung assemblage.  

The findings of this study, which addresses the transformation occurring in urban areas where 

activities from a shopping mall have affected its immediate urban neighbourhood, show how a 

peculiar assemblage of mixed private and public realms can institute alternative relational 

practices. The unique association has decoded and re-coded two elements (the spectacular 

enclave of the mall and the open system of the kampung) that are incompatible and reciprocally 

alien, socially, economically and politically.   

In urban practice, the private-public mixture is seen as capable of producing positive 

development (Dovey & Wood, 2015). The appropriation of public space to enable the 

appearances of free expressions can create vitality. In this case, vitality means liveliness, energy 

and enthusiasm as a result of intensity and diversity in actions (Jane Jacobs, 1961; Montgomery, 

1998). As findings of this study of the streets of Kaliasian Pompa and Ketintang indicated, the 

economic development is accompanied by an important increase in relationality that expands 

into the spaces of the two urban elements, liberating the emerging capacity of a productive 

assemblage. 

8.3.1. The formation of relational spaces. 

Interpreting and describing the socio-spatial characteristics of public space and urban amenities, 

this study has found a particular production of spaces and everyday practices at the point where 

the large spectrum of stakeholders of local kampung’s and translocal mall’s communities 

intersect. Observations and interviews with workers, vendors and local inhabitants associated 

with this study, reveal that the streets stand as the physical manifestation of somehow aligned 

constituencies. The transitional space of Kalisasin Pompa and Ketintang Streets is much more 

than an armature that connects the two enclaves: the walled space of the mall and the permeable 

realm of the kampung. This transitional space, according to Dovey and Wood (Dovey & Wood, 

2015), is also known as an urban interface regulates “the myriad of ways in which the transition 

from public to private space is framed, formed, negotiated and governed” (p. 1). In this case, the 

space was produced as the response of kampung’s community to the transformation of spatial 

and social form caused by the development of the mall by building, operating and maintaining 

its physical, social and cognitive dimensions with care, tolerance and open negotiation. As 

Rapoport asserts, the relationship between people and their built environment is part of an 

essential component in accommodating user needs in the urban neighbourhood (Rapoport, 

1992). For example, mobile street vendors place their carts and operate them acknowledging the 
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established territorial systems, engaging with other vendors and the stakeholders of the multiple 

communities that constitute them. A warung owner can extend their tent beyond their property 

as long as it will not block the street. Importantly, although there are no formal regulations, the 

semi-official governance of the local community establishes efficacious rules, which are not 

rigid but constantly subject to negotiation. These relational activities have created what Lefebvre 

(1991, p. 32) asserts as ‘social space’, the space that is assigned by reproduction and production 

of relational practices and social contract. However, it would be an error to conclude that these 

streets are an accomplished model and that its relationship to the surrounding neighbourhood is 

stable. It can be better conceptualised as a site-specific manifestation of transformations in 

steady becoming, whose stakeholders will gradually change in the future as the role of this 

central area of the city transforms. 

A diagrammatic representation of the formation of relational spaces produced by the integration 

of physical and social forms in Kaliasin Pompa and Ketintang Streets is presented in Figure 8.2. 

Different types of integrated spaces show how social spaces have been created in 

accommodating daily practices of local and translocal (visitors and workers) communities.   

 

 

Figure 8.2, The integrated types of relational space. 

 

Type A demonstrates the spatial disjunction between mobile street vending and the building 

next to it. These street vending are very movable and flexible. They do not have to structurally 

connected to the building next to the stop’s location as they usually only stop for up to one hour. 
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However, as they stop in the same location at the same time in daily routine (such as near to 

shopping mall entrance at the breaking time of mall workers from 2:00 pm to 3:00 pm), mobile 

street vendors have a social relationship with loyal customers who are local inhabitants and mall 

users (workers and visitors). 

Type B represents the socio-spatial integration between mobile street vending and the permanent 

building next to its stops. This combination shows the mutual correlation between them in 

providing different types of food and beverages. Mobile street vendors usually stop at the 

warungs and kiosks that provide different types of goods since customers can choose a greater 

variety of food and drink from these two rather than from only one of them. 

Type C represents the integration of commercial activities and a settlement. This combination 

can be found at a kampung settlement that has been transformed into a warung that provides 

food and drink. The space usually expands beyond the property and uses a pedestrian walkway 

to put seats for customers. In this space, social interaction has been created between local 

inhabitants including a warung owner and customers from a mall, a kampung’s visitor (passers) 

and other local inhabitants. 

Type D represents the socio-spatial relationship of the combination between commercial use 

and settlement that can be found in kampung settlements that have been transformed into 

warungs and parking services. Warung in this type are the food and daily needs providers that 

do not have to expand their spaces for commercial uses; they just divide the different uses by 

house levels: a ground floor for parking service and the levels above for renting rooms. 

Type E represents the socio-spatial relationship between commercial activity and settlement. 

This combination can be found in kampung settlements that have been transformed into 

warungs. In this type, the occupant only uses the front of the house, with easy access to the street 

for commercial purposes.  

Type F shows the integration between commercial and settlement uses. This combination can 

also be found in the kampung settlements that have been transformed into commercial use as 

warungs and laundry service. The commercial uses occupy part of the building in the centre. 

Thus, the access is from the side of the building, from the aisle of the kampung, as this is the 

easiest access point for dropping laundry off. 

Type G represents the combination between street vending and the mall’s wall. This is the spatial 

combination whereby street vendors use the mall’s wall as part of their main construction. For 
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example, the wall is used to hang the roof structure. The vendor also uses the wall as their 

background wall. 

Type H shows the relationship between street vending and the vacant space (e.g. under the tree 

and street corner). The vending was located by chance in the available vacant spaces.  

These integrated types show how the emerging relational spaces are created by the public – 

private combination in people's daily practices. This combination can be interpreted into four 

formations of relational spaces (Figure 8.3).  

 

 

Figure 8.3. The transformation of public-private space of the emerging relational space in malled-

kampung. 

 

Form 1 performs as the semi-public space: encroaching public space of pedestrian sidewalks. 

This transformation shows the creation of relational space as the invasion of private use (street 

vending) in public space (Type A, G and H). 
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Form 2 represents the emerging relational space that transformed the public and private space 

into semi-public space. In this transformation, part of public space (pedestrian sidewalks) has 

been encroached by relational activities, thus moving pedestrians into traffic lines, while part of 

private space from parcel lots has been open for relational practices. This transformation shows 

the creation of relational spaces as the combination between private and public space (Type B 

and C).  

Form 3 signifies the creation of the combination of private and public space in private property. 

This combination is divided between private and semi-public spaces. It can be accessed by 

strangers but strictly controlled at the private area. This transformation shows the creation of 

relational space as the invasion of public activities into private space (Type E and F).  

 

Form 4 represents the transformation of private into public space. This transformation shows 

creation of relational space in private space where the public activities transposed into private 

use. (Type D) 

8.3.2. Informal space 

The evaluation of the relational spaces occurring in both Kaliasin Pompa and Ketintang Streets 

show the formation of informal space and activities. This condition was presented by the street 

vending that was built and developed alongside a shopping mall’s wall, in the space supposed 

to be a pedestrian walkway. Informal spaces can also be seen as the informal activities that 

practically operate out of formal control. In this case, the creation of public spaces by informal 

activities augments the dynamism of the relationship between the social and physical 

dimensions of urban life. The character of informality enhances the space in which the physical 

fabric responds to changes in social procedures (Madanipour, 1996). According to Lefebvre 

(1991), since every social relation will create a space, only forces embedded in specific social 

and spatial contexts produce effective differentiation. In this respect, instead of being solely seen 

as a product (the result of such interactions), space should be seen as a process of production (or 

a site generating ongoing interactions and social relations) (Lefebvre, 1991). 

The formation of informal spaces in Kaliasin Pompa and Ketintang Streets is the result of 

communication and negotiation processes between actors including visitors and other members 

of the community. The nature of its production is entangled in the production of the informal 

economic activities and the social relations that arise from daily practices (Nasution, 2015). The 

emerging commercial spaces show how the spaces have been created for two reasons: first, the 
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new spaces emerge as a response to adapt with the changing of spatial and social practices 

affected by shopping mall development. Second, the commercial spaces are created to 

accommodate the needs of the local community and mall users. This informality, in many cases 

in informal settlement, has initiated the commodification of public space, privatising the public 

domain (Setiawan, 2006). According to Setiawan (2006), the commodification of public space 

in urban kampung is mostly provoked by financial factors and flexible regulation. Adopting 

Setiawan’s study of the instigated factors of commodification public space in urban kampung, 

the evaluation has indicated the factors in the occurrence of commercial activities on Kaliasin 

Pompa and Ketintang Streets, including:  

a. Limited accessibility and land availability.  

For this condition, street vending and parking services use vacant space and sidewalks for 

commercial activities as they are the only available space inside the crowded kampung. On 

Kaliasin Pompa Street, street vendors use the sidewalks for commercial activities and parking 

services. On Ketintang Street, street vending is located in a vacant space and parking services 

on pedestrian walkways.  

 

b. Uncertainty of land ownership.  

This can be found with commercial activities on Ketintang Street where a street vendor uses 

land of uncertain ownership. The street vending is located on the corner of the street and the 

vacant space where available. As there is no land ownership, the local community takes over 

control of the land by drawing a contribution from vendors. 

c. Financial pressure of the kampung inhabitants.  

Kampung inhabitants of kelurahans Wonokromo/Ketintang and Kedungdoro are mostly low-

income groups. To increase their income, kampung inhabitants use and modify their property 

by renting rooms to students and workers from out of town. They operate warungs and parking 

services for mall users. They attempt to maximise their assets to earn money. The assets were 

modified to an increase in value, which can be captured by local property owners. For example, 

land use change transforms owner-occupied residential properties into mixed use with small 

commercial activities. Street-facing rooms can host retail activities, upper floors room rentals, 

and front and back yards parking businesses. 
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d. Communal efforts to improve kampung facilities.  

Since urban kampungs are known for a lack of facilities and the fact that there is inadequate 

support from the local authority to improve the quality of their neighbourhood, the local 

community has managed to raise funds from their public spaces. In this case, the local 

community uses their public spaces for parking services for mall users and warung visitors. 

e. The absence of spatial planning and guidelines led to an increasingly uncontrolled 

development of urban kampung.  

As can be found in Kaliasin Pompa and Ketintang Streets, the activities and spaces are 

developed based on user needs. Local community takes control of operational rules – even 

though it is not in official form. 

8.3.3. Loose space 

In the local context, to some extent, the activities in urban neighbourhoods surrounding a 

shopping mall have been adjusted by the mall’s activities that involve various groups of actors. 

This particular space can be found in both Kaliasin Pompa and Ketintang Streets where the 

spaces are adapted to user needs and activities. The particular relational activities have 

transformed public life in an urban neighbourhood, which is concentrated in the transitional 

spaces between the shopping mall and its adjacent neighbourhood. These spaces, referring to 

Stavrides (2010, p. 17), provide  “a threshold experience”, which is essentially the deferral of 

two different identities: public/private, open/close and in/out. In this case, the passage is the 

transition between the quasi-public realm of the mall and the mixed public-private spaces in the 

urban neighbourhood, the space where “the complexities are rich and the adaptive 

transformations are dynamic” (Dovey, 2012, p. 360). This space is loose, which is far from 

behavioural control and aesthetic maintenance, hence, it is inspiring for other potential uses. As 

Franck and Stevens (2007, p. 234) assert, the loose space is the space that has been appropriated 

by citizens to pursue activities not set by a predetermined program. 

8.4. Chapter Summary 

This chapter provided critical evaluation of the empirical analysis to achieve the objectives and 

answer the research questions. The discussion addressed the objectives of the study. The first 

part explains the formation of malled-kampung as an urban assemblage. The evaluation of 

selected urban areas shows different levels of socio-spatial integration in mall/kampung 

combination. This integration shows the cohesiveness of malled-kampung assemblage, which 
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can offer an understanding of how the synergy between a shopping mall and its adjacent 

kampungs accommodates user needs. 

The second part discussed the role of transitional space as the integrated element in urban 

assemblage. It discusses the findings that support what Karrholm (2006) asserts as the 

adjustment of retail to urban rhythms, which is not just spatial but also temporal. This condition 

can be found in the formation of the street as transitional space: the space between the mall and 

its adjacent kampungs. In this case, both Kaliasin Pompa and Ketintang Streets show their role 

as the ‘glue’ of cohesiveness of the malled-kampung as urban assemblage. 

The third part explained the formation of different types of relational spaces in both Kaliasin 

Pompa and Ketintang Streets. The socio-spatial relationship in the malled-kampung has created 

new spaces on the street between a mall and its adjacent kampungs. Their particular condition 

where the relational activities and spaces are produced by the combination of public and private 

domains has created spaces with various characteristics: they are informal and loose.    
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Chapter 9. Conclusion and Recommendations 

 

This chapter provides the conclusion of the study and presents its outputs and recommendations 

for urban studies and practices. The discussion is articulated in three essential parts. The first 

part summarises the results of the analysis and highlights the key findings that enable the 

answering of the research questions. Implications of the evidence found in the stabilised 

transitional space integrating the two sub-elements of the mall/kampung, a mall and its adjacent 

kampungs, are discussed to put forward the hypothesis of the formation of a new urban element 

called ‘malled-kampung’. The second part proposes recommendations for urban studies and 

practices, focusing on the improvements of the relational space of the mall/kampung that support 

the sustainable development of its communities. The third part concludes the chapter, 

reaffirming the alignment between the findings and the objectives of the research.  

9.1. Implications of the key findings. 

This research was designed to detect and provide evidence of the emerging multidimensional 

combination of shopping malls and their surrounding kampungs in historical districts of 

Surabaya. The investigation aimed to provide a better understanding of the processes 

underpinning this combination and the effects of the emerging socio-spatial relationships. The 

findings of the study revealed that, in particular conditions, the synergic relationships between 

shopping mall and its adjacent kampungs create a new urban assemblage, the ‘malled-

kampung’. The investigation of this new urban assemblage offers significant contributions in 

urban study and practices as it can identify the capacity of the new system to develop synergetic 

relationships that support established local communities, including: the formation of new 

collective realms that constitute productive alliances between the actors, and the production of 

a relational space that re–assembles the city by integrating its two major communities, the local 

and trans-local. 

9.1.1. The capacity of the malled-kampung assemblages to produce new collective 

realms that constitute new integrated urban elements. 

As discussed in Chapter 8, the two cases of Surabaya’s mall/kampung showed the formation of 

a high and synergetic socio-spatial relationality between two antagonist components: the quasi-

public space of the mall and the semi-public (communal) space of the kampung. Their synergetic 

relationships were indicated from the analysis of the relational spaces and related activities on 

the streets between the shopping mall and its adjacent kampungs. Relational activities of these 
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streets, which are the main connectors between the quasi-public space of the mall and the semi-

public (communal) space of the kampungs, show the role of these transitional spaces as the 

‘glue’ of the assemblage of these two urban domains. 

The integration of a shopping mall and its adjacent kampung, as presented in Chapter 7, showed 

that the mall/kampung combinations in Kelurahans Kedungdoro and Wonokromo/Ketintang 

had the typical cohesiveness of an urban assemblage. These assemblages have capacities 

resulting from an effective aggregation and self-synchronisation of heterogeneous elements. On 

the observed streets, the heterogeneity was found in the high diversity, multi-scalarity, 

indeterminacy and territorial dynamism of their constitutive elements. The findings also showed 

that these assemblages were assemblages of assemblages, each of which had characteristics and 

properties aligned with the ones of which they are a part. An example of these nested 

assemblages found on the informal street trading cluster of the main street of the malled-

kampung is the warung makan (eatery). As discussed in Chapter 3, warung makan is one of 

warung (local shop) types that is food provider with ambivalent residential and commercial uses. 

In the warung makan, the spaces of the house were divided into segments with different levels 

of publicness. Private rooms were used to store food and utensils of hospitality business, 

kitchens were places for the preparation of food for both the family and the customers, and 

dining space had furniture catering for both domestic and commercial activities. Such 

arrangements produced a maximal differentiation of spatialities not only in configuration but 

also in rhythms, showing the formation of assemblages through productive forms of repetition 

that characterised by continuous adjustments of composite interrelated patterns of practices.  

The determination of the informal public realm on the streets between shopping malls and 

kampungs integrates territorial practices with self-synchronisation of rhythms. These are 

rhythms of many, diverse and independent actors that contribute to the autonomous associative 

processes of spatial re-appropriation and institute instances of individuation, rather than creating 

homologation. An example of this differentiation was found in the tempo and duration of daily 

gathering practices. The differentiation of rhythms was applied in a maximum flexibility of 

arrangements, not only in the assembly process but also in the material of spatial production. 

Sites regularly were concurrently assembled and assembling places. For example, in a warung  

the family members of warung owner were able to synchronise multiple everyday practices of 

family life (e.g. resting, eating, studying and praying), economic living (e.g. preparing and 

serving food and drinks for customers) and socialisation and civic participation  (e.g. welcoming 
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and entertaining passing by acquaintances and customers, and participate in gatherings to 

discuss public affairs or for entertainment).  

The systems produced in the malled-kampung eventuated a multifarious creation of spatial 

forms. Typo-morphological variations of commercial, residential and recreational buildings 

were built in this neighbourhood, ranging from code-compliant and permanent transformations 

(e.g. the meticulously planned pharmacies and chains stores), non-compliant adaptations (e.g. 

the multifunctional parking-laundry-café service emplacements created with provisional 

extensions that do not respect safety regulations) to encroaching constructions (e.g. the verandas 

with temporary extension roof and movable food cabinet) that change over time. 

9.1.2. The capacity of the malled-kampung assemblages to produce a relational space 

that re–assembles the city by integrating the local and trans-local communities. 

The emerging social spaces on both sides of Kaliasin Pompa and Ketintang streets determines 

the production of a complex tapestry of differential relationships. These relationships were 

produced through the interactional practices of both internal (between the community members 

of the kampung) and external (between kampung’s inhabitants and translocal communities of 

workers and visitors of the mall) communities. These interactional practices, as discussed in 

Chapter 8, has contributed to produce the relational spaces that characterising with informality 

and looseness – the spaces that created by genuine social interaction and appropriated by citizens 

to pursue activities not set by a predetermined program.   

The processual agency of the malled-kampung can be seen in its capacity to attract and associate 

the most diverse arrays of individuals and groups (local and migrant residents, translocal 

workers and customer groups, casual visitors and operators). They are ranging from the well-

established (typically the mall frequenters) to the disenfranchised (typically the marginal 

informal personal-service providers). These multiple groups of people, in some cases, have not 

intentionally arranged to mingle and socially interact. Their social interaction was created by 

their daily routines such as selling and buying food, waiting for family, parking at convenience 

areas and having conversation with friends and neighbours). It can be said that the social 

interaction within the malled-kampung results in established daily relational practices and 

actions that facilitate social, cultural and economic exchanges and transactions.  

This study sheds light on the complexity of such spatial production in creating places “for social 

access and for existential exchange” (Iaione, 2015, p. 174) with augmented relationality and 
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engagement of both local inhabitants and trans-local communities. Here, the “rich mix of 

instrumentalities,” identified by Harvey (2011) as core to Elinor Ostrom’s idea of well-governed 

commons, is implemented as a governing mechanism that activates both public and private 

spaces for the production of integrated and workable “collective and associational, nested 

hierarchical and horizontal, exclusionary and open” realms (Harvey, 2011, p. 107). The 

investigation on the Kaliasin Pompa and Ketintang streets documented the efficaciousness of 

such a mix, representing the systems and formations of the mixture in everyday practices.  

The findings showed how the synchronisation of the mixture was achieved by the creation of a 

system of heterarchical collective and associational governance structures that enabled the 

communal control of public space. One instance of this organization of governance which 

coordinates divers’ interests of various groups is the kampung’s Karang Taruna (youth 

association). This association manages relevant parts of the public space based on informal 

public-private partnership agreements that allow it to operate on-street parking and vending 

activities on the sidewalks of these streets.  

The mix of nested hierarchical and horizontal formations was found in small organisation 

formed by the cooperation of different commerce and service activities. For example, many 

semi-permanent vendors (who sell main dishes) were collaboratively operated by 

complementary collaborations of mobile vendors (who sell beverages). Semi-permanent vendor 

takes control on the spatial arrangement (e.g. where is the position of benches, dining table and 

mobile cart) and operational organisation (e.g. who will allow to cook, prepare, and serve for 

customers). As a second tier-provider, the mobile vendor hinges to this semi-permanent vendor 

who provide the proper and comfort service equipment for customers (e.g. benches, dining table 

and semi-permanent vending stall), the assets that mobile vendors do not require to have yet 

very essential to support food vending’s activities. This collaboration mutually benefits for both 

sides; the mobile vendors can take an advantage of their permanent working space, so that they 

do not have to move around to find customers. Semi-permanent vendors were benefited of the 

diversity of food and beverage served in their stall to attract more customers.   

 

The combination of exclusionary and inclusionary space formations can be found on the spatial 

representations of communal system in the kampung. As discussed in Chapter 3, the spatial 

boundary of kampung is still questionable. Kampung is more as communal system which more 

focused on social relationships in community rather than spatial organisation. These social 

relationships have built a sense of community that kampung inhabitants treat their neighbours 
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as family members and take care each other. As a part of urban neighbourhood that used to 

interact with people from the outside of kampung, this sense of community brings about the 

protective system that establishes ambivalent open and closed spaces. Kampung’s areas are open 

for people from the outside, the trans-local community. Kampungs also represent closed 

community in the same time. While visitors are welcome by kampung inhabitants, they are 

restricted with the regulations and boundaries created by kampung community. An example is 

the gate built by kampung inhabitants to denote the entrance to their communal territory: an 

explicit territorial marker that, while welcoming the visitor, identifies the threshold of an area 

where communal activities are strictly controlled and do not involve strangers. 

 

9.2. Recommendations  

The study has explored valuable findings on the important phenomenon of how some 

disadvantaged communities produce public counterspace to support their lives which were 

affected by the development of shopping malls. This phenomenon is often overlooked in urban 

studies and development processes. Drawing upon the findings, the research attempts to bring 

forward the discussions as to the possible solutions that could be undertaken to support the 

wellbeing of a local community in these traditional neighbourhoods. It emphasizes the 

importance of the reintegration of mall/kampung and the spatial improvement of the emerging 

relational spaces. Reintegration refers to the introduction of the policy making approaches to 

improve the socio-spatial relationships in the urban assemblages constituted by shopping malls 

and kampungs. The spatial improvement associates to upgrade and enhance the emerging 

relational spaces in malled-kampung to support wellbeing of local communities in kampung 

neighbourhoods as well as the translocal communities related to them. 

 

9.2.1. Reintegration of the kampung and shopping mall 

The findings demonstrated that, in mall/kampungs, the local communities developed efficacious 

strategies and tactics to support their livelihood after being negatively affected by the 

construction of integrated shopping mall. This resulted in the formation of an assemblage that 

was found very rarely ion other contexts, as shopping malls usually had no intention to establish 

relations both spatially and in activities with their adjacent kampungs. To promote and stimulate 

the formation of such synergic relationships between the shopping malls and their adjacent 

kampungs that enhances the wellbeing of the local communities, this research offers some 

recommendations. These recommendations, include: adopt a comprehensive public engagement 

approach with the local communities that starts in the early stages of the planning processes; 
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provide accessibility to create socio-spatial relationships between kampung and shopping mall 

to support the livelihood of the local community; and  introducing the partnership program. 

9.2.1.1. Adopt a comprehensive public engagement approach in planning processes.   

An effective governance should develop policies and controls to prevent the detrimental effects 

on social life of local communities caused by the introduction of the shopping mall into existing 

urban kampungs. Although in some cases this introduction can produce economic benefits by 

increasing domestic income of local residents, it often creates issues of overall sustainability, 

such as diminishing traditional urban neighbourhood and local access. As the result of these 

changes, central public spaces and facilities of the urban kampung, are removed or displaced. 

The disadvantaged communities that live in these settlements have limited agency in the 

planning and development processes, due to the lack of support from the local authorities. To 

counter the detrimental impact of the new development on their neighbourhood, kampung 

communities can only rely on externalities and informal management of their communal spaces. 

Analysing these issues, the study recognises the importance of engaging residents on a wide 

range of important public policy issues. The implementation of planning approaches that include 

bottom up planning process with public engagement is needed in all the phases of the process 

to provide information, diagnose problems and find solutions through public participation in the 

decision-making process. 

 

9.2.1.2. Provide accessibility to create socio-spatial relationships between kampung and 

shopping mall.  

The creation of enclosed commercial mega-blocks that lack social and spatial integration with 

their immediate context has resulted in a negative effect on the sustainable development of 

informal neighbourhoods. One of the main causes of the negative effects is the minimal 

connectivity between them. As discussed in Chapter 8, since shopping malls are not designed to 

cater for the local communities, they are equipped with high surrounding walls. The findings 

showed that the formation of relational spaces that supported the livelihood of local 

communities were concentrated in the areas which have direct access to the malls. Therefore, to 

favour socio-spatial integration between the malls and kampungs, accessibility should be 

enhanced and formally controlled by public actors’ intervention. Shopping mall developer 

should have a strong desire for creating a shopping mall design that included the neighbourhood. 

Regulations and design guidelines on the development of shopping malls in these particular 

locations should include indications that guarantee a high permeability and accessibility of the 

mall block towards the surrounding kampungs. For example, to optimize the connection with 
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surrounding kampungs, the design of shopping mall should include public paths, the number of 

entrances, the design of the entrances, open spaces, access roads and the use of lower floor areas.  

9.2.1.3. Introducing the partnership program. 

To support the wellbeing of local communities, major urban redevelopment in kampung’s areas 

involving with the construction of major integrated shopping malls should be developed through 

multi stakeholders’ partnerships. These partnerships can be established through programmes 

involving local authorities, shopping mall developers and managers and kampung’s community 

groups. “Public goods” such as public spaces and amenities are usually the certain requirements 

of these partnerships. For example, shopping malls can provide public spaces governed by local 

communities against bonuses and incentives awarded to the developer. These spaces can be 

open space and squares. The partnership would enable to produce types, forms, uses and 

locations of these common spaces and facilities that respond to the specific needs and conditions 

of each kampung.  

9.2.2. The improvement of relational spaces on the street between the shopping mall 

and kampungs.  

The research has shown that most of the economic activities in the kampung areas near the mall 

consist of warungs, street vending and motorcycle parking services. They are all established and 

operated under strict control of the local community. Rules are informal, open to negotiation 

and originate from collaborative practices based on mutualism and trust. For severe limitations 

of resources, regulatory frameworks and planning capacity of the development of these 

commercial spaces has often resulted dysfunctional outcomes. Inadequate localisations and 

distribution of activities, street space encroachment and poor material components create 

problems of polarisation with crowding along the in-between streets due to density of buildings, 

stalls, people and vehicles. Since these commercial activities are significant for the livelihood 

of the local communities, the following recommendations are suggested to improve the 

development of these relational spaces, including: developing dense and hybrid mixed use 

living-commercial building types, developing local-based social space models, and developing 

a more convenient commercial street formations.  

9.2.2.1. Developing denser, hybrid mixed use living-commercial building types 

Due to limited space and scarcity of both financial and spatial resources, the introduction of 

commercial activities that support and empower the local communities in the malled kampungs 

is very much dependent on the capacity to transform both private and public space located near 
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the few access points of the malls. Crowded building to dwell and work with extensions made 

with poor materials and in some cases mobile structures occupy every available space along the 

narrow streets and small residual spaces of the private sections on the in-between streets to 

create additional spaces for work and production.  New types of dwelling that by increasing the 

density provide more sustainable combinations of the living and commercial activities could be 

designed and its adoption incentivised. The new types conceived for these context should 

consider specific sustainability aspects concerning spatial change – i.e. planning for 

incrementalism, flexibility and adaptivity – construction economy – i.e. develop systems with 

various self-build methods – and cultural underpinnings – i.e. design architectures that are 

sensitive to the locally embedded intangible values.. Different models of usage of private-

semiprivate spaces for economic activities in each individual housing unit could be a subject of 

further experiment and research. 

9.2.2.2. Developing local-based social space models. 

The research has found the extensive usage of the spaces between the house and street in the 

kampungs for social interaction. Due to the limited space inside individual houses in the 

kampung, most of the kampung’s inhabitants spend their time outside their houses, on the porch 

or on the street sides in front of warung. The bench in front of the warung is used by warung 

owner to interact with neighbours or passers-by while waiting for customers. This is also the 

place where neighbours spending their time to socially interact with their internal community 

members and the outsiders of translocal community. These spaces are in fact very important 

social spaces for nurturing the social relation not only between the local inhabitants, but also 

between the locals and translocal communities. Therefore, these spaces should be paid special 

attention in the design guidelines. 

9.2.2.3. Developing a more convenient commercial street form.  

The findings have shown that the commercial activities are mostly developed on the both sides 

of the street between kampungs and shopping malls’ property. Their spaces often encroach upon 

street spaces, occupying the public movement space that was supposed to be for public. These 

occupational practices have created uncertainty on the role of the street as a public space, such 

as the commodification of pedestrian ways for street vending and parking services, as discussed 

on Chapter 7. As the analysis discussed in Chapter 8, this study suggests that the formal 

regulations are needed to develop the local-based spaces and practices on these in-between 

streets, creating more attractive and comfortable places for trading and social interactions. The 

formal regulations can include design guidelines which focused on the functional determination, 
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structural organisation and spatial configuration of the streets, providing solution that adequately 

accommodate pedestrian and vehicular circulation, commercial activities and recreational uses.  

 

9.3. Concluding remarks 

This research has investigated the current issues on the phenomenon of the transformation of 

public space affected by the construction of shopping malls in traditional urban kampungs of 

Surabaya. It explored how the synergic relationship between shopping mall and its immediate 

urban kampungs has created a new type of assemblage, here was defined as malled-kampung. 

The formation of this new urban element has integrated urban parts, conventionally conceived 

as separated and unrelated that have a strong transformative social and economic capacity.  

The findings of this study suggest that, under particular conditions and notwithstanding an array 

of problematic effects, positive synergic relationships between a shopping mall and a 

disadvantaged urban neighbourhood can develop. These relationships are key to support the 

empowerment of social, cultural and economic wellbeing of local communities threatened by 

rapid urban development. They indicate a possible ‘bouncing-forward’ resilience model for the 

kampungs. Their form of adaptive recovery from the disturbance and difficulties, causing by the 

development of the malls, has involved the transformation of the limited resources of their 

public and private spaces. These spaces are located in the proximity of the mall that offer a key 

relational asset for the wider community. This phenomenon opposes the argument on the decline 

of kampung life. It shows how the kampung’s resilience has produced  a space with intense  

public life and social interaction that counters the characteristic  quasi-public space of the 

shopping mall, where civic fundamentals are often negated, and the relational agencies are 

subjected to the fragmenting logic of commodification. Notwithstanding the criticalities 

resulting from public space exploitation, as discussed in Chapters 1 and 8, the formation of these 

malled-kampungs shows that, even in the main centres of rapid globalised city fragmentation, 

complex assemblages of counterspace can emerge. These are urban assemblages with 

incremental and productive socio-spatial relationships that show the capacity of bottom-up 

processes to react to unsustainable development processes that harm disadvantaged 

communities of residents of traditional central urban areas. Indeed, it cannot be ignored that the 

introduction of the shopping mall has raised issues concerning its immediate neighbourhood, as 

discussed in Chapter 2. However, the findings show that with more integration between the 

shopping mall and its adjacent kampungs, although most of those issues cannot be eliminated, 

some benefits for local community wellbeing are given. The evidence from semi structured 
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interviews, as discussed in Chapter 7, disclosed that local habitants took advantage of their house 

location nearby the shopping mall to increase their domestic income through various 

commercial activities. Therefore, this research recommends that for a sustainable redevelopment 

of urban areas that involves established local communities as well as major commercial 

organisations, such as shopping mall developers, the concept of malled-kampung should be 

adopted to guide the approach of urban design and planning processes.  
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The Malled-kampung as Emerging Urban Element of Indonesian cities. 

 

Name of researcher : Raja Jusmartinah 

Name of Supervisors : Dr. Manfredo Manfredini 

  Dr. Ross Jenner 

 

Researcher Introduction 

My name is Raja Jusmartinah, and I am currently studying for a Doctorate at the School of 

Architecture and Planning at the National Institute of Creative Arts and Industries, University 

of Auckland. I am also a lecturer at the Urban and Regional Planning at the University of Adi 

Buana Surabaya. 

My study will investigate the effects of the integration of megamalls in traditional districts of 

Surabaya. It attempts to provide evidence on the changes occurring in those urban areas where 

the integrated megamalls establish particular synergy with the kampungs hosting them. It will 
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also explore the type of integrated megamall development in Surabaya that was successful in 

this combination. I would like to invite you to be part of my research by participating in a 30-

minute interview, and a follow-up interview if necessary. 

Purpose of the research: This study aims to contribute to an understanding of the role of the 

built environment in crucial urban redevelopment programmes concerning public life in public 

spaces. Focusing on the central city of Surabaya, it will scrutinise and critically evaluate these 

transformations. It will attempt to provide evidence on the changes occurring in these urban 

areas, where the integrated megamalls establish particular synergies with the kampungs hosting 

them. 

What you will be asked to do: You will be asked to undertake a 30-minute, confidential 

interview in English or Bahasa Indonesia, whichever you are comfortable with and a follow-up 

interview if needed. The questions will be about the migration of public space from traditional 

district into shopping malls. A consent form will be provided to you prior to the interview. The 

interview will be audio-recorded for the purposes of analysis (with your consent). You may 

request that the recorder be turned off at any time during the interview or refuse to answer any 

question.  

Participation: Your participation in this study is voluntary. Upon the completion of the 

interview and observation, a gift will be given as a token of appreciation. You can withdraw 

your participation from the interview at any time, without needing to provide a reason, by 

informing the researchers that you wish to stop the interview.  You have the opportunity to 

review and edit your transcripts and you can withdraw any data provided up to two weeks from 

the date of being sent the transcripts. If you choose to participate, please sign the consent form. 

Research data/anonymity: While your data may be published in reports, journal articles, 

conference presentations, and PhD thesis no individual will be identified. All data will be 

securely stored at the University of Auckland in locked cupboards and/or on password-protected 

computers and will be destroyed after six years by shredding and/or erasing. All data will be 

treated in confidence.  

Finding out about the project’s deliverables and outcomes: A copy of the summary of 

findings resulting from this study will be made available to you.  Please indicate on the Consent 

Form if you wish to receive a copy.  
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26 Symonds Street 
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www.creative.auckland.ac.nz 
University of Auckland 
Private Bag 92019 
Auckland 1142 
New Zealand 

 

CONSENT FORM 

THIS FORM WILL BE HELD FOR A PERIOD OF 6 YEARS 

 

Project title  

: 

The Malled-kampung as emerging urban element of 

Indonesian cities.  

Public space, people practices and spatial representations in the 

traditional districts with integrated megamalls of Surabaya. 

Name of researcher : RAJA JUSMARTINAH 

Contact email 

address for 

researcher 

: rjus355@aucklanduni.ac.nz 

Supervisors : DR. MANFREDO MANFREDINI 

DR. ROSS JENNER 

 

I understand that 

• My participation is voluntary, and I can choose to withdraw my data up to the end of 

October 2017. 

• The interview will take approximately 30 minutes. 
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• If I have agreed that the interview can be audio-recorded for subsequent data analysis 

purposes, I can request that the recorder be turned off at any time during the interview 

or refuse to answer any question. 

• My data may be published in a de-identified form within reports, journal articles and 

conference presentations.  

• Neither my name nor my institution will be identified (institutions will be described 

only in general terms).  

• All data will be kept in a locked cabinet at The University of Auckland and/or a 

password protected computer. 

 

All data will be destroyed and/or deleted after six years. 

 

Name 
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Date 
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APPROVED BY THE UNIVERSITY OF AUCKLAND HUMAN PARTICIPANTS 

ETHICS COMMITTEE ON for 3 years until  27 February 2020, Reference Number 

018103. 
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Appendix 4. List of Questions 

 

Questions Consumer 

Vendors and 

Service 

providers 

Structured questions KI-C KV MV MW KI-P N-KI 

A. Background and demographic       

1. What is your Age?  √ √ √ √ √ √ 

2. Where is your current residence? √ √ √ √ √ √ 

3. How long have you been living in kampung √ -   √  

4. What do you do for a living? √ √ √ √ √ √ 

Open-ended questions       

B. Space and urban amenities       

1. How do you come to this area?  - √ √ √ - √ 

2. What kind of transportation do you use? - √ √ √ - √ 

3. Which way do you prefer to visit the mall? 

Which    entrance?  

- √ √ √ - - 

4. What facilities in mall do you use? - √ √ √ - - 

5. What facilities in kampung outside mall do you 

use? 

√ √ √ √ - - 

C. People’s everyday practices        

1. What is your intention to do at this street? √ √ √ √ √ √ 

2. What activities on kampung outside mall do you 

do? 

√ √ √ √ √ √ 

3. What activities on street outside mall (Kaliasin 

Pompa or Ketintang) do you do? 

√ √ √ √ √ √ 

4. How often do you visit this area? For how long? - √ √ √ - √ 

5. At what time you usually arrive and leave this 

area? 

- √ √ √ - √ 

6. How do you prepare and organise your good to 

sell? 

- - - - √ √ 

 
KI-C : Kampung Inhabitant as Customer. 

KI-P : Kampung Inhabitant as Vendor or Service Provider. 

KV   : Kampung Visitor. 

MV  : Mall Visitor. 

MW : Mall Worker. 

N-KI : Non Kampung Inhabitant as Vendor or Service Provider. 



   

229 

  

 

Appendix 5. List of participants 

 

Groups N0 
Tunjungan Plaza 

Mall - Kedungdoro 
N0 

Royal Plaza Mall – 

Wonokromo/Ketintang 

KI-P 1 BD – Male 5 RS – Female,  

2 RT – Male 6 GD – Male, 

N-KI 3 SJ – Female 7 NB – Female 

4 NF – Female 8 RW – Male 

     
MV 1 NNa – Female 3 TW - Female 

2 RA – Female 4 BDa – Male,  

     

MW 1 BZ – Male, 3 RA – Female, 

2 NN – Male 4 NV - Female 

     

KV 1 PLz – Male 3 DD - Male 

2 RR – Male 4 PLa - Female 

     

KI-C 1 RD – Male 3 LA - Male 

2 WA – Male 4 BP - Male 

Total 

participants 

12  12  

 

KI-C : Kampung Inhabitant as Customer. 

KI-P : Kampung Inhabitant as Vendor or Service Provider. 

KV   : Kampung Visitor. 

MV  : Mall Visitor. 

MW : Mall Worker. 

N-KI : Non Kampung Inhabitant as Vendor or Service Provider. 
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Appendix 6. Sceneric Photograph 

 

Ketintang Street – Ketintang/Wonokromo 

 

 

 

 

North Side  

South Side  
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Kaliasin Pompa Street - Kedungdoro 

 

 

 

 

North Side  
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South Side  
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Appendix 7. Size, Mixed Use, and Retail Mix of 28 Shopping Malls in Surabaya. 

 

   

Total Gross Floor Area (ha) of 28 Shopping malls in 

Surabaya. 

Number of non-retail uses of 28 Shopping malls in Surabaya. Number of different type of shops of 28 Shopping malls in 

Surabaya.  

 



   

  

 

 

 

 

 

 

 

 

 


